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Announcing  the  arrival  of  new 
Deep  Heat  Extra  Strength  as  the 
latest  addition  to  the  Deep  Heat 

range,  from  the  brand  leader. 
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DOES  IT  BETTER 


SENSODYNE 
TOOTHPASTE 


TV  is  the  driving  force  behind 
Sensodyne's  excellent  growth  record. 

■  Sensodyne  is  the  outright  brand 
leader  in  the  sensitive  toothpaste 
sector.  i 

■  It's  consistently  growing  at  twice  the 
rate  of  the  total  toothpaste  market, 
where  it's  now  the  No  4  brand.' 

■  Sensodyne  is  back  on  air  again 
in  July  with  a  £3.5  million  national 

1.  Independent  retail  audit 


Original  Flavour 

SENSODYNE 

My  TOOTHPASTE 

Relieves  the  pain  of  sensitive  teeth 
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SENSODYNE 

Relieves  the  pam  of  sensitive  teeth 

TV  campaign,  using  our  proven  sales- 
boosting  commercial. 

■  Additionally,  94%  of  dentists  and 
hygienists  recommend  Sensodyne. 

■  Research  shows  that  1  in  4  adults 
suffers  from  sensitive  teeth,  so  the 
market  potential  is  enormous. 

■  Stock  all  3  flavours  in  both  sizes,  to 
offer  your  customers  more  choice. 
Don't  miss  out!  Order  today! 


BRITAIN'S  NO.  1  BRAN 
FOR  SENSITIVE  TEET 


Stafford-Miller  Limited,  Hatfield,  Herts  ALIO  ONZ.  Telephone:  Hatfield  61151. 
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COMMENT 


The  debate  over  the  future  European  regulatory  system 
for  pharmaceuticals,  which  is  getting  a  further  airing 
this  week  at  the  annual  conference  of  European 
Proprietary  Medicine  Manufacturers,  is  in  its  closing 
stages.  The  European  Commission  envisages  a  two  tier 
system:  a  central  agency  for  products  of  Community 
interest,  and  reference  to  existing  national  authorities  of 
products  for  purely  national  markets.  The  central  agency 
would  be  used  for  all  biotechnology  and  high  technology 
products.  New  active  substances  are  likely  to  use  the 
central  agency  if  marketing  in  most  member  states  is 
planned,  although  this  is  still  subject  to  debate.  The  central 
agency  would  also  act  as  an  "overseer"  of  the  various 
national  systems  and  act  as  a  court  of  appeal.  In  all 
probability  it  will  be  an  extension  of  the  already  established 
Committee  for  Proprietary  Medicinal  Products.  The  EC 
proposals  have  been  broadly  accepted  by  the  UK 
pharmaceutical  establishment,  although  some  ancillaries  to 
the  package,  such  as  the  proposed  EEC  POM  list,  have 
been  strongly  criticised  in  some  quarters  as  unworkable. 
However,  for  years  after  1992  most  of  the  medicines  on 


the  UK  market  —  both  POM  and  OTC  —  will  hold  national 
licences  only.  The  Proprietary  Association's  proposal,  that 
national  registration  (for  OTC  products  at  least)  would 
provide  a  '  'passport"  which  would  give  a  product  access  to 
the  single  market  on  the  basis  of  a  full  assessment  by  one 
Member  state  may  prove  unacceptable  politically  for  more 
potent  POM  products. 

The  development  of  a  single  European  pharmaceutical 
market  offers  opportunities  for  European  manufacturers  to 
rationalise  development,  manufacture,  distribution  and 
marketing.  It  also  offers  an  unrivalled  opportunity  to 
Japanese  and  American  corporations  to  move  into  what 
may  now  be  described  as  "fortress  Europe",  well 
protected  behind  a  diversity  of  national  bureaucratic 
obstacles.  Increasingly  European  manufacturers  will  be 
looking  to  strengthen  their  position  in  the  home  market. 
The  purchase  of  International  Laboratories  by  Sanofi,  and 
of  Welfare  Foods  by  the  Dutch  company  N.V.  Vernenigde 
Bedrijven  Nutricia  can  be  seen  in  this  context,  as 
companies  jostle  for  position  to  take  advantage  of  the  single 
market. 
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NPA  to  investigate 
script  legibility 


The  National  Pharmaceutical 
Association  is  to  conduct  a  survey 
to  discover  more  about  the  scale 
of  the  problem  of  badly  written 
pi'esi  riptmns. 

The  Board  decided  at  its  May 
meeting  to  ask  200  randomly- 
selected  NPA  members  to  keep  a 

NCC  fear 
quality  may 
suffer  in  NHS 

The  Government's  plans  for  NHS 
reform  lay  too  much  stress  on 
saving  money  and  not  enough  on 
ensuring  patients  get  the  quality  of 
care  they  need,  believes  the 
National  Consumer  Council. 

Patients  should  be  consulted 
about  the  improvements  they 
want  from  the  NHS,  the  NCC 
says  in  its  response  to  the  White 
Paper. 

Clear  standards  of  care  - 
which  patients'  representatives 
should  help  to  draw  up  —  should 
then  be  spelt  out,  so  patients 
know  what  they  have  a  right  to 
expect.  Before  going  ahead  with 
such  radical  reforms,  the 
Government  should  first  carry  out 
some  controlled  pilot  studies. 


legibility  record  of  all  prescriptions 
dispensed  over  a  two-week 
period.  The  Board  says  badly 
written  prescriptions  are  a  danger 
to  patients  and  cost  pharmacists 
and  doctors  unnecessary  time  and 
money. 

Using  the  statistics  gathered, 


The  NCC  welcomes  in 
principle  the  Government's  aim  to 
encourage  cost-effective 
prescribing  and  is  particularly  in 
favour  of  more  use  of  generics  as 
a  way  of  keeping  costs  down.  But, 
says  the  Council:  "If  GPs' 
prescribing  patterns  are  going  to 
be  determined  more  by  the  need 
to  balance  their  budget  than  by 
quality  of  treatment,  then  the 
proposals  can  hardly  be  seen  to  be 
working  for  patients." 

The  NCC  questions  some  of 
the  assumptions  on  which  the 
proposals  are  based.  For 
example,  just  because  GPs  in  the 
North  prescribe  more  drugs  and 
run  up  much  higher  bills  than  their 
colleagues  down  South,  it  should 
not  be  assumed  that  most 
Northern  doctors  are  less  efficient 
and  rational  in  their  drug  use. 
Different  social  factors,  such  as 
deprivation,  must  be  taken  into 
account;  for  example,  a  doctor 
may  prescribe  a  medicine  for  an 
unemployed  mother  because  he 
knows  she  cannot  afford  to  buy  it 
over  the  counter. 


the  NPA  will  lobby  strongly  to 
have  all  prescriptions 
compulsorily  typed  or  computer- 
written.  In  the  meantime,  the 
medical  defence  bodies  would  be 
urged  to  use  their  considerable 
influence  to  attempt  to  persuade 
doctors  to  write  clearly. 

Sight  tests 
decision 

The  Government  has  changed  its 
mind  over  relaxing  the  rules 
governing  sight  tests. 

Mr  Kenneth  Clarke,  Health 
Secretary,  told  the  Commons  on 
Tuesday  that  all  sight  tests, 
whether  NHS  or  private,  must 
include  "a  refraction,  or  eye 
examination  and  other  tests 
appropriate  for  individual 
patients". 

Mr  Clarke  said  all  patients 
would  be  given  a  copy  of  their 
optical  prescription  to  enable  them 
to  "shop  around"  for  spectacles. 

The  new  Sight  Testing 
(Examination  and  Prescription) 
Regulations  would  not  apply  to 
people  having  sight  tests  for 
employment  or  insurance 
purposes,  or  who  were  resident  in 
hospital,  or  referred  to  their  GP 
for  further  investigation. 


Clarke  totes 
patient  power 

There  will  be  more  scope  for 
"patient  power"  when  the 
Government  has  completed  its 
reforms  of  the  NHS,  Health 
Secretary  Kenneth  Clarke,  told 
the  Tory  Reform  Group  on 
Tuesday. 

He  again  denied  that  the 
Government  intended  to  privatise 
the  NHS  or  to  encourage  hospitals; 
which  opt  for  self-management  to 
leave  the  NHS.  However,  Mr 
Clarke  hinted  that  before  he  took 
over  from  John  Moore  as  the 
Cabinet  minister  responsible  for 
the  NHS,  privatisation  might  have 
been  on  the  agenda. 

"The  leadership  of  the  Tory 
party  all  know  that  privatisation  ou 
the  health  service  is  not  a  realistic 
option,  and  the  Prime  Minister's] 
review  team,  throughout  the  time) 
I  was  on  it,  did  not  give  the  idea 
serious  thought,"  he  said.  Mr] 
Clarke  also  stressed  that  the] 
Government  had  rejected  the  idea} 
of  the  NHS  as  a  safety  net  tc] 
provide  the  minimum  necessary] 
health  care  for  those  who  could] 
not  afford  to  buy  their  own. 

The  test  for  Conservative] 
policy  in  health  was  whether  the] 
party's  belief  in  competition  foa 
resources,  consumer  choice! 
decentralised  management,! 
diversity  of  provision  anc| 
efficiency  could  produce  marked 
improvements  in  the  quality  of  A 
caring  public  service.  Hej 
envisaged  that  patient  power  iij 
the  NHS  would  call  the  tune  to  J 
much  greater  extent  than  woulci 
be  the  case  in  a  "provider  ancl 
trade  union  dominated  socialise 
system".  Mr  Clarke  stressed  thJ 
NHS  hospitals  would  neveJ 
compete  on  grounds  of  profit  a| 
patients  would  never  have  to  payl 

He  said  good  doctors  anJ 
nurses  would  compete  becausJ 
they  wanted  the  job  satisfaction  o| 
working  in  a  high  standanl 
institution  and  the  status  of  bein  J 
successful  in  their  profession.  H<| 
added  that  there  was  no  reasoil 
why  more  local  and  flexible  pa;| 
bargaining  should  not  give  thosJ 
professions  financial  rewards  fol 
comparative  success. 


Bone  video 

A  new  video  on  osteoporosis  has 
been  launched  by  the  National 
Osteoporosis  Society.  The 
disease  causes  fractures  in  1  in  4 
women  and  1  in  40  men,  says  the 
society.  The  video,  starring! 
Wendy  Craig,  Anita  Harris,  Lizzie  i 
Webb  and  others,  can  be  hired  orl 
bought  from  the  National' 
Osteoporosis  Society,  PO  Box: 
10,  Radstock,  Bath  BA3  3YB. 


"It  seems  financial  machinations  may  cure  your  indigestion  as  well  as  cause  it." 
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Ten  new  fellows  announced 


Rawlings  and  Stone 
to  lead  Society 


For  the  first  in  its  148-year 
history,  the  Royal  Pharmaceutical 
Society  has  elected  women  to  its 
top  two  posts.  At  its  first  meeting 
since  the  May  elections,  the  new 
Council  elected  Mrs  Marion 
Rawlings  (above  left)  president 
and  Mrs  Linda  Stone  (right)  vice- 
president. 

Mrs  Rawlings,  a  proprietor 
pharmacists  from  Llandaff, 
Cardiff,  becomes  only  the  fourth 
woman  to  hold  the  office  of 
president  and  the  first  since  Mrs 
Estelle  Leigh  in  1977-78.  She  has 
been  vice-president  for  the  past 
two  years  and  a  member  of 
Council  since  1983.  A  proprietor 
pharmacist  since  1957,  Mrs 
Rawlings  recently  resigned  from 


The  Pharmaceutical  Standing 
Committee  (Scotland)  has  refused 
to  accept  that  the  contract  for 
services  to  residential  homes 
should  be  with  the  pharmacist 
rather  than  the  contractor. 

Otherwise  the  PGC  agreed,  at 
a  meeting  on  May  24,  that  the 
Health  Department's  loosely 
defined  guidelines  for  payments 
for  these  services  and  for  keeping 
medication  records  were 
acceptable.  The  Committee  has 


Manufacturers  may  soon  be 
required  to  submit  independent 
evidence  of  their  products' 
"environment  friendliness" 
before  they  can  use  symbols  such 
as  those  declaring  products  ozone 
friendly,  if  predictions  in  a  recent 
report  from  Environmental  Data 
Services  (ENDS)  prove  accurate. 

West  Germany,  Canada, 
Norway  and  Japan  already  run 
schemes  whereby  an  advisory 
panel  assesses  whether  products 
rate   high    enough    on  the 


the  Unichem  board  after  14  years 
as  a  non-executive  director. 

Mrs  Stone  is  a  locum 
community  pharmacist  from 
Solihull  in  the  West  Midlands.  She 
has  been  a  Council  member  since 
1981  and  is  a  former  president  of 
the  National  Association  of 
Women  Pharmacists. 

The  new  treasurer  of  the 
Society  is  David  Sharpe.  Mr 
Sharpe  is  a  former  president  of  the 
Society,  has  been  a  member  of 
Council  continuously  since  1973 
and  is  chairman  of  the 
Pharmaceutical  Services 
Negotiating  Committee.  He  takes 
over  from  Colin  Hitchings,  who 
failed  to  be  re-elected  in  this 
year's  poll. 


asked  for  clarification  on  whether 
the  contracts  would  be  on  an 
annual  or  three  yearly  basis. 

The  meeting  disagreed  with  a 
Medicines  Control  Agency 
proposal  to  allow  optometrists  to 
order  and  supply  chloramphenical 
preparations  in  an  emergency. 
Instead,  the  PGC  suggested  that 
optometrists  should  be  able  to 
order  these  preparations  but  they 
should  be  supplied  by 
pharmacists. 


"environment  friendly"  scale  to 
warrant  an  official  seal  of  approval. 
Several  other  countries  including 
France,  Sweden  and  the 
Netherlands  have  similar  plans  in 
the  pipeline,  say  ENDS.  The 
European  Commission  is  cur- 
rently looking  at  the  possibility  of 
a  European  environmental  label. 

West  Germany's  official  eco- 
labelling  scheme  has  been  running 
for  ten  years,  say  ENDS,  and 
some  3,000  products  now  carry 
the  "blue  angel"  symbol. 


Ten  pharmacists  have  been 
honoured  with  fellowships  of  the 
Royal  Pharmaceutical  Society,  it 
was  announced  on  Wednesday. 
They  are:- 

Derek  Adams:  Qualified  1967. 
Industrial  pharmacist.  Group 
quality  control  manager,  Merck, 
Sharpe  &  Dohme  Ltd. 
Bachu  Bhai:  Qualified  1969. 
Practising  community  pharmacist 
and  secretary  of  the  Fiji 
Pharmaceutical  Society. 
Douglas  Davidson:  Qualified  1951. 
Community  pharmacist. 
Currently  chairman  of  the 
Agricultural  and  Veterinary 
Pharmacist  Group  Committee. 
Former  member  of  the  Scottish 
Department  Executive  and 
currently  a  member  of  the 
Pharmaceutical  General  Council 
(Scotland). 

John  Foy:  Qualified  1957.  Academic 
pharmacist.  Senior  lecturer  in 
pharmacology  and  physiology, 
University  of  Bradford.  A  leading 
educationalist  in  pharmaceutical 
circles. 

Brian  Jones:  Qualified  in  1962. 
Industrial  pharmacist.  Customer 
technology    services,  Lilly 


Government  concentration  on 
NHS  costs  alone  has  been 
criticised  in  a  new  report  from  the 
Office  of  Health  Economics.  The 
OHE  says  NHS  budgets  must  be 
based  on  clear  objectives  for 
improving  the  health  of  the 
population  for  which  more 
accurate  measurements  of  the 
outcome  of  medical  care  are 
needed. 

The  pharmaceutical  industry 
sponsored  OHE  says  that  for 
almost  40  years  it  was  considered 
sufficient  to  relate  the  steadily 
mounting  expenditure  to  an 
obvious  increase  in  medical 
activity.  "The  January  White 
Paper  is  no  more  than  a  further 
step  in  the  quiet  revolution  of  the 
'80s  to  rectify  the  situation",  the 
OHE  says.  "There  is,  however, 
still  a  long  way  to  go  before 
economic  efficiency  in  the  NHS  is 
generally  achieved. 

The  report  describes  several 
methods  of  measuring  health 
outcomes  which  are  under  trial  in 
the  NHS,  including  "quality  of 
life"  assessments  of  patients 
before  and  after  medical 
interventions.  "There  is  little 
doubt  that  within  a  few  years, 
meaningful  measures  of  outcome 
will  have  been  established  as  a 
basis  for  fully  fledged  'cost  utility 
analysis',  "  the  OHE  says. 

The  report  notes  sixfold 


Industrial  Ltd.  A  world  leading 
authority  on  hard  gelatine  capsule 
technology. 

Anthony  Theobald:  Qualified  1962. 
Academic  pharmacist.  Senior 
tutor  in  pharmaceutical  sciences  at 
the  department  of  pharmacy, 
Kings  College,  London.  Leading 
authority  in  radiopharmacv. 
John  Collett:  Qualified  1963. 
Academic  pharmacist.  Senior 
lecturer  in  pharmacy.  University 
of  Manchester. 

Ronald  Greenwood:  Qualified  1965. 
Industrial  pharmacist.  Managing 
director  of  BIOS  (Consultancy  and 
Contract  Research)  Ltd.  A  leading 
authority  in  regulatory  affairs  and 
product  registration. 
Peter  Keen:  Qualified  1952. 
Industrial  pharmacist.  Head  of 
medical  services,  Glaxo  Group 
Research.  Member  of  the 
Standing  Pharmaceutical  Advisory 
Committee,  Department  of 
Health. 

Eric  Smith:  Qualified  1937. 
Community  pharmacist.  Former 
managing  director  of  Unichem. 
Active  over  many  years  on 
committees  of  the  Society  and  the 
National  Health  Service. 


variations  in  GP  hospital  referral 
rates,  rates  of  mortality  for 
rheumatic  heart  disease  varying 
from  zero  to  six  times  the  average 
in  different  NHS  districts,  and  the 
percentage  of  surgical  deaths 
containing  an  "avoidable" 
element  varying  from  12  per  cent 
in  one  district  to  66  per  cent  in 
another. 

In  the  NHS  of  the  future, 
primary  and  secondary  prevention 
—  prevention  of  illness  in  the 
healthy,  and  screening  for  pre- 
symptomatic  disease  —  are  the 
first  lines  of  attack.  The  OHE 
draws  attention  to  the  suggestion 
that  some  doctors  might  be 
discouraged  from  secondary 
prevention  activities  like 
screening  for  diabetes  and 
hypertension  because  of  the  costs 
of  treatment. 

"It  would  be  sad  indeed  if 
short-term  economy  measures 
were  to  lead  to  more  disability  and 
to  higher  costs  for  the  community 
in  the  future,"  the  OHE  says. 
"Measure  in  cut  and  management 
in  the  NHS"  Office  of  Health 
Economics,  12  Whitehall,  London 
SW1A2DY. 

□  Health  Minister  David  Mellor 
has  announced  £lm  funding  for  38 
projects  to  enable  doctors  to 
develop  systems  of  medical  audit 
in  the  interests  of  better  patient 
care  in  the  hospital  and  community. 


PGC  disputes  homes  contract 


'Green'  goods  may  need  proof 


'Need  to  measure  effects 
of  medical  care" 


CHEMIST  &  DRUGGIST  10  JUNE  1989 


989 


NEWS 


Police  meeting  after 
rise  in  break-ins 


Community  pharmacist  Jennv  Mc\ 'icker  performs  a  cholesterol  level 
test  on  actor  Mark  Powley  (PC  Melvin  in  ITV's  'The  Bill ' ')  at  the 
launch  of  the  PSNC  pilot  scheme  last  week  (C&D,  June  3,  p948).  The 
scheme  received  wide  publicity  in  local  and  national  newspapers, 
including  Today,  The  Guardian,  The  Daily  Mail  and  The  Morning 
Star.  The  Guardian's  report  (June  1)  prompted  PSNC  chairman 
David  Sharpe  to  write  and  explain  that  the  aim  of  the  three-month  pilot 
study  was  to  determine  whether  controlled  tests  and  counselling  in 
pharmacies  are  one  means  of  preventing  deaths  from  heart  disease  by 
offering  early  screening,  and  stated  that  the  PSNC  was  not  promoting 
a  drug  company  or  its  product  in  the  trial.  Mr  Sharpe  also  appeared  on 
BBC's  "One  O'Clock  News"  and  Radio  Four's  "Today" 
programme.  The  launch  was  shown  on  Sky  Television,  and  interest 
spread  as  far  as  Japan,  where  an  interview  with  Mr  Sharpe  and  film  of 
one  of  the  pharmacies  in  the  trial  appeared  on  the  national  daily  news. 


An  upsurge  in  pharmacy  break-ins 
in  Northern  Ireland  has  led  to  a 
meeting  between  the  Royal  Ulster 
Constabulary  and  representatives 
of  the  profession. 

In  a  normal  year  two  or  three 
break-ins  can  be  expected,  but  the 
number  so  far  this  year  is  into  the 
twenties.  The  thieves  apparently 
come  in  with  a  ' ' shopping  list"  and 
know  exactly  what  they  want. 
Controlled  Drugs  are  the  target, 
but  even  here  the  thieves  are 
discriminating,  leaving  lower 
strength  MST  tablets  in  favour  of 
the  two  higher  strengths,  for 
example. 

Most  break-ins  occur  at  night, 
but  there  have  been  a  couple  of 
daylight  hold-ups,  one  recently  in 
Belfast.  The  police  believe  a  gang 
is  at  work.  Some  of  the  stolen 
material  has  surfaced  in  Dublin, 
and  it  is  believed  most  of  the 
material  is  finding  its  way  into  the 
Republic. 

The  police  are  urging  extra 
vigilance  and  encouraging 
pharmacists  to  consult  the  crime 
prevention  officer  attached  to 
each  police  station,  who  can 
provide  useful  advice,  and  details 
of  local  security  contractors.  The 
PCC  has  written  to  contractors 
advising  them  of  the  situation. 

The  following  applications  for 
registration  as  students  were 
approved  at  the  May  meeting  of 
the  Pharmaceutical  Society  of 
Northern  Ireland's  Council: 
Aileen  Mary  Crossin,  8  Broomhill 
Park  Central,  Belfast  BT9  5JD. 
Caroline  M.  Duffy,  57  Tullinvall 
Road,  Newry  co  Down. 


Mary  Josephine  Fitzgerald,  30 
Downpatrick  Road,  Killyleagh. 
Peter  Desmond  Frazer,  46 
Rosevale  Avenue,  Newtownards, 
co  Down. 

Dorothy  Eliz  Josephine 
McMaster,  Dane  Cottage,  20 
Whappstown  Road,  Moorfields. 
Ballymena  BT42  3D  A. 
Julie  Thompson,  38  Glen  Road, 
Castlereagh,  Belfast  BT5  7LT. 
Jacqueline  Bernadette  Walsh,  25 
Church  Street,  Warrenpoint. 

The  following  applications 
under  the  reciprocal  agreement 
which  exists  between  the 
Northern  Ireland  and  Great 
Britain  Society's  were  approved: 
Anne  Catherine  Flanagan,  1 
Oakland  Road,  Omagh,  co 
Tyrone. 

Pauline  Annette  Mauder, 
"Ederney",  Smalls  Road, 
Warrenpoint,  co  Down. 

The  following  applications  for 
registration  as  pre-registration 
tutors  were  approved: 
Gerard  Maginn,  9  Main  Street, 
Newcastle,  co  Down. 
Bernard  Anthony  Mullan,  76  Main 
Street,  Dungiven  BT47  4LG. 

The  Council  has  agreed  to 
renominate  Mr  W.H.  Hunter, 
Mrs  Muriel  Singleton  and  Miss 
Margaret  Watson  for  a  further 
term  of  three  years,  as  the  PSNI 
Council  nominees  on  the  DHSS 
Poisons  Board. 

Dr  Maguire  reported  on  the 
recent  half  day  tutors  course 
which  had  been  held  in  the 
Society's  House.  It  was  proposed 
that  in  future  the  course  should 
cover  a  full  day. 


the  Royal  Pharmaceutical 
Society's  draft  guidelines  on  the 
size  of  community  pharmacies  and 
the  range  of  services  they  should 
provide.  Members  welcomed  the 
proposals  in  general,  although 
they  felt  it  was  inappropriate  to  lay 
down  a  minimum  dispensary  size 
which  took  no  account  of 
prescription  numbers.  They 
hoped  there  would  be  an 
opportunity  for  a  full  discussion 
with  the  Society  on  the 
practicalities.  (The  draft 
guidelines,  compiled  by  a  Society 
working  party,  have  not  been 
published  officially). 
Original  packs  David  Thomas  (West 
Midlands)  was  concerned  that 
some  manufacturers  were  not 
marking  calendar  packs  which 
were  intended  to  be  supplied 
unopened  to  the  patient.  So  the 
pharmacist  could  not  exercise  the 
option  allowed  by  the  Drug  Tariff 
to  supply  the  nearest  original 
pack.  The  Board  decided  to  refer 
the  matter  to  the  PSNC  while 
recognising  that  the  problem 
would  not  be  completely  resolved 
until  a  proper  system  of  original 
pack  dispensing  was  agreed  and 
introduced. 

CD  storage:  no  change  please  There 
should  be  no  change  to  the 
regulations  governing  the  storage 
of  Controlled  Drugs  Schedule  3 
items.  That  was  the  Board's  reply 
to  the  Department  of  Health, 
which  had  requested  the  NPA's 
view.  Although  members  were 
aware  that  many  pharmacists 
already  kept  these  items  in  the 
Controlled  Drugs  cupboard,  they 
felt  that  if  it  were  to  be  made 
compulsory,  some  pharmacists 
would  encounter  practical 
difficulties  and  be  forced  to  buy  a 
larger  (or  additional)  cabinet. 
Distance  learning  Free  copies  of  the 


NPA's  "Building  a  Pharmacy! 
Business"  distance  learning  pacld 
are  on  offer  to  NPA  members 
willing  to  report  on  the  course  td 
the  training  department.  Modules 
on  "Dealing  with  people",  "TheJ 
Law"  and  "Marketing"  are  now 
ready  to  be  tested.  Training! 
officer  Ailsa  Benson  wants  sua 
volunteers  to  study  each  module! 
and  comment.  Papers  will  bet 
available  in  July,  and  about  3CI 
hours  of  study  will  be  required 
before  the  end  of  October! 
Anyone  interested  should  contact 
Mrs  Benson  at  Mallinson  House  I 
Press  releases  The  "Child-resistant 
containers"  release  had 
generated  700  column  inches,  tha 
"rise  in  prescription  charges'  I 
400  inches  and  the  head  licel 
releases  more  than  1600  inches! 
The  "Ask  your  pharmacist'! 
questions  and  answers  anl 
currently  sent  to  407  newspapel 
headquarters  and  published] 
regularly  to  a  readershipl 
conservatively  estimated  tel 
exceed  15m.  PR  officer  TanyJ 
Turton  was  congratulated  on  thtl 
success  of  the  NPA's  nationwide 
campaign  against  head  lice. 
Call  for  support  The  Board  wa| 
concerned  that  some  NP^I 
members  are  reluctant  to  join  ill 
initiatives  to  improve  thug 
pharmacist's  image.  Several 
members  of  the  public  hail 
requested  copies  of  the  recenl 
head  lice  leaflet  from  Mallinsoil 
House  because  their  local  chemisl; 
did  not  know  of  the  campaign.  Th<| 
advertising  agency  Crome.l 
Titterton  would  be-  asked  fol 
advice  on  how  to  encourag<| 
members  to  participate  fully. 
Family  Doctor  booklets  The  BMA  ha< 
advised  the  NPA  of  an  increase  ii 
the  cover  price  of  its  Famil; 
Doctor  booklets  from  £1  to  £1.20 


Training  programme 
set  for  September 


The  four  pilot  courses  for  the 
National  Pharmaceutical 
Association's  new  training 
programme  for  medicines  counter 
assistants  has  proved  so 
successful  that  plans  are  well 
advanced  for  the  national  launch  of 
the  assistant's  development 
programme  in  September. 

At  the  May  meeting,  NPA 
Board  members  said  they  were 
convinced  that  the  programme 
would  play  an  important  part  in 
enhancing  the  service  which 
community  pharmacists  offer  to 
the  public.  Members  were 
grateful  to  Merrell  Dow  for  the 
sponsorship  and  approved  plans 
for  the  programme's  launch. 


A  distance  learning  course  on 
fragrance  will  also  be  launched  this 
Autumn. 

A  fair  exchange  "Be  prepared, 
mentally  and  physically.  Be  alert. 
Be  discreet.  Do  it  yourself".  Not 
homilies  for  boy  scouts ,  but  one  of 
twenty  guidelines  for  pharmacy 
owners  operating  a  needle  and 
syringe  exchange  scheme.  The 
list  of  Dos  and  Dont's,  drawn  up 
by  Jeremy  Clitherow 
(Merseyside)  who  has 
considerable  experience  in 
running  an  exchange  scheme  in  his 
Liverpool  pharmacy,  will  be  made 
available  to  NPA  members  on 
request  from  Mallinson  House. 
Pharmacy  size  The  Board  consideied 
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Clinistix 
samples  on 
magazines 

A  million  free  samples  of  Clinistix 
will  be  given  away  with  the  June  19 
issue  of  Woman  magazine. 

The  aim  is  to  uncover  some  of 
the  thousands  of  undiagnosed 
sufferers  of  late  onset  diabetes. 
Ames  division,  Miles  Ltd,  have 
provided  the  foil- wrapped  reagent 
strips  and  a  feature  explaining  the 
importance  of  self-screening  and 
early  detection,  written  by  Claire 
Rayner,  will  appear  inside  the 
magazine. 

The  article  explains  that  a 
marked  colour  change  from  pink 
to  purple  indicates  the  presence  of 
glucose  in  urine  but  does  not  mean 
the  person  has  diabetes,  although 
medical  referral  is  recommended. 
Readers  with  a  positive  result  are 
advised  to  take  an  explanatory 
note  from  Woman  to  their  GPs  so 
follow-up  tests  can  be  carried  out. 
A  feature  in  the  medical 
newspaper  GP  will  warn  doctors 
to  expect  a  possible  influx  of 
patients. 

The  programme  has  been 
approved  by  the  British  Medical 
Association,  Royal  College  of 
General  Physicians  and  the  British 
Diabetic  Association.  It  coincides 
with  the  BDA's  "Defeat  diabetes 
week." 

The  Woman  feature  forms 
part  of  a  16-page  booklet  on 
various  health  issues. 


Attitudes  to 
fertility  test 

Over  a  quarter  of  working  women 
(28  per  cent)  would  consider 
buying  an  ovulation  prediction  test 
to  plan  the  timing  of  their  baby, 
according  to  a  survey  in  July's 
New  Woman  magazine.  And 
almost  one  in  seven  would  buy  a 
test  to  maximise  their  chances  of 
contraception,  says  the  report. 

Two  hundred  women  around 
the  UK  were  questioned,  all  of 
whom  had  had  one  or  more 
children  within  the  last  five  years. 
The  survey  found  that  56  per  cent 
of  the  women  had  planned  their 
baby,  and  24  per  cent  had  planned 
it  specifically  to  fit  in  with  work 
commitments. 

However  Northerners  and 
Midlanders  are  more  likely  to  buy 
an  ovulation  test  than  those  in  the 
South.  Women  over  35  were 
twice  as  likely  as  women  under  25 
to  be  purchasers. 

The  survey,  was  sponsored  by 
Tambrands  First  Response. 


TOPICAL  REFLECTIONS 


Treating  the 
trots 


A  group  of  us  recently  took 
a  trip  to  Dorset  and  Devon. 
Our  activities  were  pretty 
social,  linking  up  with  similar 
groups  in  the  areas  visited. 
Being  the  only  pharmacist  I 
automatically  took  our 
holiday  box  with  all  the  usual 
things:  trisil  tablets, 
paracetamol,  Imodium, 
antihistamines,  insect 
repellent,  etc,  etc.  The  first 
evening  out  was  a  splendid 
occasion.  We  were  treated 
to  a  superb  meal  in  a 
beautiful  garden  sitting  at 
tables  under  the  trees.  The  company  was 
delightful,  and  the  wine  delicious. 

Gordon  was  the  first  to  fall.  Next  day 
he  looked  pretty  grey.  A  bad  head,  bad 
tummy  and  an  explosive  flux  in  the  bowels 
had  kept  him  up  most  of  the  night.  "Why 
didn't  you  tell  me?"  I  asked.  "Here  take 
one  of  these  (trisil)  two  of  these  Qmodium) 
and  just  drink  water. ..."  He  didn't  look 
too  convinced  but  swallowed  dutifully. 
Alas  for  me,  I  was  the  next  to  go,  followed 
at  eight  hour  intervals  by  all  except  two  of 
our  party.  Gawd,  we  were  rough!  But  at 
the  end  of  the  week  I  made  some  drastic 
revisions  of  the  advice  and  treatment  I've 
been  giving  for  years. 

I  reckon  now  that  when  you  get  those 
first  ominous  heavings  of  the  stomach  you 
should  assist  nature  by  getting  rid  of  the 
stomach  contents  (which  is  what  the  body 
is  trying  to  do)  by  sticking  your  finger 
down  your  throat  to  induce  emesis.  If 
however  the  trouble  has  gone  further 
there  doesn't  seem  much  point  in  trying  to 
slow  down  transport  through  the  gut.  Far 
better  to  let  it  rip.  In  fact  far  better  to  do 
nothing  by  way  of  drug  treatment  other 
than  rehydrating  with  one  of  the  glucose 
salt  products. 

When  I  told  this  story  at  the  club  on  our 
return  a  GP  member,  laughing  with  the 
rest,  reckoned  that  nothing  could  so 
quickly  destroy  a  medical  reputation  as 
this  kind  of  event.  It  had  happened  to  him, 
with  the  same  conclusion  being  drawn. 


Snip  snip 


When  it  comes  to  supplying 
patients  from  calendar 
packs  most  of  us  want  to 
operate  in  a  commonsense 
way.  If  we  get  a  single  item 
script  for  30  tablets  which 
come  in  strips  of  28,  then 
unless  I  already  have  an 
opened  pack  I  would  give 
the  original  pack  and 
endorse  the  script 
accordingly.  If  it  is  part  of  a 
multiple  item  script  where 
other  products  are  all  for  30 
days  then  I  would  give  the 
extra  two  tablets  and 
endorse  what  I  have  done. 

I  know  (despite  my  plea) 
that  I  cannot  claim  for  the 
balance.  However,  I  think  we  ought  to  be 
able  to,  particularly  since  it  appears  we 
would  be  paid  if  we  actually  gave  the  whole 
extra  sheet  of  tablets.  Under  the  present 
system  when  we  claim  for  broken  bulk  and 
subsequently  dispense  from  it,  we  are 
deemed  to  have  already  been  paid.  It 
irritates  me  that  there  is  no  apparent  logic 
in  the  situation,  but  there  could  be  if  only 
the  Government  had  the  wit  to  set  a 
straightforward  treatment  period 
standard. 


as 


EEC  drug  approval 

With  1992  on  the  horizon  it  seems  totally 
logical  that  instead  of  a  variety  of  local 
licensing  requirements,  new  drugs  should 
have  to  satisfy  one  supra-national 
authority,  whose  standards  would  be 
those  of  the  whole  European  Community. 
I  would  have  thought  it  inevitable,  and  on 
paper  at  least,  a  great  deal  more  economic 
than  the  present  myriad  duplications. 

So  long  as  the  monetary  chaos 
inherent  in  our  staying  out  of  a  European 
monetary  system  is  tackled  at  the  same 
time,  I  don't  think  the  drug  companies 
would  have  much  to  complain  of  either. 
The  parallel  importers  would  be 
overjoyed,  but  having  done  their  bit  to 
reduce  our  NHS  drug  bill  (for  the  noblest 
of  reasons)  they  would  regretfully  be 
forced  to  retire  from  the  field. 
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Plea  to  increase  healthcare  efficiency 
without  harming  standards 

"Every  option  must  be  explored  to  increase  the  efficiency  of  healthcare  without 
jeopardising  standards,"  Dr  Hiroshi  Nakajima,  director-general  of  the  World  Health 
Organisation,  said  this  week  in  Rome  at  the  joint  World  and  European  Proprietary 
Medicine  Manufacturers  conference.  "Pharmacists  and  community  nurses  are 
equipping  themselves  to  provide  more  comprehensive  counselling  services,"  he 

noted. 


Cost  containment  in  health 
matters  was  a  "crisis  in  the 
making".  What  could  be  done? 
asked  Dr  Nakajima. 

"Doctors  must  discipline 
themselves  to  become  cost 
conscious  and  they  must  be 
prepared  to  reconsider  the  extent 
to  which  their  extensive  training 
and  skills  remain  essential  to  the 
delivery  of  primary  care, ' '  he  said. 
"Better  informed  people  have 
more  competence  to  help 
themselves." 

Drug  regulatory  bodies  are 
becoming  more  indulgent  in  the 
range  of  products  they  are 
prepared  to  countenance  as  non- 
prescription items. 
Manufacturers  are  at  hand  to 
support  this  trend,  he  said. 

Much  depends  on  the  way 
industry  responds  to  the 
challenge.  "Your  long-term 
interest  lies,  not  simply  in  being  on 
the  marketplace  as  vendors  of 
proprietary  medicines,  but  in 
being  ready  and  waiting  to  assume 
a  key  role  in  the  delivery  of 
primary  health  care,"  Dr 
Nakajima  told  the  conference. 
' '  You  will  be  judged  by  the  extent 
to  which  you  are  prepared  to  think 
beyond  product  promotion  to 
possible  ways  in  which  you  might 
use  your  privileged  access  to  the 
public  to  educational  purpose. 

"Your  prerogative  to  address 
the  consumer  directly  is  not 
accorded  lightly  within  the  field  of 
health.  It  embodies  a  trust 
conferred  by  society  never  to 
exploit  privilege  to  commercial 
advantage  in  a  way  that  runs 
counter  to  the  public  interest.  We 
depend  upon  you  to  use  your 
resources  imaginatively, 
constructively  and  dispassionately 
to  facilitate  the  development  of  the 
health  care  infrastructure 
wherever  you  establish  your 
markets." 

More  than  one-third  of  the 
human  race  is  still  denied  adequate 
access  to  essential  drugs  and 
vaccines.  Where  there  is 
deprivation  of  this  degree, 
proprietary  medicines  are  likely  to 
be  bought,  not  to  safeguard 
health,  but  in  a  desperate  attempt 
to  restore  it.  "Our  call  to  you  is  to 
respond  to  need  where  it  so 


obviously  exists;  never  to  exploit 
it.  A  bottle  of  vitamins  offers  little 
to  those  in  search  of  food.  Learn 
about  the  practices  and 
infrastructure  of  traditional 
medicine  in  order  to  explore  how 
you  can  best  complement  them, 
and  seek  to  excise  unacceptable 
marketing  practices  wherever 
they  may  occur,"  concluded  Dr 
Nakajima. 


Individual  —  not  state  health 
care  —  the  answer 


Tony  Jamison,  European  vice- 
president,  Nicholas  Kiwi 


"The  burden  on  limited  health 
care  resources  necessitates  a  shift 
of  emphasis  from  the  State  to  the 
individual  —  from  institutionalised 
health  care  to  individual 
responsibility  for  health 
maintenance  and  management," 
Anthony  Jamison,  European  vice- 
president  at  Nicholas  Kiwi,  told 
delegates. 

At  present  many  treatments 
normally  referred  to  hospitals 
could  be  handled  by  general 
practitioners.  Similarly,  many  GP 
treatments  of  minor  ailments 
could  be  handled  by  the  individual 
at  home.  For  example,  the  retail 
sales  of  all  non-prescription 
medicines  in  the  EEC  in  1987 
totalled  $13.8  billion,  whereas 
those  actually  purchased  without 
a  prescription  amounted  to  only  $7 
billion. 

"In  other  words,"  said  Mr 
Jamison,  "approximately  half  of 
non-prescription  medicines  are 
reimbursed  by  national  health 
services,  although  governments 
recognise  that  often  these 
products  are  for  ailments  which 
can  be  recognised  and  treated  at 
home.  By  encouraging  the 
transfer  of  treatments  of  minor 
ailments  from  GPs  to  the 
individual  there  is  a  potential 
saving  with  the  EEC  of  up  to  $7 
billion.  And  if  the  freeing  of  CP's 
time  were  quantified,  it  would 
more  than  double  this  potential 
resource  saving." 

The  USA  is  well  ahead  of 
Europe  in  this  respect,  said  Mr 
Jamison.  There  the  total  market  is 
worth  $48  billion  at  retail  with  30 
per  cent  purchased  by  consumers 
for  self- medication. 

The  European  market  is  worth 
$54  billion  but  only  13  per  cent  is 
for  self-medication.  "The  US  self- 
medication  market  could  increase 
by  50  per  cent  in  the  next  three 
years  and  more  than  double  by 
1995  if  there  are  more  switches  of 
ingredients  from  prescription  to 
self  medication  status  (and 
ingredients  in  19  categories  are 


predicted  to  switch)". 

If  a  similar  environment  could 
be  created  in  Europe,  there  is  no 
reason  why  some  30  per  cent  of 
the  total  European  pharmaceutical 
market  should  not  be  represented 
by  self  medication,  maintained  Mr 
Jamison.  This  would  increase  the 
self-medication  market  at  today's 
value  from  $7  billion  to 
approximately  $16  billion  and 
represent  a  transfer  of  some  $9 
billion  of  resources  from  the  State 
to  the  individual  —  figures  which 
support  the  previous  estimate 
based  on  self-medication  potential 
within  EEC. 

Medicines  available  without  a 
prescription  must  meet 
consumers'  expectations  and 
needs,  he  said.  "To  meet  these 
needs,  industry  must  ensure  the 
consumer  receives  larger  doses  of 
product  related  health 
information.  Furthermore,  if, 
people  are  to  be  encouraged  to 
deal  with  minor  ailments 
themselves,  they  must  recognise 
the  quality  and  extent  of  help  and 
advice  available  from  pharmacists. 
Pharmacists  will  have  to 
significantly  increase  displays  of 
products  and  displays  of 
information  booklets  and  devote 
an  increasing  proportion  of  their 
time  to  advice  on  self- 
medication." 

And  Mr  Jamison  said  the  role 
of  media  advertising  in  identifying 
to  the  public  those  ailments  which 
may  be  responsibly  treated  at 
home  and  with  which  products, 
must  be  recognised.  "Media 
advertising  cannot  and  should  not 
convey  the  full  product 
information  rightly  desired  and 
needed  by  the  consumer  —  this 
must  be  the  role  of  labelling, ' '  he 
said. 

The  move  to  self  care  and  self 
medication  in  Europe  will  only 
happen  if  governments  are  willing 
to  remove  the  artificial  limitations 
of  the  past  and  create  an  i 

continued  on  p995 
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Telmin  KH 

FOR  A  NEW  BREED  OF  CUSTOMER 


■m 


Have  you  a  dog  or  a  cat?  50%  of  your  customers  have. 
And  the  pet  population  is  still  increasing  at  4-5%  each  year. 

So,  where  do  your  customers  currently  shop  for  their 
animal  medicines?  Rarely  in  Pharmacy.  For  example,  the 
pet  worming  market  is  worth  £1 0  million  at  RSP  And  only 
10%  currently  goes  through  Pharmacy.  But  now  you  can 
change  that. 

TELMIN  KH 
A  MAJOR  PHARMACY  OPPORTUNITY 

The  New  Telmin  KH  pack  is  available  through 
pharmacies  -  allowing  you  to  tap  the  enormous  potential 
for  pet  worming  products. 

And  it  will  help  establish  the  Pharmacy  as  a  logical 
point  of  purchase  for  animal  medicines. 


ENORMOUS  PHARMACY 
POTENTIAL 

-  50%  of  homes  own  a  dog 
or  cat 

-  £10  million  market  at  RSP 

-  Only  10%  currently 
through  pharmacy 

-33%  basic  POR 

-  Attractive  bonus  offers 

-  Comprehensive  POS 
material 


lelmin/C/i 

ANOTHER  QUALITY  PRODUCT  FROM  JANSSEN  PHARMACY  DMSION 


Telmin  KH  contains  mebendazole  100mg/tablet 

For  further  information  and  to  order  Telmin  KH,  please  phone  the  Janssen  linkline  on  0800  581383 


(E)JAH/04h.'89 


All  slow-release 
aminophyllines  /  theophyllines 
are  not  the  same. 

"It  is  therefore  essential  that  patients  taking  a  sustained-release, 
oral  theophylline  preparation  who  have  been  stabilized  on 
a  particular  brand  continue  to  receive  the  same  product." 

Advice  from  the  Council  of  the  Royal  Pharmaceutical 
Society,  The  Pharmaceutical  Journal,  July  1 1,  1987 

Don't  risk  patient  control. 

When  the  prescription  says: 

£  mmpkyllMs  125 mg. 

Check  with  the  doctor;  does  he  mean: 

Phyllocontin 

CONTINUS®  Tablets  aminophylline  hydrate  BP. 


Prescribing  Information: 

Usee:  Treatment  and  prophylaxis  o)  bronchospasm 
associated  with  asthma,  emphysema  and  chronic  bronchitis, 
also  cardiac  asthma  and  left  ventricular  or  congestive  cardiac 
failure  Dosage  end  Administration  Adults  2  tablets  twice 
a  day.  taken  morning  and  evening  following  an  initial  week 
of  therapy  on  1  tablet  twice  daily  Each  tablet  contains 
aminophylline  225mg  Since  patients  vary  in  their  response 
to  xanthines,  the  dosage  must  be  titrated  individually,  and 
il  maximum  response  is  not  achieved,  the  theophylhn  plasma 
levels  should  be  measured  Transferability:  It  is  not  possible 
to  ensure  bioequivalence  between  different  sustained  release 
theophylline  products  Therefore  it  should  be  emphasised 
that  patients,  once  titrated  to  an  effective  dose,  should  not 


be  changed  from  PHYLLOCONTIN  CONTINUS  tablet 
preparations  to  other  slow  or  sustained  release  xanthine 
preparations  without  reiitration  and  clinical  assessment 
Warnings:  The  following  agents  increase  clearance 
phenytoin,  carbamazepine,  nfampicin.  sulphinpyrazone, 
barbiturates,  smoking  and  alcohol  consumption  The 
following  agents  decrease  clearance  allopunnol.  cimetidine, 
erythromycin,  thiabendazole,  isoprenaline,  oral 
contraceptives,  viral  infections,  liver  disease  and  heart  failure 
Influenza  vaccine  may  potentiate  theophylline  A  reduction 
of  dosage  may  also  be  necessary  in  the  elderly  The  following 
should  be  used  with  caution  halothane.  lomustme  and 
lithium  Although  theophylline  crosses  the  placenal  barrier, 
it  has  been  used  during  pregnancy  without  attributable 


adverse  effects  Side  effects;  The  risk  of  side  effects  usually 
associated  with  aminophylline  and  xanthine  derivatives  such 
as  nausea,  gastric  irritation,  headache,  palpitations  and  CNS 
stimulation  is  reduced  Basic  NHS  Cost  23  5p  per  day  (ex 
1000  pack,  2  bd  )  PL0337/0026 

This  product  is  protected  by  British  Patent  No  1405088 

®  PHYLLOCONTIN  and  CONTINUS  are  registered  trade 
marks 

9  CONTINUS  CLASSIC  and  the  C  device  are  trade  marks 
■  Napp  Laboratories  1989  Napp  Laboratories, 
The  Science  Park,  Cambridge,  CB4  4GW 
Member  o'  the  Napp  Pharmaceutical  Group 


NAPI 


ANOTHER  CONTINUS  CLASSIC 


ESGP  MEETING 
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self- 


environment  which 
medication  friendly. 

"If  governments  would  only 
take  up  the  challenge,  there  is 
enormous  scope  to  capitalise  on 
the  flood-tide  of  self-reliance 
arising.  They  should  grant  greater 
freedom  in  the  advertising  and 
distribution  of  non-prescription 
medicines,  through  permitting  the 
conversion    of  appropriate 


prescription-bound  ingredients  to 
non-prescription  status,  and 
through  widening  the  indications 
permitted  for  self-medication," 
said  Mr  Jamison. 

Together  with  the  regulatory 
authorities,  the  medical  and 
pharmacy  professions  and  the 
consumer  organisations,  industry 
needed  to  work  in  harmony  to 
redefine  the  parameters  for 
responsible  self-medication,  he 
concluded. 


EEC  values  mutual 
recognition 


When  the  European  Parliament 
deals  with  the  Directive  on  future 
marketing  authorisation  it  will  take 
into  account  the  need  for  keeping 
national  authorities  and  the  value 
of  a  mutual  recognition  system 
according  to  Professor  Jose 
Valverde-Lopez,  a  Spanish 
member  of  the  European 
Parliament. 

"Patient  information  has 
always  been  an  important  topic  for 
the  industry,  because  the  right 
information  about  non- 
prescription medicines  is  the  basis 
for  adequate  self-medication. 
Information  must  be  given  in  a 
comprehensive  and 
understandable  way  so  that  the 
medicine  is  taken  properly,"  he 
said. 

Advertising  must  be  allowed 
which  did  not  have  to  include 
unnecessary  detail.  "It  has 
proved  to  be  an  important  part  in 


the  whole  system  of  information 
on  medicines  without  causing  any 
over  consumption.  Experience  in 
some  European  countries 
especially  shows  the  value  of 
industry  self-regulation  and  self- 
supervision  in  guaranteeing 
appropriate  advertising,"  said 
Professor  Valverde-Lopez. 

Most  members  of  the 
European  Parliament  see  the 
value  of  self-medication. 
"Successful  health  care  is  directly 
linked  with  the  responsibility  of 
every  man  for  his  own  health.  The 
financial  problems  of  all  health 
security  systems  in  the  EEC  can 
only  be  solved  in  the  long  run  by  a 
reasonable  self-care  concept,"  he 
said. 

And  Professor  Valverde  said 
unnecessary  limits  on  the 
ingredients  which  could  be  used 
for  self  medication  should  be 
avoided. 


Deregulation  Danish  style 


The  Danish  Board  of  Health  does 
not  regret  its  decision  to  switch 
significant  numbers  of 
prescription  only  medicines  to 
OTC  availability,  according  to 
deputy  general  director  Dr  Gens 
Overoe. 

Most  of  the  criticism  raised 
within  Denmark  stemmed  from 
the  removal  of  reimbursement,  a 
decision  taken  by  the  Ministry, 
said  Dr  Overoe.  "We  hold  the 
view  that  the  drugs  involved  are 
safe  in  use;  that  they  may  be  used 
with  or  without  a  medical 
diagnosis  in  the  proper  sense,  and 
that  the  level  of  education  in  the 
population  is  sufficiently  high  to 
allow  for  this  change  to  OTC." 

The  transfer  of  the  H2 
receptor  antagonists  was 
accompanied  by  a  "massive  and 
aggressive"  advertising  campaign 
which  led  the  Minister  to  ask  the 
Board  of  Health  to  draw  up 
stricter  guidelines  for  the  approval 
of  advertisements  for  drugs.  They 
now  require  the  "information 
elements"  to  be  more  prominent 


and  advertisements  should  not 
present  drugs  as  ordinary 
consumer  goods  or  make  vague 
statements  that  a  certain  drug  will 
give  improved  well-being. 

Industry  had  complained  about 
the  new  guidelines  being 
established  without  the  usual 
consultation  with  industry.  "But 
my  personal  opinion  is  that  the 
advertising  campaign  in  March 
was  so  intense  that  a  political 
response  was  almost  inevitable, ' ' 
said  Dr  Overoe. 

A  committee  is  now 
considering  the  liberalisation  of 
regulations  governing  the 
pharmacy  system.  It  is  looking 
into  the  possibility  of  giving  up  — 
partially  or  wholly  —  the 
limitations  forbidding  pharmacists 
to  open  new  pharmacies.  This 
committee  will  deliver  its 
proposals  by  October,  said  Dr 
Overoe.  He  concluded:  "Any 
removal  of  our  strict  regulation  of 
the  pharmacy  system  will  have  a 
profound  effect  on  the  whole  drug 
sector." 


to  higher  profits. 


%  Stylish  new  packaging  stands  out  in  a  crowd! 

%  Wide  choice  of  fashion  shades  -  Black. 

Chiffon.  Pearl,  Grey.  Ecru,  Bamboo  and  Honey. 

*  Choice  of  1 5  and  20  denier. 

H«  Choice  of  sizes  includes  36"-42"  and  42"-48" 

hip  in  20  denier  and  36"-42"  in  15  denier. 

%  Made  by  a  leading  manufacturer  under  the 

Chic  label  so  quality  is  assured. 

i\i  High  profit  on  return  means  attractively  low 

prices  for  your  customers  and  up  to  36%  margin 

for  you. 

^  Now  available  at  all  Booker  outlets. 


TIGHTS 


Cftic 
l 

IflOFNIfn 
PLAIN    K  H  I  I 

TOTS 


m 

6  PACK 

Buy  at  £1.95 

RRP59p 
POR36.6% 


I 

SMOOTH  KNIT 
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6  PACK 
Buy  at  £1.65 

RRP49p 
POR35.4% 


(B'c. 


SMOOTH  K N < 


6  PACK 
Buy  at  £1.89 

RRP  55p 
POR34.1% 


BOOKER 


BOOKER 


j  CASH  &  CARRY  | 

Contact  01-200  0200  24  hours  a  day  for  details 
of  your  nearest  cash  and  carry  and  trading  hours. 

ALL  PRICES  CORRECT  AT  THE  TIME  OF  GOING  TO  PRESS  ALL  OFFERS  ARE 
SUBJECT  TO  AVAILABILITY  AND  ALL  PRICES  ARE  SUBJECT  TO 
MANUFACTURERS'  PRICE  INCREASE.  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT 
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Like  every  woman's  body,  Mother 
Nature's  needs  caring  for. 

That's  why  we  at  Tampax  encourage 
our  suppliers  to  be  environmentally  aware. 

While  the  sticker  you  see  on  the 
right  may  be  new,  we  could  hardly  be 
accused  of  jumping  on  the  green  band- 


wagon. We  set  the  wheels  rolling  so 
52  years  ago. 

Since  1937  all  tampons  we  h,j 
produced  have  been  made  from  s 
hygienic  materials. 

All  fully  flushable.  All  100%  1 
degradable.  All  of  which  means  tl 


TAMBRANDS  LIMITED.  DUI^ 


►n't  leave  a  blot  on  the  landscape. 

We  currently  make  over  2  million 
tnpons  everyday  in  the  UK,  which 
esn't  just  help  make  Tampax  the  most 
pular  tampon  in  the  world. 

It  also  makes  it  the  World's  most 
pular  tampon. 

SAVANT,  HANTS  P09  5DG. 


COUNTERPOMTS 


Honeyrose 
aids  smokers 
with  herbal 
Cigastop 

Honeyrose  Products  are 
launching  Cigastop,  an  anti- 
smoking  aid  containing  the  herb 
lobelia. 

Each  tablet  contains  32 .  5mg  of 
the  herb,  which  acts  as  a 
substitute  for  tobacco,  and  helps 
to  cut  craving,  say  Honeyrose. 
One  tablet  can  be  sucked  every 
two  hours. 

It  does  not  affect  tastes  and  is 
not  habit-forming,  they  say. 

The  tablets,  which  will  be 
distributed  by  Chefaro 
Proprietaries,  come  in  tubs  of  130 
(£5.99)  and  boxes  of  100  (£5.85). 
A  display  outer  containing  six  130 
tubs  is  available  (£21.90  trade), 
along  with  counter  leaflets  and 
hints  on  how  to  help  give  up 
smoking. 

National  advertising  is  planned 
later  in  the  Summer  and  Autumn. 

Distributors,  Chefaro 
Proprietaries  Ltd.  Tel:  0223 
420956. 


r>;  C 

■  la 
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Cussons  spread 
Rumours 


Cussons  are  launching  a  premium 
aerosol  air  freshener  under  the 
brand  name,  Rumours.  Priced  at 
£1.09  for  150ml,  the  slim  size  is 
said  to  be  similar  to  a  perfume 
bottle  with  pastel-shaded  graphics 
and  toiletries-style  packaging. 

Rumours  is  ozone-friendly  and 
comes  in  three  floral  fragrances: 
Evesham     "feminine  and 


flowery";  Provence  "the essence 
of  spicy  Summer  scents";  and 
Alhambra  "an  exotic  blend  of 
oriental  perfumes". 

Cussons  say  that  the  air 
freshener  market  has  good 
potential  with  existing  products 
growing  at  a  rate  of  40  per  cent  a 
year.  Cussons  (UK)  Ltd.  Tel:  061 
792  6111. 


More  vitamins 
from  Numark 

N'umark  have  added  five  new 
products  to  their  vitamin  range. 

Vitamin  B  complex  (90,  £1.10) 
contains  vitamins  Bl,  B2,  B6, 
B12,  biotin,  choline,  inositol, 
niacin  and  brewers'  yeast. 
Chewable  vitamin  C  tablets  (50, 
£1.35)  each  contain  300mg  of 
ascorbic  acid. 

Vitamin  E  capsules  (60,  £1 .75) 
have  200  iu  (147mg)  per  two 
capsules.  Cod  liver  oil  capsules 
(90,  £1.65)  contain  vitamin  A 
563mcg  and  vitamin  D  4.65mcg 
per  three  capsules,  and  royal  jelly 
capsules  (30,  £2.95)  each  have 
33.3mcg  of  freeze  dried  jelly. 

All  are  packed  in  sixes, 
offering  40  per  cent  POR,  say 
Numark.  A  free  T-shirt  with  the 
slogan  "for  healthy  living  with 
Numark  vitamins",  will  be 
available  with  a  five  case  order. 
The  T-shirt  will  be  used  as  a 
consumer  offer  later  this  year. 
Numark  Management  Ltd.  Tel: 
098521555. 


Leo  Laboratories  are  relaunching  Lion  I 
ointment  in  a  new  20g  pack,  I 
(£0 .76).  Leo  Laboratories  Ltd.  Tel:  I 
08444  7333. 


Domperidone? 


Evoxin 


Evoxin  is  a  registered  trade  mark 
Sterling  Research  Laboratories, 
Onslow  Street,  Guildford,  Surrey  GU1  4YS 


Sterling 

r 
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While  our  sales  may  go  through  the  roof, 
our  sprays  won't  go  through  the  sky. 

Elida  Gibbs  aerosols  are  now  ozone  friendly. 

Because  over  the  last  18  months,  we've 
become  more  and  more  concerned  about  our 
environment.  So  too  have  your  customers. 

They  also  want  to  do  the  right  thing  and 
are  starting  to  ask  in  shops  for  aerosols  which 
are  not  damaging  to  the  ozone  layer. 

When  they  do,  you  can  reassure  them 
that  all  Elida  Gibbs  aerosol  cans  are  now  manu- 
factured ozone  friendly.  So  when  you  see  our 
motto  'caring  for  health  and  beauty,'  you  know 
it  includes  our  environment  too. 


ELIDA  GIBBS:  CARING  FOR  HEALTH  AND  BEAUTY. 


Cabot's 
travel  light 

Original  Additions  have 
introduced  a  Cabot's  Vitamin  E 
Traveller,  for  the  holiday  season. 

The  traveller  is  an  attractive, 
easily-packed,  clear  drawstring 
toilet  bag  containing  four  Vitamin 
E  products  for  holiday  skincare. 
Vitamin  E  is  said  to  help  prevent 
loss  of  moisture  which  keeps  the 
skin  supple,  and  to  give  protection 
from  the  sun. 

The  traveller  contains  a  beauty 
bar;  a  moisturising  cream  —  travel 
size;  a  moisturizing  eye  stick,  and 
a  clear  and  shiny  or  clear  and 
pearly  lip  gloss,  together  with  a 
flannel.  To  help  explain  the 
benefits  of  Vitamin-E  enriched 
products,  there  is  also  an  eight 
page  full  colour  booklet. 

The  bag  will  retail  at  £5.99,  a 
saving  of  £2. 26.  It  comes  in  outers 
of  six  and  the  trade  price  for  the 
deal  is  -  £20.63.  Original 
Additions.  Tel:  01-573  9907. 


Fisons    Consumer    Health  are 

introducing  Sanatogen  cod  liver  oil 
liquid  240ml  (£1.95)  and  500ml 
(£3.45)  shortly.  Both  will  be 
available  in  outers  of  12.  Fison.; 
pic.  Tel:  0509611001. 


florets,  for 
fresher  breath 


Clorets  —  Hall  Brothers  new 
breath  freshening  confectionary 
product  —  is  beng  launched  in  the 
South  East  of  England  following  a 
year  of  test  marketing  in  Granada 
television  region. 

A  £3. 5m  (national  equivalent 
spend)  television  advertising 
campaign,  featuring  comedians 
the  two  Rons,  alias  Hale  and  Pace, 
is  scheduled  to  start  on  July  3, 
running  for  four  weeks  in  TVS, 
Thames  and  Anglia  television 
regions  with  a  second  burst 
planned  for  later  in  the  year. 
Consumer  sampling  will  also  back 
the  products  and  point  of  sale 
material  will  be  available. 

Clorets  come  as  mints  (9 
pieces  per  32g  pack)  and  gum  (17g 
packs)  both  of  which  have  an  rsp  of 
£0.22.  The  product  contains 
"Actizol"  as  active  ingredient. 

Boxes  containing  100  free 
samples  are  being  sent  to  3,500 
independent  pharmacies  this 
month.  The  product  is  also  being 
promoted  to  CTNs  and  grocery 
outlets. 

Jim  Parker,  Hall  Bros  senior 


product  manager  said  "The  South 
East  has  been  chosen  for  the  roll 
out  because  it  houses  the  greatest 
number  of  potential  buyers.  It  also 
allows  us  to  concentrate  our  sales 
and  marketing  support,  region  by 
region,  to  ensure  national  success 
for  the  brand."  Hall  Brothers 
(Whitefield)  Ltd.  Tel:  061  766 
5471. 


Have  faith 

The  Faith  in  Nature  range  of 
natural  herbal  toiletries  will 
shortly  be  expanded  to  include 
two  new  foam  bath  products. 

Seaweed  and  Essential  foam 
bath  include  herbs  and  oils  which 
have  a  soothing,  gentle  effect, 
says  the  company. 

The  foam  baths  are  presented 
in  Italian-style  bottles,  with  colour 
co-ordinated  closures.  A  case  of 
six  bottles  costs  £6.90  (trade). 
The  retail  price  of  a  250ml  bottle  is 
£1.98.  Faith  Products  Ltd.  Tel: 
061-764  2555. 


EPOC 

relaunch 
through 
Norgine 

Evening  Primrose  Oil  Co  Ltd  of 
Loughborough  are  planning  a 
marketing  drive  to  relaunch  their 
range  of  evening  primrose  oil 
products.  A  contract  sales  force 
has  been  appointed. 

As  from  July  1,  EPOC 
products  will  be  sold  by  the  retail 
division  at  Norgine.  EPOC  has 
sold  into  chemists  through  a 
distributor  for  the  past  two  years, 
but  growth  in  the  evening 
primrose  oil  market  (140  per  cent 
in  the  past  12  months)  has 
prompted  the  company  to  adopt 
more  sophisticated  selling 
techniques,  it  says. 

The  new  distribution  network 
is  being  backed  with  a  marketing 
drive  including  EPOC's  presence 
at  trade  exhibitions  and  product 
support  with  merchandising  and 
sales  promotion.  Evening 
Primrose  Oil  Co  Ltd.  Tel:  0509 
233122. 


Look  no  further 
/  for  the  relief  of  conjunctivitis 


Zyma  Am, 


due  to  hay  fever 


OTRIVINE-ANTISTIN 

xylometazoline  hydrochloride,  antazoline  sulphate 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 


UK)  Limited.  Alderlev  Edee.  Cheshire  SK1)  7XP    Detailed  information  will  be  sent  on  request 


1 000 


CHEMIST  &  DRUGGIST  10  JUNE  1989 


JHade  la  he  snapped  tip. 


T  LAST.  A  RANGE  OF  PROFESSIONAL LY  FORMULATED 
HOME  HIGHLIGHTS  FOR  ALL  COLOURS  OF  HAIR 
INECTO  PROFESSIONAL  LITES.  THERE'S  HI-LITE 
FOR  FAIR  HAIR,  LO-LITE  FOR  DARK  BROWN 
TO  BLACK  HAIR-EVEN  MID-LITE  FOR 
MEDIUM  BROWN  HAIR.  (AND 
THAT    SHOULD    KEEP  EVEN 
THE  MOST  DIFFICULT 
CUSTOMERS 
SATISFIED.)  J 


EVEN  BETTER,  WHEN  YOU  PLACE  YOUR  FIRST 
ORDER,  WE'LL  GIVE  YOU  3x4  PACKS  FOR  THE 
PRICE  OF  9.  WITH  OUR  STRIKING  NEW 
.  ADVERTISING    BREAKING    IN  COMPANY, 

HAIR  &  GOOD  LOOKS,  MORE  AND 
HHk      MS.    LONDON,    WE  SUGGEST 
.  v  YOU  PLACE  YOUR  ORDER 

QUICKLY.  AND  SNAP 
UP  A  PIECE  OF 
THE  ACTION. 


INECT» 

miDLIH 


 : 


L  0  L I T  € 


h  i  m  il  i  a » MjMUIUJBIl 


and  s<"'s 


INECTO  HAIR  CARE,  RAPIDOL  LTD.,  22  ST.  MARGARET'S  ROAD,  LONDON  W7  2 PP.  TELEPHONE  01-579  1221. 


INECT® 

EXPERTS  IN  HAIR  CARE  SINCE  192 


COUNTERPOINTS 


Joytime  s 
Winter  baby 


New  look  for 
Paracodol 


togs 

Joytime  are  introducing  a  range  of 
one-piece  Winter  suits  under  the 
La  Nouvelle  label  in  100  per  cent 
acrylic  and  in  a  variety  of  styles. 

A  three  piece  knitted  tracksuit 
in  pink  and  blue  comes  with  a 
quilted  body  warmer  for  infants 
aged  up  to  18  months  (£17.99). 

For  the  younger  baby ,  Joytime 
supplies  a  range  of  one  piece  suits 
(around  £1 1 .99)  for  children  up  to 
12  months.  French  "baggy" 
designs  feature  an  assortment  of 
motifs  on  the  chest  at  £12.99. 
Two-tone  designs  are  available  in 
ice  cream  colours  of  either  pink 
and  mint,  or  blue  and  lemon,  as 
well  as  plain  colours  and  featuring 
motifs  on  the  chest. 

The  products  will  be  available 
from  August.  Joytime  Continentals 
Ltd.  Tel:  01-2784433. 


Biro  Bic  will  be  supporting  their 
razors  with  a  television  campaign 
starting  on  July  3.  The  campaign  is 
a  re-run  of  the  Bic  razor  '  'guru" 
advertisement  and  will  be  on  TV- 
am  and  Channel  4  for  a  four  week 
period.  Biro  Bic  Ltd.  Tel:  01-965 
4060. 


Fisons  Consumer  Health  are 
launching  new  packs  of  Paracodal 
"to  consolidate  soluble  tablets  and 
non-soluble  capsules  as  one  range 
and  to  promote  a  more  modern 
image." 

Both  tablets  and  capsules  are 
now  available  in  red  packs  with 
white  branding  —  each  pack  is 
illustrated  with  a  capsule  or 
effervescent  tablet,  and  the  word 
"soluble"  appears  in  light  green 
and  "capsules"  in  yellow. 


Both  packs  have  a  blue  square 
containing  a  white  lighting  flash 
graphic,  with  the  wording  "strong 
pain  relief  without  prescription" . 

The  repackaged  Paracodol  is 
to  be  supported  by  further 
regional  television  advertising  in 
the  Autumn.  A  new  range  of  point- 
of-sale  material  is  now  available. 
Fisons  Pic  Consumer  Health.  Tel: 
0509  611001. 


It's  Tabu... 

Dana  Perfumes  have  redesigned 
the  Tabu  100ml  cologne  mist  with 
a  limited  edition  "Chevron" 
bottle  featuring  moulding  in  V 
stripes. 

A  triangular  label  with  the 
Tabu  name  and  the  red  stripe 
gives  the  descriptive  details  back 
and  front,  and  the  brand  (100ml 
size)  has  been  made  ozone- 
friendly. 

The  product  costs  £5.95,  and 
the  carton  has  been  redesigned 
completely  in  black  with  a  image  of 
the  Tabu  lady  and  a  violinist.  Dana 
Perfumes  Ltd.  Tel:  01-646  0344. 

Clarins  balm 
for  dry  eyes 

Clarins  are  launching  eye  contour 
special,  for  very  dry  skin  around 
the  eyes. 

It  is  described  as  a  richly 
textured  cream  with  a  high 
concentration  of  intensive 
moisturising  ingredients  including 
aloe,  ginko  biloba  and  wheatgerm 
oil,  borage  oil  and  camomile.  Eye 
contour  special  balm  (20ml, 
£10.50)  and  will  be  on  sale  from 
August.  Clarins  (UK)  Ltd.  Tel: 
01-6292979. 


Allergan 
improve  shelf 
image 

Allergan  Optical  have  introduced 
a  new  shelfcard  to  highlight  the 
CFC-free  content  of  their  saline 
solutions. 

The  two  dimensional  cards 
have  been  laminated  to  allow  them 
to  be  wiped  clean,  ensuring  a 
longer  shelf  life,  say  Allergan. 

Allergan  have  also  introduced 
an  at-a-glance  wall  guide  which  has 
been  produced  for  the  pharmacist 
to  use  when  recommending 
Allergan  optical  lens  products. 
The  guide  is  also  wipe-clean  and 
contains  a  table  showing  whether 
the  solutions  are  available  for  soft, 
gas  permeable,  or  hard  lenses 
together  with  recommended 
usage  frequency. 

Allergen  Optical  have  also 
designed  a  corporate  mailshot 
which  is  being  distributed  through 
Countercall  to  all  the  UK's 
independent  chemists.  The 
photograph  featured  in  the  leaflet 
shows  a  model  with  a  shaft  of  light 
highlighting  her  eye  and  the 
message  "Eye  Care.  We're 
there".  Allergan  Ltd.  Tel:  0494 
444721. 

Unichem  are 
snap  happy 

Unichem  are  offering  their 
members  a  free  desk  or  wall 
mountable  telephone,  and  four 
free  Polaroid  E180  video  tapes 
when  they  buy  a  635  CL  Polaroid 
camera  and  15  Polaroid  films  I 
during  the  Summer  promotional  I 
period,  June  1-30.  Alternatively,  I 
members  buying  25  films  alone 
will  be  given  two  Polaroid  twin  I 
pack  videos. 

Alongside  these  gifts,  ] 
Unichem  are  also  offering  a  special 
promotion  trade  price  on  both  I 
films  and  cameras. 

Further  offers  include  a  dozen  I 
free  200g  family-size  bars  of  I 
Imperial  Leather  soap  when  | 
members  buy  two  dozen  Cussons  I 
foam  baths.  The  foam  bath  is  1 
available  in  natural  white  or  oyster  I 
pink  and  the  special  offer  also  runs  I 
from  June  1-30.  Unichem.  Tel:  I 
01-930  6711. 


Lane's  are  promoting  their  Olbas 
Oil  during  the  Summer  cold 
season  with  a  £400,000  campaign. 

The  campaign  will  run  during 
June  and  July  in  the  national  Press 
using  the  Mail,  the  Express  and 
selected  Sunday  newspapers. 
Lanes  GR  Health  Products  Ltd. 
Tel:  045221212. 


salmon  p 

.^^^      fish  I  ail 


ure 

e& 


major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  pari  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

sSmoii  Pure  fish  ail  has  the  richest  source  of  0mega-3,  a 
[  acids  credited  with  giving  fish  oil  its 
amazing  properties. 


Distributed  by 
Health  Laboratories  Ltd 
Industrial  Estate.  London  E8  3SE 
■985  8211/2  Fax:81-985  2953 
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BAT 


At  last  a  bath  oil  that  really 
does  provide  longer 
lasting  emollient  protection 

The  art  of  skin 
maintenance 

As  it  contains  absolutely  no 
soaps,  detergents, 
perfumes,  or  colourants, 
Bath  E45  is  ideal  for 
bathing  problem  dry  skin. 
Bath  E45's  distinctive  packaging 
will  immediately  link  it 
with  the  top  selling  E45  range. 

The  E45  heritage 
combined  with  the  significant 
investment  made  in 
promoting  Bath  E45  to  the 
medical  profession  and 
extensive  sampling  will  create ; 

enormous  flow-on 
effect  for  consumer  sales. 
Bath  E45  is  the  perfect  complement 
to  Cream  E45  and 
Wash  E45  offering  effective  care  for 
dry  skin  conditions.  As  part  of 
the  top  selling  E45  skin  maintenance 
programme,  Bath  E45 
simply  allows  your  customers  to  bathe 

discomfort  of  dry  skin  away 


D  E  R 


T  O  L  O 


T  H   O  I  L 


: 


Chummy  spec 
fasteners 

Ultra  Sport  have  introduced  a 
product  called  Chums  into  the  UK 
which  is  said  to  secure  your 
glasses  when  playing  sport. 

Ultra  Sport  say  that  cotton 
glasses  strings  (£3.75)  are  always 
out  of  the  way,  and  customers  can 
wear  glasses  comfortably,  hang 
them  easily  about  the  neck  at  the 
front  or  the  back,  or  secure  them 
to  the  face  quickly.  Surgical  tubing 
in  the  ends  holds  Chums  tightly  to 
the  face  without  slipping,  and  an 
adjustable  bead  is  said  to  "hold 
glasses  to  the  face  even  in  the 
most  jarring  conditions ' ' . 

Chums  are  distributed  by 
Ultra  Sport  UK  Ltd.  Tel:  0602 
731001. 

"Green" 
Tampax 

Recent  concern  about  the  growing 
threat  to  the  environment  has 
resulted  in  Tambrands  placing  an 
"environment  friendly"  label  on 
all  existing  standard  packs 
together  with  an  adapted  in-pack 
leaflet. 

For  50  years  the  product  and 
packaging  have  been  fully  bio- 
degradeable.  But  Steve  Radcliffe, 
marketing  director,  says  that 
"until  now  we  have  never  felt  the 
need  to  highlight  the 
environmental  position." 
Tambrands  Ltd.  Tel:  0705 
474141. 

Cystopurin 
granules 
from  Fisons 

Fisons  are  replacing  tablet 
formulations  of  Cystopurin  with 
soluble  granules. 

New  packs  (£2.49)  contain  six 
sachets  of  3g  potassium  citrate. 
The  dose  is  three  sachets  daily. 
Both  40s  and  80s  tablet  packs  are 
discontinued.  Fisons  Consumer 
Health.  Tel:  0509  611001. 


COUNTERPOINTS 


So  soft,  from 
Robinsons 


Robinson  have  introduced  a  new 
premium  cotton  wool  product  for 
"women  looking  for  superior 
skincare". 

The  product  range  consists  of 
Extra  Soft,  100  per  cent  pure 
cotton  wool  pleats  lOOg  with  easy 
tear  perforated  sections,  and  a 
special  zip  top  bag  (£0.95);  Extra 
Soft,  pure  cotton  wool  pads 
(40s).  These  large  square  pads 
are  said  to  be  extra  thick,  strong 
and  absorbent  (£0.85);  and  there 
is  also  Extra  Soft,  pure  cotton 


wool  make  up  tips  (120's). 
Robinson  say  that  this  is  an 
innovative  product  with  a 
combination  of  traditional  bud,  and 
a  specially  shapped  end  for 
applying  and  removing 
eyeshadow,  lipstick  and  for 
finishing  nail  polish  (£0.85). 

Robinson  say  that  the 
packaging  is  dramatic,  and  that 
ideally  the  new  range  should  be 
sited  beside  make  up  products. 
Robinsons  Healthcare.  Tel:  0246 
31101. 


pH  Perfect  balance 


AH  Robins  are  offering  money 
back  on  trial  sizes  of  the  pH 
Perfect  skincare  range. 

Purchasers  of  trial  size 
products  will  get  a  75p  coupon, 
redeemable  off  any  full  size 
product.  June  19  Woman 's  Own  , 
has  a  covermount  of  moisturising 


Kaz 
humidifiers 
clear  the  air 

American-made  Kaz  humidifiers 
are  now  available  from  General 
Healthcare .  Warm  dry  air  is  drawn 
through  a  charcoal  filter  and  then 
passes  through  a  tank  of  cold 
water  to  produce  a  superfine  mist. 

General  Healthcare  say  the 
filter  cartridge  removes  dust, 
pollen,  odours  and  tobacco  smoke 
from  room  air,  and  they  claim  it 
removes  93  per  cent  of  particles 
as  small  as  pollen.  The  filter 
cartridge  is  effective  for  between 
one  and  three  months. 

General  Healthcare  offer  two 
models.  The  370F  (£21 .75)  has  a 
1 .2  gallon  water  capacity  and  will 
run  for  10-12  hours  without 
refilling,  and  the  2000  (£29.75) 
which  holds  2.5  gallons  and 
operates  for  28-32  hours.  General 
Healthcare  Ltd.  Tel:  01-848  7766. 


lotion  and  facial  wash. 

Sampling  and  advertising  in 
major  women's  magazines  will 
continue  for  the  range  throughout 
the  year.  Patrick  Conway,  senior 
product  manager,  believes  there 
is  great  potential  in  area  of 
"balanced  pH"  skincare:  pH 
balanced  products  account  for  less 
than  5  per  cent  of  the  UK  market 
but  in  West  Germany  they  form 
30-35  per  cent,  he  says.  A.H. 
Robins  &  Co  Ltd.  Tel:  0293 
560161. 


Sensodyne! 

Sensodyne  toothpaste  is  back  on 
television  from  July  10  for  five 
weeks  in  the  second  burst  of 
Stafford  Miller's  £3. 5m  campaign 
for  the  product  this  year. 

Company  representatives  will 
be  offering  pharmacists  a  5  per 
cent  discount  on  45ml  tubes  of 
toothpaste  —  the  size  expected  to 
sell  best  while  the  product  is  on 
television,  say  Stafford  Milk  Ltd. 
Tel:  070  72  61151. 

Sweeties 

Simpkins  are  launching  a  new 
range  of  boiled  sweets  in  packets 
with  the  theme  "Traditional 
Sweets  —  handmade  for  a  fresher 
taste." 

There  are  four  varieties,  all 
with  natural  colours  and  flavours, 
say  Simpkins.  They  have 
improved  the  flavour  of  their 
mixed  fruit  and  barley  sugar 
varieties  to  the  range-treacle  mint 
and  orange.  AL  Simpkins  &  Co 
Ltd.  Tel:  0742  348736. 


Booker  Cash  &  Carry  outlets  are 
promoting  Chic  tights  in  seven 
shades,  and  in  15  or  20  denier. 
Prices  range  from  £1.65  to  £1.95 
for  packs  of  six.  They  are  made  by 
a  leading  manufacturer,  and  come 
in  new  packs. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SK  Sky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


Allereze  Plus: 

All  areas 

Andrews  Answer: 

STV,G,C,HTV,LWT,TT,TVam 

Contac  400: 

TVam 

DDD's  Colour  Run: 

TVam 

DDD's  Stain  Devils: 

TVam 

Goldseal  batteries: 

GTV.U.STV.BTV.TSW.TVS 

Nice  'N  Easy: 

CLWT 

Optrex: 

All  areas  except  LWT  &  TVam 

Plax: 

All  areas  except  CTV  &  TVam 

Preparation  H: 

GTV, U, STV, G, C,A,TVS 

Reach  toothbrushes: 

TVam 

Showerfresh: 

All  areas 

Simple  skin  care  range: 

All  areas  except  LWT  &  TVam 

GREEK 
GETAWAY 


I  DOKlY  U  KE  BOATS., 
I  JUST  KNOW 

'McSOJNcSTO 

5E  SICK/ 


HERES  A  JUNIOR  K WELLS 
'        »v  sFBN,  ANP  WELLSEE  WHAT 
YOU  SAY  ON  THE 
SOAT.  . 


PAp/. .  CAN 
WE  GO  OH  A 
BOAT1NC5  HOLI- 
PAY  NEXT  YEAR.7; 


I 
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READYMADE 

RcadySpcx 

READING  GLASSES 

AN  UNBEATABLE  PROFIT  MAKER! 

4  OUT  OF  5  OVER 
40  YEAR  OLDS  NEED 
READING 


ICC  EC  I  AVAILABLE  IN 
GLASSES  I  9  STRENGTHS 


RCADY 


3  STYLES  SELLING  AT 


€2.99 


FASHION 
FRAMES 


FASHION 

W'2  FRAMES 

WITH 
BRITISH 
LENSES 


€9.99 


THE  VERY  BEST 
OF  RCADYSPCX 

QUALITY  GLASSES 


S»*  NATIONALLY  ADVERTISED  &  FEATURED  ON  TV 

RCADYSPCX 


A  GUARANTEED  QUALITY  PRODUCT 
BY  CROWN  EYEGLASS  pic 


SEND  FOR  YOUR  STARTER  PACK  INCLUDING  FREE  DISPLAY  STAND 


R'spex  £2  99 
R'spex  £4.99 
R'spex  £9.99 
Cases  (V;  eye) 
Cases  (full-size) 
Cords 


Qty 


9 
18 
18 
10 
20 
10 


Unit  Cost 
(excl.  VAT) 

1  70 

2  20 
500 

25 
35 
25 


Total  Cost 
(excl.  VAT) 

15.30 
39.60 
90.00 
2.50 
700 
2  50 


Total  Retail  ■  —  ™  ""—  ~™™"™™™™"™ 

Value  Please  send  me  READYSPEX  starter  packs.  I  enclose  cheque  for  £180.44  (inc.  V  A  T.)  for 

(incl  VAT)  I  each  pack  payable  to  Readyspex  Ltd.,  or  please  debit  my  Access  or  Visa  Account. 

26.91     |  No.   1       1      1       I       I       1       1      1       1       I       1       I       I      1       I       I       I       Date  Month   Year   


8982 
179.82 

5.00 
15.00 

5.00 


Signature 


Card  Holders  Address 

BLOCK  CAPITALS  PLEASE 


Company  Name  . 
Delivery  Address  . 


156.90         321.55  | 
I 


TOTAL  COST  OF  STARTER  PACK 
£180.44  Inc.  V.A.T.  @  15%  (£23.54) 

ORDER  BY  'PHONE  I 

Credit  card  holders  call  0254  680010  (24  hr  ans  | 


Tel. 


mach.)  Please  quote  your  name,  address,  credit 
card  no  and  expiry  date  State  the  quantity  of 
starter  packs  required  and  this  reference  no.  CD5   |  Date  Received 


•  SEND  TO  READYSPEX  LTD  GLENFIELD  PARK  NORTHROP  AVENUE  BLACKBURN  BB1  5QF  IMa>ln 
|  FOR  OFFICE  USE  ONLY  ■  —  


i  delivery  28  days) 


.Customer  Quote 


C  D5 


COUNTERPOINTS 


Easi  Readers7 
punchy  press 


Can  travel 
with  Morphy 

Morphy  Richards  are  offering  a 
lightweight  shaver,  hairdryer  and 
alarm  clock  in  an  executive  travel 
pack  for  men  on  the  move.  The 
shaver  is  battery-operated  and  the 
hairdryer  is  dual  voltage  with  two 
heat  directable  airflow.  The  clock 
is  a  quartz  analogue  with  alarm, 
and  the  set  fits  neatly  into  a  small 
case  retailing  at  £24.99.  Morphy 
Richards  Consumer  Electronics 
Ltd.  Tel:  0709  585525. 


Henry  Cooper  is  heading  up  the 
new  consumer  advertising 
campaign  for  Easi  Readers 
reading  glasses,  as  part  of  its  total 
£250,000  marketing  support. 

The  campaign  begins  with 
advertisements  in  the  TV  Times, 
and  will  extend  to  other  Press. 

The  advertising  aims  to 
educate  consumers  about  the 


"relatively  new"  availability  of 
reading  glasses.  It  features  the 
names  and  addresses  of  Easi 
Readers'  pharmacy  stockists, 
targeted  to  each  ITV  region. 

Henry  Cooper's  face  also 
appears  on  promotional  literature 
and  point-of-sale  material  for  Easi 
Readers.  Grett  Optik  UK.  Tel: 
0392  70999. 


Posy  prizes 

Intercare  are  running  an  Allereze 
competition  for  pharmacists  and 
their  assistants. 

Every  correct  entry  wins  a 
posy  of  freesias  delivered  direct  to 
the  address  of  the  winner's  choice 
and  there '  s  also  the  chance  to  win 
a  set  of  Allibert  garden  furniture , 
or  a  garden  barbecue  for  the  five  1 
runners-up. 

Entry  forms  can  be  obtained 
from  company  representatives. 
Pharmacists  complete  several  1 
sentences  about  the  Allereze 
range,  plus  tiebreaker.  Intercare  \ 
Products  Ltd.  Tel:  0734  790345. 

Optrex  drops' 
radio  plug 

Crookes  Healthcare  say  that 
Optrex  drops  will  be  featured  in 
radio  commercials  for  the  first 
time  until  the  end  of  July  in  support 
of  the  television  campaign. 

The  £200,000  radio  campaign  I 
will  be  heard  in  the  London  area  on  i  j 
Capital  Radio  and  LBC. 

Crookes  believe  that  radio  ; 
offers  an  opportunity  to  promote  I 
Optrex  drops  in  an  entertaining  | 
way  to  consumers  who  may  be  i ! 
more  familiar  with  Optrex  lotion.  | 

The  radio  advertising  will 
focus  on  the  times  when  the  need  | 
for  relief  for  sore  eyes  is  greatest  1 1 
such  as  early  in  the  morning,  late  1 1 
at  night  and  while  travelling,  j  | 
Crookes  Healthcare  Ltd.  Tel:  0602  ■ 
507431. 


TED's  OTC 

Kendall  Co  have  launched  a 
counter  pack  of  their  TED  and-  i 
embolism  stockings.  ■ 

Designed  for  patients  at  risk  of 
developing  deep  vein  thrombosis,  ::■ 
the  OTC  version  comes  in  thigh  U 
(£12.58)  and  knee  (£8)  lengths,  r 
They  are  made  from  nylon  and  ! 
spandex  and  both  are  available  in 
small/regular,  medium/regular,  ; 
medium/long  and  large/regular  >l 
sizes.  Thigh  length  also  comes  in  ji 
large/long  and  knee  length  in  extra  i ! 
large/regular.  Kendall  Co  (UK)  f, 
Ltd.  Tel:  0256  473212. 

The  Hills  Balsam  advertisement 
which  appeared  on  the  front  cover 
of  the  June  3  issue  of  C&D  giving 
details  of  their  Winter  period 
promotion,  unfortunately  carried 
the  old  distributors'  name  and 
address.  We  apologise  for  any  j 
inconvenience. 

Hills  Balsam  is  now  available 
through  Countercall  Ltd,  Church 
Road,  Perry  Barr,  Birmingham 
B422LD.  Tel:  021 356 0478. 


CIGASTOP  WILL  HELP  STOP 
THEIR  URGE  TO  SMOKE 


Millions  of  people  want  to  give  up  smoking,  but  need  help  to  do  so. 
Cigastop  will  help  your  customers  to  stop  -  and  you  to  more  profit. 
Cigastop  has  a  successfully  tested  formula,  containing  Lobelia  herb 
which  cuts  the  crcving  for  tobacco  and  nicotine  by  acting  as  a  non- 
habit  forming  substitute. 

Cigastop  is  brought  to  you  by  Honeyrose  Products,  where  for 
over  40  years,  we've  specialised  in  helping  smokers  to  over- 
come the  tobacco  habit. 

We'll  be  supporting  Cigastop  with  national  press 
advertising  so  be  ready  to  recommend  Cigastop. 
Available  from  your  local  wholesaler  in  an 
attractive  display  outer  containing  6  tubs  of 
130  tablets. 


Distributed  by  Cfiefaro  Proprietaries  Limited, 

Cambridge  Science  Park,  Milton  Road,  Cambridge,  CR4  4FL.  Tel:  0223  420956 
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Please  accept 

our 

new  tamper 

evident  jars* 

And  our 
sincere  thanks* 


Cow  &  Gate  appreciate  just  how 
tremendously  supportive  retailers  have 
been  over  the  past  few  weeks. 

You've  done  everything  possible  to 
keep  business  as  usual. 

We  would  like  to  thank  you  all 
very  sincerely.  And  to  announce  that 
our  new  tamper  evident  jars  are  now 
available.  In  addition  to  the  pop  up  safety 
button  there  is  extra  security  in  the 
form  of  a  sealed  sleeve  on  every  jar. 

All  your  existing  stock  of  babymeal 
jars  should  be  returned  to  the  point  of 
purchase  for  full  credit  or  replacement. 

All  we  ask  is  that  you  return  your 
stock  by  30th  June,  1989. 


Cow  &  Gate  Ltd.,  Cow  &  Gate  House,  Trowbridge, 
Wiltshire  BA14  8YX.  Telephone:  0225  768381. 


PRESCRIPTION  SPECIALITIES 


Zantac 
licence 
extended 

Zantac  is  now  indicated  for  use  in 
ulcers  following  non-steroidal  anti- 
inflammatory drug  (NSAID) 
therapy,  say  Glaxo  Laboratories. 

Dr  Mike  Lancaster-Smith, 
consultant  gastroenterologist, 
Queen  Mary's  Hospital,  Sidcup 
says:  "Some  25  to  30  patients 
with  arthritis  are  referred  to  me 
each  year  with  suspected  gastric 
or  duodenal  ulcers,  and  to  be  able 
to  heal  the  ulcers  and  continue  the 
NSAID  therapy  is  of  great  benefit 
to  some  patients". 

A  study  was  undertaken  to 
assess  healing  rates  with  Zantac 
150mg  twice  daily,  in  189  patients 
with  NSAID-associated  gastric 
and  duodenal  ulcers.  The  study 
concluded  that  Zantac  is  effective 
in  the  treatment  of  gastric  or 
duodenal  ulcers  with  NSAID 
therapy,  and  for  those  patients 
who  continue  on  NSAID  therapy, 
the  company  says. 

All  patients  received  Zantac 
150mg  twice  daily  and  therapy 
was  randomised  to  either  continue 
or  stop  current  NSAID  treatment. 


Endoscopic  examinations  were 
carried  out  before  and  after 
treatment  at  four,  eight  and  12 
weeks. 

The  overall  healing  rates  at 
eight  weeks  were  73 . 1  per  cent  of 
gastric  ulcers  and  86 . 5  per  cent  of 
duodenal  ulcers. 

Gastric  ulcer  healing  rate  at 
eight  weeks  was  62.5  per  cent  in 
patients  that  continued  NSAIDs 
and  80.4  per  cent  in  patients  that 
stopped  NSAIDs.  Glaxo 
Laboratories  Ltd.  Tel:  01-422 
3434. 


Pluserix 
name  change 

Smith  Kline  &  French 
Laboratories  say  the  name  of  their 
measles,  mumps  and  rubella 
vaccine  has  been  changed  from 
Pluserix  to  Pluserix  MMR. 

The  vaccine  can  now  be  given 
by  both  the  subcutaneous  and 
intramuscular  routes  in  adults  and 
children,  and  this  change  is 
reflected  in  the  new  Data  Sheet. 
Cartons  are  now  10  per  cent 
smaller  in  size,  say  Smith  Kline  & 
French  Laboratories  Ltd.  Tel: 
0707325111. 


Two  more 
male  aids 
from  Incare 

Incare  have  introduced  two  new 
incontinence  aids,  a  pouch  for 
retracted  penises  and  a  sheath 
with  a  removable  tip. 

Incare  say  their  retracted 
penis  pouch  (10  £20),  has  been 
designed,  without  straps  and  ties, 
to  meet  the  needs  of  patients  who 
have  a  severely  retracted  penis. 
The  pouch  fits  around  the  penis 
and  allows  urine  to  drain  into  a 
drainage  bag. 

Problems  with  frequent 
sheath  removals  in  intermittent 
catheterisation  are  eliminated  by 
the  self-adhesive  sheath  with 
removable  tip,  say  Incare.  It  has 
all  the  features  of  the  standard 
sheath  plus  a  tip  that  can  be  re- 
applied. 

The  tip  comes  in  26mm  and 
34mm  sizes,  (15  £30,  both  prices 
trade),  has  a  secure,  leakproof 
seal,  and  allows  proper  cleansing 
of  the  urinary  canal  and  catheter 
passing,  says  the  company.  The 
products  are  not  yet  prescribable 
on  FP10.  Incare  Medical 
Products.  Tel:  0734  597211. 


Thrush 
booklet 

Princeton  Pharmaceutical 
Products  have  produced  a  patient 
information  booklet  covering  the 
treatment  of  vaginal  thrush  with 
Ecostatin  1.  The  booklet  carries 
information  in  Hindu,  Urdu, 
Punjabi,  Gujerati  and  Cantonese 
as  well  as  English.  Princeton 
Pharmaceuticals  Products, 
division  of  E.R.  Squibb  &  Sons 
Ltd.  Tel:  01-572  7422. 


BRIEFS 


Kerfoot's  prednisolone  lmg  tablets 
are  now  coded  "K/724" .  Kerfoot 
Pharmaceuticals.  Tel:  061-330 
4531. 

Kerfoot  have  added  the  following  to 
their  OPD  blister  packs:  pro- 
pranolol lOmg  (100 £0.90),  40mg 
(100 £0.97),  80mg  (60 £0.97)  and 
160mg  (60  £1 .45,  all  prices  trade) . 
Kerfoot  Pharmaceuticals.  Tel: 
061-3304531. 

Zantac  300mg  tablets  are  now 
available  in  double  foil  blister 
packs.  Boxes  are  smaller  and 
incorporate  a  space  for  labels  and 
an  EAN  bar  code.  The  price  is 
unchanged.  Glaxo  Laboratories 
Ltd.  Tel:  01-422  3434. 


What  Z&f/to  of  mothers 
have  been  wafting  for. 


(Source:  MSS  Marketing  Research  Ltd.  Bristol) 


UNIQUE  -  SEALABLE  -  2-PIECE  TRAINER 

'Ml 


K]®[L[!m§8 


National  Advertising  and  PR  Campaign 
Launch  June  9th,  1989 

Special  introductory  advertising 
feature: 

FREE  PRIZE  DRAW  -  Win  a  Weekend"* 
for  two  in  Paris  (drawn  31  10-89) 

Mothers  will  be  asking  for  , 
this  product! 

Make  sure  you  have  stock, 
ORDER  NOW! 


from  your  local  wholesaler.'^^^^P^- 


further  details  and  Point  of  Sale  material,  contact  Beverley  Barry,  Product  Technology.  16  Raglan  House,  Llantarnum  Park.  Cwmbran.  Gwent,  NP44  3 AX  Tel  0633 
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NEW  FROM  THE  SUFPUF  RANG 


We  are  giving  Buf  Puf™  Daily  Cleanser  national  with  a  national  equivalent  spend  of  £1.4  million, 
exposure  with  a  strong  advertising  campaign  on  TV  AM,        The  TV  advertisement  will  create  heavy  demand 

plus  a  regional  campaign  throughout  London  using  for  this  really  different  facial  cleanser,  so  make  sure 

LWT  and  Thames.  Buf  Puf™  Daily  Cleanser  TV  you've  got  SUF PUF  Daily  Cleanser  on  your  shelves, 
advertising  commences  on  12th  June  for  six  weeks  buf  puf  is  a  trademark  of  the  :sm  company 


DRIVE  A  FIESTA 
THROUGH  YOUR  WINDOW 
THIS  SUMMER. 


™™"»™  riWlMHWIFi 


We've  come  up  with  a  really  bumper  <g 
promotion  this  time. 

Enter  our  window  display  competition 
before  August  31st  and  you  could  soon 
be  the  proud  owner  of  a  brand  new  Ford 
Fiesta  Popular.  All  you  have  to  do  is  create 
the  most  eyecatching  window  display  from 


—I 


the  wide  range  of  own  brand  products  in 
our  latest  consumer  promotion. 

Called  'Family  Days',  it  features  all  kinds 
of  family  care  products,  from  tissues  and 
toilet  rolls  to  vitamins  and  rubber  gloves. 

Apart  from  the  usual  quality  and  value 
money  UniChem  products  represent,  your 


lustomers  will  have  the  added  incentive  of  a  free 
Caring  Collection'  cassette.  It's  a  compilation  of 
10  classic  songs,  specially  produced  for  the  pro- 
notion.  To  get  one,  your  customers  simply 
lave  to  send  us  six  proofs  of  purchase. 

It's  such  pleasant  easy  listening,  we 
hought  you'd  like  one  too. 


UniChem 


So  to  get  yours,  you  simply  have  to  order  25 
packs  of  the  'Family  Days'  products.  Or  to  get 
two,  just  order  35  packs.  We'll  also  give  you  a  15% 
discount  on  any  order. 

So  if  you're  a  UniChem  member, 
hurry  up  and  put  the  wheels  in  motion. 
It's  one  sales  drive  you  shouldn't  miss. 


UniChem  Limited.  UniChem  House.  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  01-391  2323. 


Where's  the  support? 

i 


NetworkTV 


He's  back.  The  Bic  Razor  guru  hits  the  screens  on  network  TV  AM  and  Channel  Four  for  a  big  four  week 
campaign,  starting  July  3rd. 

Enlightened  stockists  will  be  placing  extra  orders.  Because  when  Bic  hits  the  screens,  sales  really  lift  off. 


ZOR 


RAZORS.  BRITAIN'S  FAVOURITE  DISPOSABLES. 

Biro  Bic  Limited,  Whitby  Avenue,  Park  Royal,  London.  NW10  7SG. 


ASSOCIATION  PROFILE 


Institute  celebrates  25 
years  in  business 


Mervyn  Madge,  FRPharmS,  an  ever 
present  member  of  the  Institute  of 

Pharmacy  Management 
International's  Council,  charts  the 
Institute's  growth  since  its  inception 
25  years  aga 

It  is  not  easy  to  remember  the  era  which 
created  the  Institute  of  Pharmacy 
Management. 

Pharmacy  was  still  the  main  retail  outlet  for 
medicines,  cosmetics,  toiletries  and 
photography.  Multiples  and  chain  stores  gave 
staff  tuition  in  management  and 
merchandising.  The  pharmacist  was  isolated 
and  experiencing  competition.  The  need  and 
desire  were  there. 

The  Institute  of  Pharmacy  Management 
was  formed  with  help  from  the  enthusiasm  of 
H.  Werner  Tomski,  a  pharmacist  with 
business  degrees.  He  found  encouragement  in 
many  quarters  —  letters  in  the  professional 
Press,  discussions,  meetings  and 
consultations.  The  Pharmaceutical  Society 
was  approached  but  gave  the  cold  shoulder; 
business  management  was  not  the  concern  of 
a  profession. 

It  was  agreed  that  the  Institute  must 
reflect  integrity,  high  standards  and  quality. 
Professor  Rowson  became  the  first  president 
with  three  world  vice-presidents  —  Professor 
Fuller,  Toronto,  Professor  Olsen,  New  York 
and  Professor  Timoney,  Dublin. 

The  chairman  was  J.  Howard  Evans,  then 
chairman  of  Unichem,  and  the  vice-chairman 
was  W.J.  Stanton,  chairman  of  the  ABPI's 
drug  committee.  The  director  and  secretary 
was  Werner  Tomski.  Members  of  Council 
were  J. G. P.  Barber,  an  Oxford  statistician; 
L.M.  Bennett,  a  solicitor  and  company 
secretary  to  Allen  &  Hanbury ;  Geoff  Booth,  a 
pharmacist  and  future  professor;  A.J. 
Goodwin,  marketing  specialist;  B.M.  Rusling, 
managing  director  of  Geigy;  B.J.  Thomas,  an 
industrial  pharmacist  and  myself. 

The  objectives  were  to  promote  research, 
teach  pharmacy  administration,  provide 
practical  information  on  management 
problems  and  to  attract  pharmacists  who  could 
not  attend  full-time  postgraduate  instruction. 
The  fee  was  2  guineas  and  motto  Non  progredi 
est  regredi.  Geoff  Booth  obtained  the  first  PhD 
in  management  and  became  the  natural 
successor  to  Professor  Rowson  on  his 
retirement. 

It  was  1964 .  The  basic  idea  of  the  fledging 
Institute  was  a  co-operative  research 
organisation,  members  helping  research 
projects.  Pharmacists  were  admitted  to 
associateship.  After  presenting  a  thesis  or 
participating  in  management  study  they  could 
apply  for  membership.  After  1966  this  could 
be  granted  only  by  passing  the  Institute 
examination  or  possessing  a  degree/diploma 
recognised  by  the  Council. 

Among  those  who  joined  in  the  early  days 


were  Eric  Jensen,  Charles  Stevens,  Gerry 
Green. 

The  first  conference,  arranged  by  Messrs 
Tomski  and  Madge,  was  at  the  Palace  Hotel, 
Buxton  in  April  1965.  A  reception,  dinner  and 
dance,  banquet,  lectures  and  discussions  from 
Friday  evening  to  Monday  teatime  cost  8 
guineas. 

It  put  the  IPM  on  the  map.  Management 
was  a  science  recognised  by  the  profession 
and  the  IPM  a  recognised  force  to  help 
pharmacists  study  modem  business  methods. 
Pharmacists  from  more  than  20  countries  had 
enrolled  as  associates. 

Conferences  became  an  annual  event  with 
prestige  speakers  and  subjects.  Another 
annual  event  is  the  BP  Conference  sherry 
party  inaugurated  by  myself  at  the  Blackpool 
Conference. 


A  big  step  forward  in  the  international  field 
was  the  taking  over  of  the  Olsen  liner  for  a 
conference  and  visit  to  Oslo.  A  strong 
relationship  was  forged  with  Norwegian 
pharmacists,  official  and  ministerial.  Spain  was 
next,  with  similar  success,  and 
representatives  from  many  countries 
attended  the  first  international  conference 
held  at  Brighton. 

Membership  worldwide  raised  certain 
problems.  Firstly,  it  was  decided  to  change 
the  title  to  IPMI  by  adding  the  word 
"International".  Secondly,  overseas 
members  would  be  affiliated  to  the  parent 
body  until  there  were  sufficient  numbers  and 
desire  to  form  a  national  body,  which  would 
allow  natural  development  on  indigenous  soil. 

continued  on  pl014 


Members  of  IPMI  Council  pictured  at  the  Institute 's  weekend  meeting  in  Windermere  (CM),  April 
15,p650).  Left  to  right,  back  row,  Peter  Jenkins,  Malcolm  Almond,  Eric  Jensen,  Ian  Jones;  front 
row,  Geoff  Knowles,  Mervyn  Madge ,  Enid  Lucas-Smith ,  Hazel  Guest,  Stanley  Durham 


Werner  Tomski  (centre  front)  at  the  inaugural  meeting  of  the  branch  in  Ghana 
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KWAI  -  the 
pacemaker  in  the 
garlic  market 


In  just  one  year  KWAI  is  established  as  the 
leading  garlic  product  in  the  British  Health 
Food  market. 

Specialist  retailers  and  discerning 
consumers  have  taken  KWAI  to  their  hearts 
because  they  quickly  appreciated  it  as:- 

►  a  highly  superior,  second-generation 
product 

►  rich  in  allicin  yield 

►  free  from  'social'  disadvantages 

With  our  phenomenal  and  innovative 
advertising  PR  and  promotion  programme 
we  have  revitalised  and  expanded  the 
dormant  garlic  market. 

Yet  this  is  just  the  beginning.  In  Germany, 
where  KWAI  is  the  leading  health  care  brand, 
its  sales  have  reached  an  incredible 
£40  million  p.a.,  with  over  1  million  daily  users. 

We  believe  KWAI  has  the  same  potential 
here  -  that's  why  we're  keeping  up  our 
marketing  support  throughout  1989. 

stocks  and  display  keep  pace 
with  The  Pacemaker. 


.war 


Concentrated  Garlic  Tablets 
m<  '     n  <e  of  Life 


MmaaMiij 

continued  from  pl013 

Branches  were  established  in  Ghana  and 
Nigeria  and  in  recent  years  Malta,  attended  by 
a  high-flown  representation  from  the  UK. 
Werner  Tomski  was  very  hospitably  received 
on  his  African  visits  and  honoured  by  the 
presence  of  Health  Department  Ministers. 

In  1972,  the  founder  passed  the  reins  of 
directorship  to  Barrie  Thompson  who  found 
the  work  too  time  consuming  and  resigned. 
Mr  Tomski  resigned  at  the  same  time  and  a 
presentation  dinner  was  held  in  his  honour  in 
London  in  1973.  A  new  secretary  was 
appointed,  Stanley  Durham,  and  the 
opportunity  taken  to  issue  a  quarterly  official 
journal. 

To  the  future. . .  It  is  clear  that  the  role  of 
the  IPMI  has  changed  from  its  original 
pioneering  research  bringing  knowledge  to 
pharmacists  and  operating  where  there  were 
no  other  organisations.  Now  there  are  a  great 
number  of  management  courses  run  by 
companies,  trade  organisations  and  even  the 
NHS  itself. 

Perhaps  it  is  best  summed  up  in  the  words 
of  the  present  secretary,  Geoffrey  Knowles: 
"The  time  has  come  to  withdraw  from 
provision  of  courses  and  instruction  and  see 
the  continuation  of  the  annual  conference 
combined  with  two  weekend  conferences, 
where  experts  and  forerunners  in  the  field  of 
management  and  new  developments  are 
brought  together  for  the  benefit  of 
members."  Under  the  guidance  of  an 
experienced  chairman,  Enid  Lucas-Smith,  and 
backed  by  an  enthusiastic  Council,  progress  is 
still  the  watchword. 


THE  INSTITUTE  OF  PHARMACY  MANAGEMENT 


LIMITED  (BY  GUARANTEE) 


PRESIDENT: 
J.  M.  Rowson,  Ph.D..  M.Sc,  F  P  S.,  F.L.S.,  F  R  M  S. 

VICE-PRESIDENTS: 
Professor  H.  J.  Fuller  (Toronto) 
Professor  Dr.  Paul  C.  Olsen  (New  York) 
Professor  R  F  Timoney,  Ph.D.,  M.Sc,  M. P.S.I. ,  F.R.I.C 

COUNCIL; 
CHAIRMAN: 
.1   Howard  Fvans,  M.P.S..  D  B  A. 

I  l(  E-C  H  AIRMAN 
W.  J.  Stanlon 

DIRECTOR  AND  SECRETARY 
H,  W  Tomski. 
B.Com..  F.Comm  A.,  F.S.S  ,  M  P  S.,  D.B.A 

MEMBERS  OF  COUNCIL: 
J.  G.  P.  Barber.  M  A  (Oxon  ) 

L.  M.  Bennett,  B.A..  LL.B 
T.  G.  Booth.  B  Pharm  ,  F  PS 
A  J  Goodwin 
,  A.  G.  M  Madge.  M.P.S. 
B.  M.  Rusling.  M  P  S  .  M  Insi  M.S.M. 
B  J  Thomas.  M  P  S  .  D  B  A  .  I  I.B.ST. 


AIMS  AND  OBJECTS 
The  Institute  of  Pharm- 
acy Management  has 
been  formed  to  promote 
research  and  up-to-date 
teaching  of  pharmacy 
administration  and  to 
provide  practical  infor- 
mation on  management 
problems  The  Institute 
aims  particularly  to  at- 
tract pharmacists  who 
cannot  attend  full-time 
post-graduate  instruction. 

MEMBERSHIP 

POLICY 
Pharmacists  arc  admitted 
to  Associateship  and  may 
be  transferred  to  Mem- 
bership after  presenting 
a  thesis  or  participating 
in  a  management  study 
Entry  fees  are  payable 
after  1965,  and  applicants 
for  Membership  after 
1966  are  required  to  have 
passed  the  Institute's  Ex- 
amination or  to  possess 
a  degree/diploma  recog- 
nised by  the  Council  for 
admission 

Ml  MB!  RSHIP 

RIGHTS 
Associates  and  Members 
are  entitled  to  take  part 
in  the  activities  of  the 
Institute,  to  obtain  a 
copy  of  "Pharmacy  Man- 
agement" regularly  and 
to  receive  other  publica- 
tions and  management 
aids  which  the  Institute 
may  publish  from  time 
to  time. 


ANNUAL  SUBSC  RIPTION  U  2s.  Od.  The  subscription  of  entrants 
Institute  after  Sepiember  I  covers  (heir  subscription  for  1965 


vho  join  the 


Details  and  Application  Foims  from: 
THE  INSTITUTE  OF  PHARMACY  MANAGEMENT  LTD.  Dept.  M/A 
27  Park  Vifw  :  Hatch  End  Middlesex 


An  advertisement  appearing  in  Autumn  1964 
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New  ROBINSONS  FRUIT  and  herb  flavour  baby  drinks. 

NEW  RANGE  •  NEW  FLAVOUR  COMBINATIONS  •  NEW  PROFIT  OPPORTUNITY. 


New  Robinsons  Fruit  and  Herb  flavour  Baby 
Drinks  combine  mild  and  soothing  herb  extracts 
with  the  fruity  tastes  that  babies  have  always 
enjoyed. 

All  four  in  the  range. ..Apple  and  Fennel, 
Apple  and  Mint,  Orange  and  Elderflower  and 
Orange  with  Camomile. ..have  been  extensively 
researched.  And  everywhere,  they've  had 
enthusiastic  consumer  approval. 

And  Mums  particularly  liked  the  fast-mixing 
granular  form. 

That  research  has  given  Robinsons  the  con- 


fidence to  put  heavy  marketing  money  behind 
the  new  drinks  with  advertising  in  specialist 
magazines  and  on  Television. 

This  new  range  has  all  the  ingredients  for 
new,  sustained  profit  opportunities. ..pre-tested 
acceptance,  unique  flavour  combinations... 
and  Robinsons  quality  for  repeat  purchase. 

So  grow  some  new  sales  on  your  shelves! 


*»teS  Fennel  Flavour 


rounrercaii 


Order  line  0800  282892 


tkBl5s&ElderfloweiFk:«a< 

* 


ROBINSONS  NEW  FRUIT  AND  HERB  FLAVOUR  BABY  DRINKS.  THE  TASTE  OF  SUCCESS! 


PERSONAL  OPINION 


The  title  of  the  Green  Paper  —  "Review  of 
Restricted  Trade  Practices  Policy"  —  is 
misleading  in  that  it  infers  that  the  paper  will  deal 
with  "restricted  trade  practices"  whereas  it 
deals  only  with  restrictive  trading  agreements. 

The  new  proposals  are  modelled  on  article  85 
of  the  Treaty  of  Rome.  The  current  extent  of  UK 
competition  law  consists  of:- 

1.  The  Restrictive  Trade  Practices  Act  1976, 
which  provides  for  compulsory  registration  with 
the  Office  of  Fair  Trading  of  agreements  for  the 
production  or  supply  of  goods,  and  to 
agreements  relating  to  the  provision  of  services. 

2.  The  Competition  Act  1980  is  directed  towards 
the  effect  rather  than  the  form  of  certain 
practices  and  gives  the  Office  of  Fair  Trading  the 
power  to  investigate  any  business  practice  which 
is  potentially  anti-competitive. 

3.  The  Resale  Prices  Act  1976  makes  unlawful  the 
operation  of  a  system  of  resale  price  maintenance 
(with  certain  notable  exceptions!) 

4.  The  Monopolies  and  Mergers  —  Fair  Trading 
Act  1973  provides  a  statutory  framework  for 
reference  to  the  Monopolies  and  Mergers 
Commission  where  the  supply  of  goods  and 
services  in  a  UK  single  market  is  concentrated  to 
a  single  enterprise  which  has  a  25  per  cent  share. 
Several  situations  in  the  pharmaceutical  field 
come  to  mind  where  a  single  enterprise  has  in 
excess  of  25  per  cent  of  the  market  share. 

An  attempt  to  rectify  inadequacies 

The  Green  Paper  is  an  attempt  by  the 
Government  to  rectify  the  inadequacies  of  the 
existing  system  which,  because  it  concentrates 
on  form  rather  than  the  effect  of  the  agreement, 
has  resulted  in  several  innocuous  agreements 
being  brought  within  the  registration  provisions 
of  the  Restrictive  Trade  Practices  Act  1976. 

Of  particular  concern  to  pharmacists  is  that 
the  Green  Paper  is  unclear  as  to  the  treatment 
of  resale  price  maintenance.  The  Green  Paper 
states  that  the  Government  does  not  intend  to 
change  the  policy  enshrined  in  the  present 
legislation,  but  if  this  intention  is  to  be  carried  out 
agreements  which  fall  under  the  Resale  Prices 
Act  (relating  to  medicines,  books  and 
newspapers)  will  need  to  be  exempted  from  the 
new  legislation.  The  Government  proposes  to 
provide  a  general  exemption  test  modelled  on 
article  85  of  the  Treaty  of  Rome  where 
agreements  contribute  to  economic  efficiency 
and  allow  consumers  a  fair  share  of  any  benefit  or 
do  not  contain  unnecessary  restrictions  or  allow 
compensation  to  be  eliminated. 

The  Government  has  indicated  that  it  is  not 
disposed  to  grant  "block  exemption"  unless  it  is 
absolutely  necessary.  It  is  in  this  area  that  the 
professions  have  expressed  their  concern 
because  they  benefit  from  major  exemptions 
under  the  current  legislation.  It  is  proposed  that 
those  sections  of  the  economy,  including 
professional  services  which  are  currently 
exempted,  should  not  continue  to  be  shielded 
from  the  new  law  without  challenge. 


Of  particular  concern  to  everyone,  including  the 
professions,  are  two  basic  changes  which  have  a 
constitutional  effect  rather  than  a  mere  change  in 
legislation.  The  proposals  seek  to  change  the 
present  legislative  system  so  that  the  Restrictive 
Practices  Court  would  cease  to  be  a  court  of  first 
instance.  It  would  take  on  the  status  of  an 
appelate  court,  restricted  to  consideration  of 
points  of  law  and  the  level  of  the  fine  imposed. 

The  Green  Paper  proposes  that  all  decisions 
as  to  whether  or  not  an  agreement  is  anti- 
competitive will  lie  with  a  new  "competition 


Pharmacy 
under 
seige? 

The  spate  of  disputes  over  the  new 
contract  which  have  been  reported  in 
the  pharmaceutical  Press,  as  well  as 
other  potential  legal  disputes  which 
have  not  gone  to  court  because  of 
the  understandable  reluctance  of 
certain  FPCs  to  be  involved  in  legal 
costs,  has  stimulated  former  PSNC 
chief  executive  Alan  Smith  to 
consider  the  recently  published 
Green  Paper  called  "Review  of 
Restricted  Trade  Practices  Policy". 


authority".  This  authority  will  have  wide  powers 
with  regard  to  the  levy  of  fines  for  breach  of  the 
general  prohibition  against  anti-competitive 
agreements.  It  will  also  have  wide  powers  of 
investigation  viz  "upon  reasonable  suspicion  of  a 
breach  of  the  prohibition  the  authority  will,  once 
duly  authorised,  be  able  to  enter  without  advance 
warning  any  relevant  business  premises,  land  or 
vehicles  and  will  be  able  to  examine  the  books  or 
other  business  records,  take  copies  or  extracts 
of  these,  and  ask  for  oral  explanations  on  the 
spot".  It  is  thus  clear  that  the  new  competition 
authority  will  be  at  the  same  time  investigator, 
prosecutor  and  initially  judge  and  jury. 

The  "competitive  authority"  will  be  subject 
to  guidelines  of  uncertain  status  and  will  reflect 
the  current  policy,  not  of  Parliament  but  the 
Government  of  the  day.  I  would  submit  that 
guidelines  can  never  take  the  place  of  statutory 
criteria  agreed  by  Parliament.  This  problem  will 
be  exacerbated  after  1992  when  the  European 
Community  free  market  is  finally  established. 
Then  the  guidelines  may  not  even  be  established 
by  the  government  of  the  day  but  by  the 
European  Commission. 

Consideration  should  be  given  to  the  effect  of 
the  advice  of  a  professional  society  to  its 
members  with  regard  to,  for  instance,  dispensing 


fees.  If  this  is  regarded  as  resulting  in  an  anti- 
competitive effect  each  member  of  that 
professional  society  might  be  held  to  be  operating 
a  prohibitive  agreement  and  could  be  fined,  not 
by  a  court  of  law  but  by  an  administrative 
authority,  up  to  10  per  cent  of  their  total  turnover 
(turnover,  not  profits). 

Pharmacy  will  not  be  immune  from  the 
proposed  changes  and  one  only  has  to  think  of 
the  current  wholesaler  dispute  which  has  already 
been  referred  to  the  Monopolies  and  Mergers 
Commission  because  of  an  alleged  distortion  and 
unfair  effect.  Of  greater  potential  is  the  response 
to  the  Green  Paper  by  opponents  of  the  new 
contract  and  the  recent  statement  in  W.H. 
Gunstan  Versus  Burroughs  &  Close  whereby  Mr 
Justice  MacPherson  stated  that  the  new 
regulations  (regarding  the  new  contract)  looked 
somewhat  restrictive  in  the  days  of  the  present 
Government.  The  White  Paper  itself  in  paragraph 
6.7  states  that  "The  New  Contract  for  NHS 
pharmacies . . .  will  be  reviewed  in  the  light  of 
experience  to  consider  whether  more 
competition  is  needed  in  the  provision  of  services 
to  the  consumer.' ' 

Control  of  entry  not  sacrosanct 

These  are  indications  that  the  control  of  entry 
provisions  are  not  sacrosanct.  The  passage  of  the 
new  contract  through  Parliament,  particularly  the 
House  of  Lords,  was  somewhat  stormy  and  in 
retrospect  the  changes  made  within  Parliament 
may  well  be  a  partial  salvation  for  pharmacy.  The 
fact  that  contractors  no  longer  have  a  vote  at 
PPSC  level  may  be  a  very  useful  defence, 
although  I  am  sure  the  opponents  of  the  new 
contract  will  not  let  the  opportunity  of 
commenting  on  the  Green  Paper  go  by. 

The  Clothier  Regulations  and  the  RDC  itself 
are  other  potential  targets  where  opponents 
would  endeavour  to  establish  a  case  that  these 
Regulations  are,  of  themselves,  restrictive  in 
effect.  The  proponents  of  free  enterprise, 
customer  choice  and  competitiveness  could  well 
argue  that  the  prevention  of  either  a  doctor  or  a 
pharmacist  from  competing  in  the  provision  of 
pharmaceutical  services  was  a  restrictive 
practice. 

In  summary,  the  Green  Paper  may  stimulate 
opposition  to  many  aspects  of  pharmacy  including 
RPM,  recommended  dispensing  fees,  parallel 
imports,  certain  aspects  of  wholesaling,  as  well  I 
as  the  basis  of  the  legislation  which  supports 
control  of  entry  and  the  Clothier  Regulations. 

The   recent   announcement   by  the 
Department  of  Health  that  the  cost  plus  basis  of « 
the  NHS  dispensing  contract  is  to  be  abandoned,  J 
is  another  indicator  that  pharmacy  is  under  seige. 
The  disparity  of  Government  thinking  is 
epitomised  by  the  suggestion  to  continue 
discount  inquiries  and  the  discount  deductions, 
yet  abandon  labour  and  overhead  inquiries.  The 
effect  will  be  to  penalise  pharmacy  contractors  for  f 
business  acumen  and  market  awareness,  and  at 
the  same  time  refuse  to  reimburse  the  true  costs  I 
of  providing  pharmaceutical  services. 

To  penalise  efficiency  in  the  acquisition  of 
ingredients  and  simultaneously  to  advocate  more 
competition  by  abandoning  the  established 
procedures  for  all  other  costs  is  audacity  beyond 
belief. 

It  is  now  opportune  for  the  profession  to  re- 
assess its  attitude  to  any  changes  in  supervision 
requirements.  There  are  enough  potentially 
disastrous  events  for  us  to  consider,  without  [ 
dissipating  our  time  and  energy  in  weakening  the  j 
hard-earned  statutory  protection  we  currently  > 
enjoy,  a  privilege  which  has  in  the  past,  and  still,  t 
works  to  the  benefit  of  patients  and  our  | 
profession. 
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When  a  stimulant  laxative  is  indicated  most  pharmacists  naturally 
recommend  Senokot.1 

Senokot  is  available  as  tablets,  syrup  or  granules. 

And  Senokot  is  prepared  from  natural  senna  plant  ingredients  and 
has  an  effective,  yet  gentle,  colon-specific  stimulant  action. 

All  of  which  has  made  it  an  ideal  family  laxative  for  more  than 
three  decades. 

Not  only  is  Senokot  the  first  choice  for  pharmacy  recommendation, 
it's  also  the  undisputed  brand  leader  when  it  comes  to  OTC  sales  too: 
Either  way,  Senokot's  the  pharmacy's  natural  winner. 


Reckitt 

&Colman  ('•<  >l  INTER  PRES<  'RIBING  INF<  )RMATI<  )N.  SEN(  )K(  )T  TABLETS.  Indications:  Relief  of  constipation.  Active  Ingredients:  Each  tablet  contains  standardised 
senna  equivalent  to  7.5 mg  total  sennosides.  Dosage:  Adults:  2  tablets  at  bedtime.  Children  over  6: 1  tablet  in  the  morning.  Contra-indications:  In  common 
wilh  other  laxatives  Senokot  should  not  be  given  when  undiagnosed  acute  or  persistent  abdominal  pain  is  present.  Further  information:  Senokot  is  colon- 
specific.  Retail  Price:  (March  1989)24-89p  50-S149  100-S219.  Product  Licence  No:  0063/5000  (Westminster  Labs).  Further  information  is  available 
on  request.  Reckitt  andColman  Pharmaceutical  Division,  Hull  HUH  70S.  *REFS:  1  TAYLOR  NELSON  2.  AC  NIELSEN. 


BUSINESS  TO  BUSINESS 


Road  up  — 
business  down? 

Anything  that  alters  the  traffic  flow  past  your  pharmacy  can  have  a  dramatic 
effect  on  business.  Glasgow  pharmacist  J.  Malcolm  Allan  describes  the  steps 
he  took  to  minimise  the  impact  on  his  business  when  "pedestrianisation"  set 
in  for  a  protracted  period  outside  his  shop. 


The  signs  read  "Road  closed"  and  "No  entry". 
What's  more  they  are  positioned  within  a  few 
hundred  yards  on  either  side  of  your  pharmacy. 
The  pedestrian  access  from  the  health  centre  is 
also  severely  restricted.  It's  as  if  the  Works 
Department  had  turned  off  the  tap  on  the  supply 
line  to  your  business. 

It's  called  pedestrianisation  and  it  can  take 
months  and  months.  The  busy  road  fronting  the 
shop  vanishes,  ripped  apart  and  swallowed  in  the 
jaws  of  an  avaricious  JCB.  Traffic  cones  sprout 
among  the  resulting  debris  and  red  and  white 
tapes  present  a  physical  and  psychological  banner 
to  customers.  The  message  is  clear  —  keep  off, 
keep  out,  keep  away.  It's  the  very  antithesis  of 
everything  which  you  aim  for  in  attracting  people 
into  your  pharmacy. 

Well,  of  course  it  didn't  happen  without 
warning.  As  soon  as  the  plans  for 
pedestrianisation  were  passed,  as  much 
information  as  possible  about  the  project  was 
gathered.  The  most  important  question  was: 
"How  long  will  it  take?"  In  the  event,  with  the 
number  of  contractors  involved  —  gas,  electricity, 
water  and  engineering  —  this  proved  to  be  longer 
than  anticipated.  Surprised? 

The  starting  date  was  to  be  the  first  week  of 
January,  so  the  important  Christmas  trading 
period  was  unaffected.  Staff  were  informed  of  the 
project  and  encouraged  to  take  Spring  holidays 
early  in  the  year.  As  soon  as  the  barriers  went  up, 
the  number  of  feet  passing  through  the  entrance 
became  fewer.  Damage  control  was  put  into 
effect.  Window  displays  were  changed  more 
frequendy.  A  few  deep  promotions  were 
featured,  and  these  were  not  permitted  to  outlive 
their  effectiveness.  Stock  control  was  enhanced. 
Stock  rooms  were  thoroughly  checked  and  shelf 
warmers  marked  down.  Shelves  were  cleaned 
and  the  shop  generally  freshened  up. 

The  opportunity  to  build  upon  goodwill  was 
not  wasted.  As  there  was  more  time  to  spend 
with  individual  customers  and  patients,  this  was 
used  effectively.  It  did  prove  possible  to  establish 
a  better  rapport  with  patients  who,  given 
improved  access  to  the  pharmacist  and  his  staff, 
responded  by  raising  questions  about  their 
medicines.  The  improved  contact  was  welcomed 
by  all  concerned. 

Staff  training  was  re-appraised.  An  increasing 
amount  of  useful  material  is  available  from 
manufacturers,  and  advantage  was  taken  of  this. 
It  was  felt  that  this  helped  to  improve  staff  morale 
which  could  have  been  threatened  by  any  decline 
in  business.  Staff  were  also  encouraged  to 
improve  customer  relations.  Customers  would 
cautiously  pick  their  way  across  the  cratered  area 
which  had  once  been  a  road.  Difficult  for  all  but 
the  physically  fit,  it  proved  a  particular  hazard  to 
the  elderly,  and  a  considerable  inconvenience  to 
those  with  prams.  This  would  often  prompt  the 
remark:  "It's  a  nightmare  trying  to  get  across 
the  road".  Staff  would  respond  to  this  with:  "It 
certainly  is,  Mrs  Brown.  It's  not  easy  for  anyone. 
Many  thanks  for  making  the  effort."  A  little 
appreciation  can  go  far. 

Pedestrianisation  necessitates  adequate 
access  to  the  rear  of  the  property  for  deliveries. 
These  had  been  made  via  the  front  entrance  and 
a  review  of  this  proved  necessary.  Estimates 
were  obtained  from  improvements  and  the  work 
put  in  hand. 

The  premises  are  in  a  good  state  of  repair  and 
decoration  both  internally  and  externally.  Had 
this  not  been  the  case  it  would  have  been 
sensible  for  improvements  to  have  been  carried 
out  at  this  time. 

At  the  time  of  writing,  four  months  into  the 
project,  how  do  things  stand?  Pedestrian  access 
is  still  restricted.  Infantry  and  artillery  from  the 
Works  Department  are  still  in  action.  Turnover 
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has  stabilised.  The  shop  looks  fresher,  with  tidy, 
well  presented  stock.  Staff  morale  has  been 
maintained  and  we  believe  that  goodwill  has  been 
increased. 


It  is  inevitable  that  such  a  major  project  will 
adversely  affect  business.  The  objective  must  be 
minimise  the  impact. 

H  Obtain  as  much  information  as  possible  in 
advance. 

■  Ensure  adequate  and  clearly  defined  access 
to  the  premises  from  parking  areas  and 
across  roadworks. 


■  Consider  repairs,  decoration,  and  a  change  of 
layout. 

■  Maintain  tight  stock  control. 

■  Stimulate  interest  by  changing  window 
displays  and  promotions  frequently. 

■  Build  on  goodwill. 

■  Maintain  staff  morale. 

■  Encourage  staff  to  take  holiday  entitlement 
while  roadwork  is  in  progress. 

/.  Malcolm  Allan  is  superintendent  pharmacist 
and  director  of  a  pharmacy  in  a  town  on  the 
outskirts  of  Glasgow  which  has  two  other 
pharmacies.  There  is  a  health  centre  (without  a 
pharmacy)  housing  all  the  medical  practitioners. 
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SKIN  CARE 


This  is  the  eleventh  of  a  Chemist  &  Druggist  initiated  series  of  training 
seminars  for  pharmacists  and  their  assistants  —  sponsored  jointly  with 
companies  which  have  a  particular  expertise  in  the  chosen  subjects. 
This  seminar  is  aimed  at  assistants. 

Skin  structures,  types,  and  conditions 

by  Mrs  Margaret  Batt,  research  manager,  Beecham  Research  and  Development 


Skin  is  a  very  variable  material  ranging  from 
smooth  areas  of  the  cheeks  and  abdomen  to 
greasy  forehead  skin  and  to  the  hair-bearing 
scalp.  It  also  has  specialised  areas  such  as  the 
palms,  soles  and  finger  tips. 

Skin  consists  of  several  layers.  It  has  two 
major  divisions;  the  epidermis  or  outer  layer 
which  is  about  100  microns  thick  and  the 
underlying  dermis  (l-3mm  thick).  There  is  a 
fatty  layer  under  the  skin  and  the  whole 
structure  rests  on  the  musculature. 
The  epidermis  The  major  function  of  the 
epidermis  is  to  produce  and  maintain  the  outer 
horny  layer  which  provides  a  protective 
barrier  for  the  body.  It  prevents  water  loss, 
provides  some  protection  from  UV  damage 
and  prevents  microbial  infection. 

In  order  to  do  this  these  outer  layers  are 
continually  being  renewed.  Skin  cells  are  lost 
from  the  surface  at  the  rate  of  about  one  layer 
a  day.  The  new  cells  are  produced  by  cell 
division  in  the  basal  layer  of  the  epidermis  and 
move  slowly  upward  towards  the  surface.  As 
they  reach  the  granular  layer  they  lose  their 
nuclei  and  become  filled  with  keratin,  the 


protein  which  forms  the  barrier.  They  become 
flattened  and  build  into  the  horny  layer.  This 
may  be  likened  to  a  brick  wall  with  the 
keratinised  cells  bound  together  by  a 
cementing  substance.  Cells  move  slowly 
through  the  stratum  corneum  and  are  shed 
two  weeks  later.  The  complete  renewal  of  the 
epidermis  takes  approximately  four  weeks 
depending  on  the  body  site. 

As  well  as  the  keratin-producing  epidermal 
cells  the  basal  layer  of  the  epidermis  also 
contains  pigment-producing  cells,  the 
melanocytes  (not  shown  in  diagram  1)  which 
synthesise  granules  of  the  pigment  melanin 
and  transfer  it  to  the  epidermal  cells  which  are 
continually  moving  upward.  Thus  the  whole 
epidermis  becomes  filled  with  pigment,  to  a 
greater  or  lesser  extent,  depending  on  genetic 
factors  and  UV  light  exposure. 
The  dermis  The  dermis  supports  the 
epidermis  and  contains  collagen  and  elastin 
fibrils  and  the  cells  (fibroblasts)  which  produce 
them.  Collagen  gives  the  skin  its  toughness 
and  physical  strength.  Elastin  gives  the  skin  its 
elasticity.  These  fibres  are  badly  damaged  by 


UV  light  with  resulting  wrinkling  and  sagging. 

Also  shown  in  diagram  1  are  a  hair  follicle 
and  associated  sebaceous  gland,  and  an 
eccrine  sweat  gland.  The  distribution  and 
activity  of  these  varies  with  body  site. 

In  particular,  the  forehead  follicles  are 
associated  with  very  large  sebaceous  glands 
which  produce  skin  grease  and  sebum. 

Factors  affecting  skin  conditions 

The  skin,  particularly  on  the  face  and  hands, 
is  constantly  exposed  to  the  elements.  The 
sun,  wind,  and  rain  will  affect  its  condition. 
Factors  affecting  the  general  health  of  the 
body  will  in  turn  be  reflected  in  the  skin. 
UV  damage  The  UV  received  on  hot  Summer 
holiday  beaches  obviously  results  in  sunburn. 
Although  the  subsequent  tan  is  attractive  it  is 
achieved  at  a  high  cost,  since  skin  that  is 
burned  is  damaged  skin  which  never  recovers. 
The  UV  which  causes  sunburn  is  UVB,  or 
short  wavelength.  The  long  wavelength  UV, 
known  as  UVA,  does  not  burn  except  in  very 
high  dose  levels  which  can  occur  in  sunbeds. 


But  it  does  penetrate  deeply  into  the  skin  to 
change  the  structure  of  the  supporting 
collagens  and  elastins.  The  result  of  UV  skin 
irradiation  is  dry  leathery,  wrinkled  and 
sagging  skin  —  the  outward  signs  of  ageing. 

Even  on  dull  days.  UV  radiation  in  daylight 
can  reach  the  skin  and  damage  it.  The  result 
is  a  dry  weathered  look.  It  is  therefore 
important  to  recommend  daily  moisturising 
products  which  contain  a  broad  spectrum  UV 
filter. 

Other  factors  While  UV  is  the  major  problem 
affecting  skin  condition,  evidence  is  growing 
that  smoking  and  alcohol  are  also  associated 
with  ageing  changes. 

It  is  generally  believed  that  diet  and  lack  of 
sleep  affect  the  complexion  and  there  can  be 
no  doubt  that  vitamins  are  particularly 
important  in  maintaining  the  complicated 
structure  and  function  described  above. 

Hormonal  changes  can  also  result  in 
greasiness  and  spots  and  pimples,  especially 
in  teenagers,  but  also  just  before 
menstruation.  These  problems  may  need 
referral  to  a  doctor  (see  below).  Male 
hormonal  changes  resulting  in  baldness  are 
outside  the  scope  of  this  article! 

Skin  types  —  how  to  assess  and 
what  to  recommend 

Dry  skin  tends  to  look  dull,  and  shows  up 
wrinkles  strongly.  It  often  feels  taut  after 
washing  and  may  flake ,  scale  and  chap  easily . 
It  has  a  fine,  close  texture  and  pores  are 
usually  unnoticeable.  Dryness  is  most 
common  in  older  skins,  as  production  of 
sebum,  the  skin's  natural  moisturiser, 
declines,  but  this  can  occur  at  any  age. 

Mild  cleansing  lotions  or  creams  or  pH 
neutral  cleansing  bars  or  washing  gels  should 
be  used  to  clean  the  skin  together  with  alcohol 
free  toners.  In  Winter  a  rich  cream  will  be 
beneficial  at  night.  In  Summer  and  during  the 
day  a  lighter  lotion  will  be  required. 

Oily  skin  feels  soft  and  supple,  but  looks 
shiny  and  may  be  prone  to  spots.  It  has  a 
coarse  texture  and  large  open  pores.  It  is  most 
common  during  the  teenage  years  and  often 
settles  down  again  during  the  twenties. 

Thorough  cleansing  and  toning  and  regular 
exfoliation  is  recommended.  Oil-free 
moisturisers  are  ideal  in  keeping  the  skin  soft 
and  supple  without  adding  unnecessary  oil.  If 
spots  develop  a  medicated  cream  or  lotion 
should  be  selected. 

Normal  skin  is  naturally  clear,  soft  and  supple, 
not  prone  to  blemishes  nor  sensitive  to 
external  influences. 

Regular  cleansing  and  toning  and 
occasional  exfoliation  is  required.  The  skin 
should  be  moisturised  regularly  using  a  richer 
product  at  night  and  in  the  Winter. 
Combination  skin  is  the  most  common  type. 
The  central  "T-zone"  on  the  face  — 
forehead,  nose  and  chin  —  is  oily,  and  the 
cheeks  dry  or  normal.  The  two  sections  of  the 
skin  should  be  treated  separately;  products 
will  need  to  be  selected  to  suit  each  skin  type. 
Sensitive  skin  is  a  term  that  covers  two 
conditions:  delicate,  dry  skin  that  is  easily 
irritated  by  harsh  substances  or  extremes  of 
temperatures;  and  skin  that's  prone  to  allergic 
reactions  to  cosmetics  or  other  substances. 
Easily  irritated  skin  tends  to  be  fair  and  dry, 
but  allergic  reactions  can  happen  on  any  skin 
type. 

Mild  and  gentle  formulations  are  obviously 
required  especially  for  use  around  the  eye 
area.  Products  which  contain  anti- 
inflammatories such  as  camomile  extract  will 
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further  help  to  soothe  the  skin. 

GP  referral 

Consider  referring  an  individual  to  the  general 
practitioner  for  advice  when  the  following  skin 
conditions  are  presented. 

1 .  He/she  complains  of  itching,  burning 
pain  or  weeping  from  the  skin, 
especially  when  it  is  associated  with 
interference  of  sleep  at  night. 

2.  The  skin  is  infected:  indicated  by 
redness  and  soreness  of  the  skin,  a 
shiny  appearance  and/or  the  presence 
of  yellow  pus. 

3.  There  is  widespread  blistering  of  the 
skin. 

4.  The  condition  is  associated  with  a 
general  illness  such  as  diabetes 


mellitus,  any  form  of  anaemia  or  any 
form  of  debilitating  disease. 

5.  The  condition  is  suspected  to  be 
associated  with  a  hypersensitivity  to 
prescribed  or  OTC  medicines. 

6.  There  has  been  a  failure  to  respond  to 
previous  medical  treatment  or 
pharmacy  advice. 

7.  He/she  has  a  pigmented  mole  that  has 
enlarged,  changed  colour,  ulcerated  or 
bled.  This  suggests  a  skin  malignancy 
and  the  patient  should  be  referred,  at 
the  earliest  convenient  opportunity, 
for  medical  diagnosis. 

This  list  of  indications  for  a  general 
practitioner's  diagnosis  is  not 
exhaustive  but  provides  pointers  that 
will  help  make  the  decision  whether  to 
refer  or  not. 


Skin  care  products  —  function 
and  formulation 

by  Mr  D.  Page,  product  development  manager, 
Beecham  Research  and  Development 


Moisturisers  Moisturisers  help  retain  water  in 
the  skin  surface  keeping  it  hydrated,  soft  and 
supple.  The  majority  are  in  the  form  of  creams 
and  lotions  which  are  emulsions  of  oil  and 
water. 

The  type  of  emulsion  selected  determines 
how  the  formula  performs  and  how  the 
product  feels  to  the  consumer.  Traditional 
formulations  are  water  in  oil  emulsions  which 
provide  a  continuous  occlusive  film  on  the  skin 
preventing  water  evaporating  from  the 
surface.  Aesthetically  these  products  feel 
greasy  and  sticky  during  application. 

To  improve  the  aesthetics  oil  in  water 
formulations  were  developed  which  have  a 
very  light  texture  and  are  easily  absorbed. 
The  water  deposited  on  the  skin  surface 
provides  some  immediate  moisturisation  but 
this  effect  is  only  transient  and  disappears 
several  minutes  after  application  as  the  water 
evaporates. 

A  third  route  is  to  incorporate  an  effective 
moisturiser  such  as  glycerin  into  these  oil  in 
water  formulations.  Glycerin  works  by 
absorbing  the  water  from  the  formulation  in 
the    skin    surface    giving  immediate 


moisturisation  benefits.  The  moisturisefti 
continues  to  be  effective  by  retaining  water  I 
the  skin  and  gathering  water  from  tfj 
surrounding  atmosphere  to  keep  the  ski 
moisturised  for  several  hours. 
Cleansers  Thorough  cleansing  is  required  ll 
remove  both  dirt  and  make-up  and  the  sebuJ; 
and  dead  cells  produced  by  the  skin  itselli 
Without  cleansing,  pores  can  become  inflame;! 
leading  to  spots  and  blemishes. 

Soaps  have  traditionally  been  used,  but  ail 
alkaline  and  can  remove  natural  oils  from  thji 
skin  along  with  dirt  and  grease.  Cleansing  M 
Syndet  bars  are  an  alternative  as  they  are  plfl 
balanced.  They  contain  mild  detergents  wruc| 
remove  grime  but  leave  the  skin  intact.  MiM 
cleansing  gels  work  in  a  similar  way. 

Many  women  now  prefer  to  use  cleans™ 
lotions  or  creams .  These  should  contain  gent : 
cleansing  solvents  that  not  only  dissolve  dill 
and  face  make-up  but  are  also  gentle  enoua 
for  the  removal  of  eye  make-up. 

More    recently    a    new    type  (| 
cleanser/refresher  known  as  an  exfoliator  ha 
been  introduced.  Exfoliators  contain  abrasive1 
that  remove  dead  skin  cells  and  dirt  which  hi  \ 


The  market 
for  skin  care 

by  Miss  Catherine  Heseltine, 
marketing  manager,  Beecham 
Toiletries  and  Personal  Care 

Women  regard  their  skin  as  their  most 
important  beauty  asset.  It  is  therefore  not 
surprising  that  they  spend  more  than  £200m 
on  products  aimed  at  keeping  it  in  good 
condition  and  that  they  are  very  concerned 
about  what  products  they  apply.  The 
characteristics  of  the  market  and  the  factors 
influencing  womens'  choice  of  brand  and 
retailer  reflect  this  concern. 

The  market  is  large  (£207m  in  1988)  and 
highly  fragmented.  It  can  be  divided  into 
sectors  according  to  positioning;  with  each 
sector  distinctive  in  terms  of  pricing, 
distribution  and  product  range,  and  according 
to  function  (see  table  1).  While  the  total 
market  is  in  slight  decline,  the  toiletries  sector 
is  showing  strong  growth  (plus  10  per  cent), 
stealing  share  from  more  expensive  product 
ranges. 


The  growth  of  toiletries  skin  care  reflects 
intense  marketing  activity  and  an  increase  in 
the  perceived  quality  of  toiletries  products 
rather  than  price  sensitivity.  In  fact,  quality  is 
more  important  than  price  to  skin  care  users 
and,  in  contrast  to  may  other  toiletry  markets, 


Smooth ,  exfoliating polyspheres 


Trace  of  skin  profil 


loyalty  is  high.  Once  a  woman  finds  a  skin  care 
product  which  suits  her  she  will  pay  a  premium 
for  it  and  will  tend  to  remain  with  it.  Trial  packs 
and  image  building  activity  are  therefore  key 
promotional  tools  in  this  market. 

A  real  pharmacy  role 

Women's  pre-occupation  with  the  condition  of 
their  skin  makes  them  hungry  for  information 
on  the  use  of  products  and  their  benefits.  They 
also  require  re-assurance  that  products  are 
safe  and  effective.  This  will  be  provided  as 
much  by  the  retail  environment  as  by  the 
brands  themselves.  It  follows  therefore  that 
the  chemist  trade  remain  dominant  in  the 
skincare  market  (table  2).  A  pharmacist  has 
the  credibility  required  and  can  provide  the 
information  sought  by  the  consumer. 


collected  in  the  pores.  They  have  a 
massaging/invigorating  effect  and  leave  the 
skin  smooth  and  clean.  A  number  of  abrasives 
have  been  used  such  as  plant  kernels  and 
seeds.  It  is  important  to  select  a  product  in 
which  the  exfoliator  works  with  a  mild  and 
gentle  polishing  action,  such  as  that  obtained 
from  smooth  rounded  polyspheres,  rather 
than  those  with  harsh  jagged  particles  that 
could  lead  to  skin  irritation. 
Toners/refreshers  These  should  be  used  as 
part  of  a  cleansing  routine  to  dissolve  any 
residual  traces  of  grease  left  by  the  cleanser. 
Applied  on  cotton  wool  they  clean  the  skin  and 
evaporate  providing  a  cool  and  fresh 
sensation.  If  skin  is  dry  or  sensitive  it  is 
important  to  use  alcohol-free  toners. 


Formulations  What  other  ingredients  do  skin 
care  products  contain?  Creams  and  lotions 
contain  emulsifiers  to  give  them  texture  and 
feel  and  help  the  absorption  of  ingredients 
such  as  moisturisers.  Emollients  are  used  to 
keep  the  skin  smooth  and  soft.  Polymers  to 
provide  structure  to  the  formulations. 
Preservatives  are  very  important  to  protect 
the  products  from  contamination  by  micro- 
organisms. 

The  addition  of  an  anti-inflammatory,  such 
as  chamomile  extract  in  the  product,  has  a 
positive  benefit  in  helping  to  soothe  and 
protect  sensitive  skin.  The  addition  of  a 
perfume  or  fragrance  at  a  low  level  will  ensure 
that  a  product  is  pleasant  to  use  to  the  majority 
of  women  preferring  fragranced  products. 
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Replicas  of  skin  surface  before  and  after  moisturisation 


Table  1 

Skin  care  market  —  1 

Cleansers 
Toners 
Moisturisers 
Hand  &  body 
Genera!  purpose 
Baby 


%  value 
20 
5 
41 
18 
8 
8 


Recent  developments 


Traditionally,  more  effective  and  innovative 
skin  care  products  have  entered  the  market 
via  the  consultancy  sector.  More  recently 
highly  effective  products  have  been  made 
available  in  the  toiletry  sector. 

Within  toiletries  there  has  been  a  trend 
away  from  general  purpose  to  purpose  specific 
products  and  a  greater  variety  of  product 
types  have  become  available  to  cater  for 
differing  skin  care  types.  Cleansing  bars, 
exfoliators  and  wash  gels  have  been 
mentioned,  and  in  the  moisturising  area 
products  are  now  more  clearly  targeted 
toward  different  skin  types  and  toward  night 
or  day  use.  Greater  awareness  of  skin 
sensitivity  and  interest  in  ingredients  has  also 
been  recognised  with  the  launch  of  a  number 
of  ranges  and  products  on  a  gentle,  natural 
platform. 


Table  2  Skin  Care  Market  1988:  Trade  split  ( %  f ) 


One  key  area  which,  although  currently 
small  (£18m  at  rsp  in  1988),  is  expected  to 
grow  dramatically  —  the  body  care  market. 
Women  generally  now  accept  that  facial  skin 
care  is  essential  and  are  taking  a  greater 
interest  in  the  condition  of  skin  elsewhere  on 
their  bodies. 

Skin  care  is  not  the  sole  preserve  of 
females.  There  has  been  a  slow  trend  to 
introduce  men  to  the  benefits  of  moisturisers. 
More  products  are  now  coming  onto  the 
market  through  the  shaving  route,  ie  after- 
shave, razor  burn  repair  and  after-shave 
balms. 

The  most  dramatic  developments  in 
understanding  in  the  skin  care  area  have 
however  come  in  the  UV  area.  The  effect  of 
sunlight  on  the  skin  and  the  importance  of 
protection  is  now  more  clearly  understood. 
But  what  of  products  claiming  to  bring  back  the 
skin  of  youth? 

Recentiy  a  clinical  trial  in  the  USA  has  been 
published  showing  that  a  drug  preparation 
containing  retinoic  acid,  could  reduce  the 
visible  damage  to  photo-aged  skin.  However, 
92  per  cent  of  patients  treated  with  the 
retinoic  acid  cream  experienced  skin  irritation, 
a  direct  side  effect  of  the  drug.  At  present 
retinoic  acid  can  only  be  prescribed  for  the 
treatment  of  acne  but  further  development  in 
this  area  can  be  expected. 


There  are  25  million 

potential 
customers  in  Britain 


There  are  5  basic 
skin  types. 


There  is  one  range 
with  the  right 
balance  of  ingredients 
to  care  for  them  all. 


Do  you  stock  it? 


Made  with  glycerine  to  moisturise,  anthemile  to  soothe  and  an 
ultra-violet  filter,  Pure  and  Simple  has  the  right  balance  of  ingredients 
to  care  for  the  skin.  And  with  a  £3.5  million  advertising  campaign  on 
national  TV,  Pure  and  Simple  is  the  way  to  balance  your  customers' 
needs  with  your  own. 
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UESTIONS 


1  What  quantity  of  oxygen  would 
the  pharmacy  contractor  be  paid 
for  on  this  prescription? 

2  The  pharmacy  contractor 
wishes  to  supply  Medigas  oxygen 
cylinders  but  they  are  more 
expensive  than  the  Drug  Tariff 
price.  Can  the  pharmacist  supply 
and  be  paid  for  Medigas  cylinders? 

3  How  many  journeys  is  the 
pharmacy  contractor  entitled  to 
for  this  prescription? 

4  The  patient  is  unable  to  change 
over  the  headset  and  the 
pharmacy  contractor  has  to  make 
a  joumey  for  each  cylinder  in  order 
to  change  the  headset  for  the 
patient.  Can  the  pharmacist  claim 
for  five  return  journeys  in  this 
instance? 


A 


NSWERS 


1  The  pharmacy  contractor  will  be 
paid  for  five  cylinders  of  oxygen  of 
1,360  litres  at  the  Drug  Tariff 
price. 

2  Yes.  The  pharmacist  will  be 
reimbursed  for  Medigas  oxygen 
cylinders  providing  the 
prescription  is  endorsed 
"Medigas". 

3  The  pharmacist  is  entitled  to  two 
return  journeys  because  payment 
is  made  on  the  basis  of  one  return 
journey  for  every  three  cylinders 
prescribed. 

4  No.  The  only  way  in  which  the 
pharmacist  can  claim  a  return 
journey  each  time  is  to  have  a 
prescription  for  each  cylinder  of 
oxygen. 


The  Pharmaceutical 
Services  Negotiating 
Committee  explains  how 
much  oxygen  pharmacists 
would  he  expected  to 
supply  against  this 
prescription  and  how  to 
claim  for  cylinders  which 
cost  more  than  the  price 
quoted  in  the  Drug  Tariff 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  13 

The  solution  to  No  13  will  appear  alongside  No.  14  in  July,  1989, 


Clue*  Acroa 

I     Ancient  pig  loses  his  head  in  erratic  mire  (9| 

8  To  a  male  it  could  be  a  hearty  breakfast  [7] 

9  The  Roman  way  |3] 

10  Paste  is  messy,  but  holds  in  place  |5) 

12  Short  paralysis  I  get  during  game  |5| 

13  A  room  high  up  |S] 

15  Edges  around  plant  |5| 

16  Upon,  as  a  doctor  puts  it  (3| 

17  Sedative  made  en  Paris'  |7] 

,9  See.  then  destroy  the  girl  -Ml  keep  her  quiet  (9) 

ClueiDown 

7    Alien  eats  a  hundred' shockeH|3] 

3  This  stops  in  the  bile,  usually  |5| 

4  Put  back  around  the  Italian  flower  |5| 

5  Sick  and  unsound  (7| 

6  Dead  pledges?  Lifelong  commitments!  PI 

7  Linle  baron  takes  measure  -  and  predicts  ram  9 
II  Provision  misses  a  point,  but  is  still  a  provision  (7| 
14  Cricket  has  a  seedy  coat  |5| 

,5  RE  man  leaves  quietly  turn.ng  out  to  be  surplus  [5] 
18  Between  the  leaves,  she'd  turn  to  gold  |3| 
Submitted  by  Mrs  SR  Oliver.  Woking  Surrey 


Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  5  correct  solutions 
drawn  on  10th  July  1989. 
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Solution  to  Pujzle  No.  12 

Across:  1  Plasma  5  Fluke  8  Adrenalgland,  10  Egg.  II  Terrapin.  14  Disarray.  IS  Ebb, 
17  Cantankerous,  19  Title  20  Elapse  Down: 2  ladyGodiva,  3  Stew  4  Abates  5 
Figure,  6  USA  7  End,  9  Neighbours,  12  Urbane,  13  Rankle,  16  Area.  17  Car  18  Nut 
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When  it  comes  to  advertis 


we  put  our  foot  down. 

Mycota  is  going  to  stamp  its  personality  on  the  market  place  again  this  year. 
We're  displaying  our  sprays,  creams  and  powders  in  a  colourful  new  unit,  soon 
to  reach  every  pharmacy  in  the  country. 

And  with  our  highest  ever  advertising  spend,  you'll  soon  be  seeing 
a  healthy  kick  in  your  sales. 
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HISTORY  OF  PHARMACY 


Professional  and  trade  associations  — 
protectors  of  pharmaceutical  interests 

In  the  mid  19th  century  pharmaceutical  trade  and  the  industry  were  developing  fast  and  so  the  retail,  wholesale  and 
manufacturing  sectors  began  to  recognise  the  necessity  of  forming  professional  and  trade  associations  to  protect  and 
further  their  particular  shared  interests.  At  first  these  formed  locally  and  often  represented  more  than  one  sector,  but 

differences  in  objectives  —  and  in  particular  that  of  trading  and  pricing  policies  —  forced  a  wedge  between  the 
retailing,  wholesale  and  manufacturing  divisions  and  national  bodies  began  to  emerge,  each  responding  to  particular 

interests. 


In  parallel  with  the  development  of  pharmacy 
as  a  profession  and  the  growth  of  wholesaling 
companies,  associations  were  formed  to 
further  the  particular  interests  of  their 
members  in  trade  of  and  education.  Many 
associations  of  pharmacists  were  formed  in  all 
parts  of  the  country,  supported  by  the 
wholesalers.  One  of  the  earliest  was  the 
Aberdeen  Pharmaceutical  Association, 
founded  in  1839. 

This  Association  was  formed  as  a  result  of 
a  request  submitted  by  the  assistants  and 
apprentices  of  loca]  pharmacies  who  asked  for 
the  opportunity  '  'of  improving  their  minds". 
At  the  inaugural  meeting  a  number  of 
resolutions  were  passed,  the  more  important 
being  the  following:  - 

1.  '  'That  on  the  evenings  of  every  day  with  the 
exception  of  those  of  Thursday  and 
Saturday,  the  shutters  should  be  put  upon 
the  windows  at  half  past  8  o'clock,  and  that 
all  the  shops  should  be  closed  exactly  at  9 
o'clock.  The  hours  of  shutting  on  the  days 
specified  to  be  left  optional. 

2.  "That  the  shops  should  be  opened  in  the 
Summer  quarter  at  7  o'clock  in  the  morning, 
in  the  winter  at  8  o'clock,  and  during  the 
Spring  and  Autumn  quarters  at  half  past  7 
o'clock." 

3.  "That  all  shops  should  be  closed  during 
divine  service  forenoon  and  afternoon  on 
the  Lord's  Day." 

4.  "With  a  view  of  giving  the  assistants  and 
apprentices  an  opportunity  of  turning  their 
leisure  hours  to  good  account,  as  well  as  of 
affording  the  masters  suitable  facility  for 
consulting  proper  authorities  on  those 
branches  of  science  which  are  connected 
with  their  profession,  that  a  library  of  useful 
books  on  scientific  subjects  should  be  estab- 
lished, the  rules  and  regulations  regarding 
which  to  be  settled  by  a  committee  to  be 
formed  at  the  next  meeting. 

The  lists  of  the  chemists  in  Aberdeen 
subscribing  to  these  resolutions  are 
interesting.  Two  chemists,  William  Sinclair, 
36  Union  Street,  and  David  Souter,  Cruden's 
Court,  describe  themselves  as  wholesalers; 
one,  James  Anderson,  Victoria  Place,  as  a 
druggist  and  blacking  and  ink  manufacturer. 
Five  subscribers  are  listed  as  surgeons  and 
apothecaries,  one  as  a  manufacturing  chemist 
and  druggist  and  the  remainder  without 
designation  are  assumed  to  be  druggists. 

The  original  resolutions  drew  attention  to 
the  main  subjects  which  were  to  engage  the 
members'  interests  during  the  years; 
education  and  hours  of  work.  The  library  was 
a  major  interest  and  the  names  of  apprentices 
who  failed  to  use  the  library  were 
'  'communicated  to  their  employers. ' ' 

The  passing  of  the  Pharmacy  Act  in  1868 
threw  a  greater  responsibility  on  the 


Association.  Lectures  were  instituted  and  the 
Pharmaceutical  Society  of  Great  Britain 
(founded  1841)  was  asked  for  a  donation  to 
obtain  specimens  to  start  a  museum.  The 
Pharmaceutical  Society,  after  much 
correspondence,  offered  £10,  which  was 
rejected.  After  further  correspondence  the 
curator  of  the  Pharmaceutical  Society's 
museum  presented  170  specimens  to  the 
Association  in  1880,  and  in  1887  the 
Pharmaceutical  Society  made  a  grant  of  £50 
towards  the  cost  of  pharmaceutical  education 
in  Aberdeen. 

Up  to  1898,  the  Aberdeen  Pharmaceutical 
Association  had  been  responsible  for  providing 
lectures,  and  all  the  facilities  for  preparing  the 
apprentices  for  the  Pharmaceutical  Society's 
qualifying  examination.  At  the  request  of  the 
Association,  Gordon's  College,  Aberdeen, 
established  a  School  of  Pharmacy,  the 
Association  being  responsible  for  half  the  initial 
expenses  of  equipment  and  any  shortfall  in 
fees  necessary  to  pay  the  salary  of  the 
teacher. 

In  subsequent  years  the  Association,  no 
longer  having  a  responsibility  for  education, 
became  more  concerned  with  business 
matters,  and  particularly  hours  of  opening.  In 
1912  a  Wednesday  half  day  was  agreed  and  in 
1917  a  closing  order  reduced  hours  to  9pm  on 
Saturday  and  8pm  on  other  days . 

The  National  Health  Insurance  Act  1911, 
the  Shops  Act  1912,  and  Dangerous  Drug 
legislation,  all  created  new  problems  for 
Aberdeen  chemists  and  were  the  subject  of 
meetings  and  discussions  by  its  members  and 
this  co-operation  continues  today  in  the 
Aberdeen  branch  of  the  Royal  Pharmaceutical 
Society,  being  typical  of  the  many  associations 
of  chemists  formed  to  deal  with  problems  of 
mutual  interest. 


The  Scottish  Wholesale  Druggist 
 Association  

In  1914,  the  'conditions  in  the  wholesale 
market  in  Scotland  and  elsewhere  were  very 
difficult.  The  prices  of  proprietary  medicines 
were  being  cut  heavily  by  wholesale  druggists, 
and  to  resolve  this  problem  the  Scottish 
Wholesale  Patents  Agreement  was  formed  in 
Edinburgh  in  1914.  This  agrement,  not  to  cut 
prices,  spread  throughout  Scotland  from 
Edinburgh  with  the  Aberdeen  and  the 
Glasgow  wholesalers  soon  joining. 

Much  of  the  work  was  concerned  with  the 
preparation  and  publishing  of  a  proprietary 
price  list,  and  by  the  1930s  it  was  considered 
that  some  new  form  of  association  was  needed 
to  represent  the  interests  of  the  Scottish 
wholesalers  more  effectively,  consequently  in 
May  1933,  the  Scottish  Wholesale  Druggists 
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Association  (SWDA)  was  formed. 

Much  of  the  Association's  time  continued 
to  be  taken  up  with  matters  relating  to  the 
price  cutting.  One  of  the  main  complaints  was 
that  English  companies  offered  drugs  and 
packed  goods  to  Scottish  chemists  at  cut 
prices  and,  in  addition,  offered  three  months' 
credit.  Some  manufacturers  of  proprietaries 
also  offered  supplies  direct  to  retail 
pharmacies  at  special  bonus  terms  which  were 
better  than  the  prices  at  which  the  wholesalers 
could  buy  the  same  goods. 

It  was  difficult  to  find  solutions  to  many  of 
these  problems,  but  the  ability  to  exchange 
views  between  wholesalers  was  a  significant 
influence  in  helping  to  maintain  stability  in  the 
market.  Other  matters  affecting  wholesalers 
discussed  were  the  introduction  of  the  Road 
Traffic  Act  1933,  the  Poisons  Lists  and  Rules, 
the  Methylated  Spirits  Bill  and  the  Patent 
Medicines  Stamp  Act. 

The  problem  of  competition,  by  selling 
below  the  listed  price,  was  overtaken  by 
events.  Because  of  the  shortage  of  supplies  of 
dings  and  patent  medicines  during  the  Second 
World  War,  there  was  no  need  to  cut  prices. 
These  shortages  continued  after  the  war  and 
with  the  passing  of  the  Restrictive  Practices 
Act  in  1956,  it  was  no  longer  possible  for  the 
SWDA  to  be  involved  in  the  control  of  prices, 
but  it  has  continued  to  represent  the  views  of 
its  Scottish  members. 


The  Chemist's  Federation 

The  goodwill  of  the  retail  chemist  was  used  by 
manufacturers  in  order  to  establish  new 
continued  on  pl026 
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proprietary  medicines.  When  these  were 
launched  their  sale  was  usually  restricted  to 
pharmacists,  but  once  the  product  had 
become  established  the  manufacturer  was 
then  able  to  expand  his  market  by  supplying  to 
non-pharmaceutical  retailers  likely  to  sell  at  a 
discounted  price  so  the  manufacturer  had  the 
benefit  of  a  greater  number  of  retail  outlets. 

Pharmacists  believed  that  they  were  the 
correct  people  to  handle  patent  medicines,  but 
if  no  action  was  taken  they  would  lose  the 
business  entirely.  The  fact  that  a  product  was 
stocked  by  a  pharmacy  did  no  more  than 
guarantee  the  genuineness  of  the  product. 

South  Wales  claimed  credit  for  having 
originated  a  "scheme  for  the  protection  of 
chemists  interests ' '  devised  by  a  pharmacist 
which  recommended: - 

(1)  An  official  register  of  approved  members 
and  dealers  be  established. 

(2)  Wholesalers  give  an  undertaking  that  only 
these  on  the  register  to  be  supplied  with 
products. 

(3)  Manufacturers  give  a  similar  undertaking. 
The     Plymouth     Branch    of  the 

Pharmaceutical  Society  also  claimed  a  first 
with  their  "Out  of  Friends"  scheme,  but  it 
was  due  to  the  effort  of  Mr  George  Mallinson, 
secretary  of  the  National  Pharmaceutical 
Union,  that  the  scheme  got  underway.  The 
proposal  was  that  a  manufacturer  who  acted 
against  the  interests  of  pharmacy  would  be 
reported  to  the  NPU  branch  committee.  If  an 
approach  to  the  company  failed,  the  following 
action  would  be  recommended  to  pharmacists 
that:- 

a)  no  direct  orders  would  be  placed,  b)  no 
bonus  orders  accepted,  c)  no  parcels  be  split, 
d)  no  window  or  counter  displays  be  made,  e) 
that  representatives  would  not  be  received.  It 
was  also  recommended  that  only  small 
quantities  be  bought  from  wholesalers  and 
substitutes  be  kept  and  recommended. 

The  "Chemists  Friends"  (CF)  was  to 
prevent  goodwill  being  exploited  and  to  re- 
establish the  principle  of  medicines  being  sold 
under  the  control  of  chemists. 

The  NPU  drew  up  an  agreement  to  be 
entered  into  by  participating  manufacturers, 
the  main  elements  of  the  scheme  being:- 

i)  the  goods  would  be  supplied  to  chemists 
only, 

ii)  the  manufacturer  would  only  supply 
these  to  a)  a  wholesalers  b)  those  carrying  out 
business  under  the  Pharmacy  and  Poisons 
Acts  1852  and  1933  c)  such  other  professional 
persons  or  classes  of  professional  persons  as 
the  company  shall  in  writing  approve  d) 
hospitals  and  approved  nursing  institutions 

iii)  Lists  of  manufacturers  joining  the 
scheme  were  to  be  supplied  monthly  to 
members  of  the  NPU. 

Members  of  the  NPU  were  to  recommend 
and  promote  the  sale  of  CF  goods  and  would 
also  support  the  products  by  window  and 
counter  displays.  A  manufacturing  company  in 
breach  of  its  undertaking  forfeited  the  £50 
surety  it  deposited  when  it  joined. 
Manufacturers  began  to  support  the 
movement,  and  44  firms  joined  by  October 

1936,  88  by  November  1938  and  156 
companies  by  February  1948.  In  December 

1937,  wholesalers  were  brought  into  the 
scheme.  The  scheme  continued  to  grow,  and 
had  an  increasing  effect  on  all  sectors  of  the 
industry.  It  was  accepted  that  the  control 
should  be  in  the  hands  of  a  body  with 
representatives  from  retail,  wholesale,  and 
manufacturing  and  the  "Chemists  Friends 
Association  (CFA)"  came  into  existence. 

Retail  chemists  saw  the  benefits  of 


supporting  the  CFA  and  by  this  support 
encouraged  other  manufacturers  to  add  then- 
product  to  the  CFA  list.  This  mutual  support 
between  manufacturer  and  chemist  was  the 
foundation  on  which  the  CFA  developed  and  in 
1946  the  name  was  changed  to  the  Chemists 
Federation  (CF). 

Because  chemists  were  advertising  and 
recommending  CF  products,  there  was  some 
concern  that  the  products  could  be 
conscientiously  recommended.  The  Coventry 
and  district  branch  adopted  a  resolution  "that 
no  preparation  should  be  accepted  on  the 
Chemist's  Federation  list  unless  it  is  proved 
to  be  therapeutically  sound' ' .  This  subject  of 
quality  and  the  standards  that  should  be 
applied  was  discussed  over  many  years,  as 
there  was  considerable  controversy  over  the 
form  this  could  take,  and  in  1942  a  CF 
standards  committee  was  formed. 

In  1943  it  was  agreed  that  before  a  new 
product  could  be  accepted  the  CF  has  to  be 
satisfied  that  claims  made  in  advertisements, 
literature,  labels  and/or  packing  materials, 
were  reasonable  when  related  to  the  formula. 
Special  claims  were  required  to  be  supported 
by  experimental  or  clinical  data,  and  the 
literature  and  directions  had  to  safeguard  the 
public  against  misuse.  In  1946  a  medical 
advisor  was  appointed. 

Many  preparations  submitted  for  inclusion 
in  the  CF  list  were  refused.  These  included 
products  for  duodenal  and  gastric  ulcers, 
convulsions,  diseases,  of  the  eye,  and 
descriptions  which  implied  the  product  would 
procure  abortion.  There  is  no  doubt  that  the 
CF  scheme,  insofar  as  it  restricted  the  sale  or 
proprietary  medicine  to  chemists,  was  sound. 
It  gave  the  retail  chemist  protection  by- 
restricting  the  sale  of  proprietary  medicines  to 
pharmacy  with  the  CF  ensuring  a  professional 
approach  to  their  sale  and  the  protection  of  the 
public  from  some  of  the  excesses  of 
advertising.  The  idea  of  introducing  quality 
control  showed  professional  responsibility, 
but  it  was  not  pursued  with  sufficient  vigour  at 
the  time. 


The  Proprietary  Articles  Trade 
 Association  

The  formation  of  The  Proprietary  Articles 
Trade  Association  (PATA)  was  as  the  result 
of  the  work  of  one  man,  William  Samuel  Glyn 
Jones,  the  proprietor  of  a  pharmacy  in  Poplar, 
London.  The  economic  situation  of  many 
pharmacies  by  the  1890s  was  becoming 
desperate.  In  the  poorer  neighbourhoods  very 
little  dispensing  was  done,  and  the  pharmacy 
depended  to  a  large  extent  on  the  sale  of 
proprietary  medicines  for  its  income.  These 
were  being  price  cut  to  such  an  extent  that 
they  were  unprofitable. 

Price-cutting  or  proprietary  medicines  had 
started  in  the  middle  of  the  19th  century  by  the 
new  stores  which  were  then  developing.  This 
was  followed  by  the  grocers  who  had  a  good 
share  of  the  proprietary  medicines  market, 
and  the  chemist  was  forced  to  match  these 
competitive  prices  to  maintain  his  market 
position,  often  selling  at  a  loss.  The  pharmacist 
resorted  to  persuading  customers  to  buy 
another  alternative  product,  either  a 
substitute  prepared  in  the  pharmacy  or 
another  product  on  which  a  reasonable  profit 
could  be  obtained.  This  was  to  the 
manufacturer's  disadvantage  because  they 
lost  a  sale  for  their  product.  Previous  attempts 
at  dealing  with  the  situation  had  failed,  because 
the  manufacturers  alone  had  been  expected  to 
resolve  the  situation.  Glynn  Jones  based  his 


proposal  on  the  retailer  and  manufacturer, 
acting  in  concert  with  the  wholesaler. 

The  inaugural  meeting  of  the  Association 
was  held  in  London  on  January  29, 1896.  The 
proposal  put  forward  was  that  members  of  the 
Association  would  only  supply  proprietary 
medicines  to  chemists  and  grocers  who 
agreed  to  sell  these  at  list  price.  If  they  did  not 
comply,  the  manufacturing  members  of  the 
Association  would  withhold  supplies  of  their 
products. 

The  manufacturers  who  joined  the 
Association  were  taking  a  risk  as  they  needed 
wide  distribution  to  sell  their  products  and 
were  to  take  action  to  stop  supplies  to 
retailers,  who  could  be  aggressive.  There  was 
opposition  from  some  retailers,  and  the 
problem  of  the  co-operative  societies  was 
particularly  difficult  to  resolve  in  that  they  had 
to  agree  not  to  pay  a  dividend  on  PATA 
articles.  Despite  these  problems,  the  concept 
was  accepted. 

The  first  list  of  15  protected  articles  was 
published  in  the  Anti-Cutting  Record  of  July 
1896;  by  October  1898  this  had  risen  to  over 
150  products.  The  list  continued  to  expand  as 
manufacturers  found  that  the  retail  chemist 
would  give  his  support  to  PATA  lines,  and  that 
there  were  major  benefits  in  having  a  stable,; 
price-maintained  market. 

There  were  two  inquires  into  price 
maintenance  in  which  PATA  was  involved. 
The  first  in  1919  when  a  subcommittee  of  the 
Central  Profiteering  Committee  reported  thatj 
the  system  worked  to  the  advantage  of  the 
public  by  preventing  inflated  prices  in  times  of 
scarcity  and  speculative  dealing  by! 
wholesalers.  The  second  by  the  Restraint  ofl 
Trade  Committee  in  1929,  found  that  "the! 
right  to  combine  in  defence  of,  or  in  support  of, 
trade  interest  is  recognised  if  the  real  purpose! 
of  the  combination  is  not  to  injure  another.  I 

The  Association  continued  its  work] 
through  peace  and  the  Second  World  War.  Itsj 
role  in  regulating  prices,  a  war  time  measure,} 
was  recognised  by  the  Central  Price1: 
Regulation  Committee  and  the  Association)! 
continued  to  act  on  behalf  of  the  members.  1 

The  PATA  played  a  major  part  in  the  easel 
for  maintaining  prices  for  proprietary! 
medicines,  brought  under  the  Restrictive)! 
Trade  Practices  Act,  1956.  The  favourable) 
judgement  enabled  the  Association  to  continue! 
to  work  for  the  maintenance  of  prices  at  retail 
level,  but  the  subsequent  growth  of 
competition  between  wholesalers  in  thel 
seventies  led  to  the  discounting  and  the| 
collapse  of  the  controlled  wholesale  price! 
structure.  Even  so,  the  principles  for  which! 
Glynn  Jones  fought  in  1896  remain  intact. 


The  Association  of  the  British 
Pharmaceutical  Industry 

The  first  association  of  companies  involved  irl 
the  drug  trade  was  the  Druggist  Club,  which1 
came  into  existence  between  1832  and  1847, 
representing  34  London  wholesale  druggists! 
and  drug  exporters  who  met  regularly  tcii 
establish  friendly  relations  between  those  ir| 
the  trade. 

Twenty  years  later  in  1867  the  Londor 
Wholesale  Drug  and  Chemical  Protection! 
Society  was  formed  with  the  main  object  oil 
"prosecuting  persons  committing  offences 
against  the  subscribers  of  their  business".  1 
The  Society  continued  successfully  until  1891 
when  it  was  decided  to  form  a  trade 
association  open  to  bona  fide  wholesale 
druggists.  Called  the  Drug  Club,  its  object  was 
'  'for  social  intercourse  between  members  o: 
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the  wholesale  drug  trade  and  for  the 
protection  of  their  general  interests"  —  there 
were  about  30  members.  The  first  meeting 
held  in  February  1892,  elected  R.B.  Barron  of 
Barron  Harvey  &  Co,  chairman,  and  Mr 
Charles  Umney  of  Wright,  Layman  &  Umney, 
secretary. 

The  problem  dealt  with  in  the  early  days 
was  the  uncertain  quality  of  crude  vegetable 
drugs,  and  the  relationship  between 
wholesaler  and  drug  broker. 

By  1927  it  was  appreciated  that  the 
Association  needed  to  be  reorganised  and 
become  more  comprehensive,  so  in  January 
1930,  the  Wholesale  Drug  Trade  Association 
was  formed  with  60  firms  in  membership.  Mr 
F.W.  Gamble  of  Allen  &  Hanburys  Ltd,  was 
the  first  chairman. 

The  Association  grew  and  developed  in 
complexity  with  a  number  of  special 
committees  to  deal  with  particular  problems, 
and  the  formation  of  group  VIII ,  to  represent 
the  interests  of  medical  speciality  products 
manufacturers. 

The  name  of  the  Association  was  changed 
in  1948  to  the  Association  of  The  British 
Pharmaceutical  Industry  (ABPI)  to  meet  the 
changing  conditions  brought  about  by  the 
introduction  of  the  National  Health  Service. 
The  objects  of  the  Association  were  extended 
to  enable  it  to  take  an  active  part  in  protecting 
the  interests  of  the  public  where  drugs  and 
medicines  and  their  distribution  was 
concerned.  It  was  decided  to  reorganise  the 
Association,  and  to  merge  with  the 
Pharmaceutical  Export  Group  and  in  1950  four 
new  functional  divisions  were  formed. 

After  the  reorganisation  of  1950,  the 
number  of  manufacturing  companies 
increased,  and  they  began  to  dominate  the 
interests  of  the  Association  and  although  both 
interests  were  similar,  it  nevertheless  became 
increasingly  difficult  for  wholesalers  to 
negotiate  terms  and  conditions  through 
officers  of  an  Association  with  mainly 
manufacturer  members. 

The  National  Association  of 
Pharmaceutical  Distributors 

The  potential  benefits  of  forming  a  national 
wholesale  association  solely  concerned  with 
the  interests  of  distributors  were  considered 
over  a  number  of  years  and  finalised  in  1965. 

The  interests  of  distribution  had  up  to  that 
time  been  the  concern  of  a  number  of 
associations  in  different  parts  of  the  country. 
In  addition  to  the  ABPI,  for  example,  the 
Scottish  and  the  Northern  Wholesale 
Druggists  Associations,  among  others,  was  in 
existence  for  many  years. 

The  National  Association  of 
Pharmaceutical  Distributors  (NAPD)  was 
formed  in  1966,  and  the  final  break  with  the 
ABPI  made  with  the  dissolving  of  Division  D. 
The  NAPD  represented  the  interests  of  all 
pharmaceutical  wholesalers  finally  divorced 
from  the  influence  of  manufacturers  and 
retailers. 


This,  the  second  part  of  extracts  from  Dr  Peter 
Worling 's  thesis ,  is  to  be  followed  by  the  story  of 
the  expansion  of  pharmaceutical  distribution  in 
the  20th  century.  The  first  part  appeared  in 
C&Dom  April  22,  p688. 


Snipping 

on... 

It  is  apparent  from  Mr  Thomas' 
letter  (June  3,  p962)  that  he  still 
fails  to  understand  the  somewhat 
obvious  purpose  of  calendar 
packs.  Such  packs  are  designed  to 
be  of  benefit  to  the  patient,  not  the 
pharmacist.  In  this  respect,  the 
Drug  Tariff  allows  us  professional 
discretion  to  dispense  that 
quantity  of  doses  which  is  in  the 
patient's  best  interest. 

This  "professional  leeway"  is 
not  designed  to  make  life  easier 
for  the  pharmacist,  even  in  the 
interest  of  Nuffield,  and  it  is 
certainly  not  intended  to  allow  the 
"shopkeepers"  amongst  us  to 
maximise  their  profits  at  the 
expense  of  the  NHS.  If  we  abuse 
this  system  on  a  large  scale  then  it 
will  undoubtedly  be  taken  away 
from  us  and  our  professional 
status  will  be  eroded  even  further. 

Mr  Thomas  quite  rightly 
praises  the  efforts  of  the  PSNC, 
which  does  a  fine  job  on  our  behalf. 
He  does,  however,  imply  that  it 
endorses  his  views  on  calendar 
pack  dispensing,  which  is  not 
necessarily  the  case.  The 
newsletter  in  question  simply 
pointed  out  the  options  open  to  us, 
it  did  not  attempt  to  influence  our 
dispensing  patterns.  Many  of  us 
were  aware  of  these  options  long 
before  the  PSNC  saw  fit  to 
enlighten  us,  so  who  is  not  reading 
the  Tariff  properly? 

'  'Snipping' '  is  not  an  obstacle 
in  the  way  of  our  fulfilment  of  the 
extended  roles  suggested  by  the 
Nuffield  Report,  which  many  of  us 
manage  to  do  simply  by  training 
our  staff  and  organising  our  time 
effectively. 


C.A.  Boucker 

Wolverhampton 


cut — 
a  response 

It  is  indeed  unfortunate  that  Dr 
Roberts  finds  it  necessary  to 
continue  with  his  campaign  against 
the  pharmaceutical  profession;  it 
does  himself  and  his  profession  a 
disservice. 

The  arrangements  set  out  in 
clauses  9D  and  10  of  the  Drug 
Tariff,  which  relate  to  the 
dispensing  of  NHS  prescriptions 
and  provide  for  the  pharmacist  to 
exercise  professional  discretion 
when  dispensing  calendar  packs, 
were  agreed  between  the 
Department  of  Health  and  the 
Pharmaceutical  Services 
Negotiating  Committee  following 
discussions    held    bv  the 


Department  with  PSNC  and  with 
GMSC. 

Dr  Roberts'  suggestion  that 
pharmacists  are  "so  lazy  that  they 
are  not  even  prepared  to  pick  up 
and  use  a  pair  of  scissors"  is 
absurd.  Before  they  are  permitted 
to  use  any  professional  discretion 
in  the  dispensing  of  NHS 
prescriptions  pharmacists 
undergo  four  years  of  extensive 
training  in  pharmacy  to  Degree 
level  and  this  ensures  the 
protection  of  the  patient. 

Having  received  such  training 
they  need  neither  instruction  nor 
advice  from  one  who  has  not. 


S  R  Axon 

Secretary,  PSNC 


How  kind! 

How  kind  of  Dr  Roberts  to  give  us 
his  guidance  on  the  subject  of 
snipping. 

If  he  can  manage  with  his 
tongue  so  firmly  in  his  cheek, 
perhaps  he  would  confirm  that  his  I 
own  dispenser  is  instructed  to 
"snip"  calendar  packs;  or  does 
his  practice  follow  that  of  the  many 
dispensing  doctor  practices  that  I 
know  where  the  dispenser  is 
instructed  to  alter  the  prescription 
quanitity  to  confirm  to  the  original 
pack,  be  it  calendar  pack  or  plain 
blister  foil. 

This  is  an  option  not  open  to 
the  pharmacist,  Dr  Roberts,  since 
we  are  not  allowed  to  dispense 
uninitialled  alterations:  it  is  a 
privilege  accorded  only  to 
unqualified  staff  working  for 
dispensing  doctors. 


R.M.  Hall 

Chairman,  Cambs  LPC 


The  Princess  Royal,  visiting  the  Cow  &  Gate  stand  at  the 
West  Wiltshire  Show  in  Trowbridge  recently,  discusses  the 
company 's  new  tamper  evident  packaging  with  employees 
Caroline  Fleming   (left)  and  Jill   Turner  (centre) 
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Property 
prices  up 
rents  down? 

Hillier  Parker  said  this  week  that 
high  shop  rents  are  denting 
property  companies'  investment 
yields.  They  report  that  in  May 
downward  pressures  mounted  on 
rents,  and  property  prices  rose, 
due  to  aggressive  buying  by 
property  companies. 

Shops,  once  a  favourite  of 
the  investor,  have  fallen  from 
grace  because  of  concern  over 
future  rental  growth  following  the 
effect  of  the  credit  squeeze  on 
retail  profits,  the  impact  of  the 
uniform  business  rate  and  high 
levels  of  new  floorspace. 


Booker 
increase 
Leiner  share 

Booker  pic  have  signed  a  new 
agreement  with  their  49  per  cent 
owned  US  associate  P  Leiner 
Nutritional  Products  Inc  which  will 
allow  Booker  to  increase  their 
shareholding. 

The  company  intends  to  move 
to  a  majority  position  and  says  it 
may  at  a  later  stage  increase  its 
stockholding  by  purchasing 
additional  shares. 

But  Booker  will  be  limited  until 
May  1992  to  one-third 
representation  on  P  Leiner's 
board,  subject  to  the  maintenance 
of  an  average  annual  earnings  per 
share  growth  of  at  least  15  per 
cent,  to  limitations  on  stock  sales 
by  certain  members  of  P  Leiner' s 
management,  and  to  the  retention 
of  Michael  Leiner  as  the 
company's  chief  executive  officer. 

P  Leiner,  a  US  public  company 
based  in  California,  are  part  of 
Booker's  health  products 
interests  and  are  said  to  be  the 
largest  full-line  supplier  of 
vitamins  and  related  products  to 
mass -market  retailers  in  the  US. 


Sanofibuy 
International  Labs 


International  Laboratories, 
manufacturers  of  a  variety  of  OTC 
brands  including  Earex,  Wasp- 
Eze  and  Derbac,  have  been  sold  to 
the  Sanofi  Group.  No  details  of  the 
price  are  being  released  but  Sanofi 
would  appear  to  be  buying  £6. 5m 
of  turnover,  including  exports,  for 
their  growing  OTC  business. 

Sanofi  say  the  acquisition  gives 
them  a  significant  foothold  in  the 
UK  OTC  market  for  the  first  time. 
A  company  spokesman  said: 
'  'This  move  is  synergistic  with  the 
Group's  strategy  of  establishing  a 
presence  in  the  OTC  business 
throughout  Europe  and 
simultaneously  broaden  the  base 
of  pharmaceutical  activities  in  the 
UK." 

The  Group's  presence  in  the 
UK  covers  four  market  sectors. 
Human  health,  ethical  and  OTC, 


will  represent  61  per  cent  of  a 
turnover  of  £42. 5m. 

The  company  said  their 
objective  is  to  expand  the  range  of 
International  Laboratories 
activities  by  introducing  new 
products  from  within  the  group 
and  also,  developing  the  export 
activities  by  using  Sanofi's 
existing  worldwide  network. 

The  acquired  will  now  trade  as 
International  Laboratories  Ltd,  a 
division  of  Sanofi,  but  all  sales  and 
marketing  will  be  transferred  from 
Alton  to  Sanofi's  headquarters  in 
Wythenshave,  Manchester  from 
July  3.  The  products  will  be 
distributed  by  Sanofi  from 
Watford. 

Sanofi  also  get  the  rights  to 
distribute  MigraJeve  and  Migralift 
on  behalf  of  Charwell 
Pharmaceuticals. 


"Fatal  flaw"  in  rates 
transition  document 


Parliamentary  lobby  group,  the 
Forum  of  Private  Business,  is 
adding  its  voice  to  the  calls  for  the 
withdrawal  of  the  Government's 
Transition  Document  on  business 
rates.  The  FPB  describe  it  as 
"fatally  flawed  and  dangerously 
misleading". 

The  group  says  40,000  high 
street  companies  could  perish  if 
the  proposals  are  carried  out,  and 
has  made  an  11th  hour  appeal  to  all 
650  MPs  to  postpone  a  decision 
until  the  "true  facts"  are  known. 

The  FPB  has  presented  its 
case  in  a  Parliamentary  Brief 
which  has  been  sent  to  all  MPs, 
and  the  first  results  are  coming  in. 
Chief  executive  Stan  Mendham 
says:  "It  is  no  use  making 
decisions  based  on  a  document 
which  is  fundamentally  flawed.  We 
must  demand  its  withdrawal  and 
postponement  of  any  decision  in 
the  House." 

The  FPB  is  dismayed  that 


despite  assurances  in  April  1988 
to  the  House  of  Commons  by 
Nicholas  Ridley,  Secretary  of 
State  for  the  Environment,  no 
true  revaluation  figures  were 
forthcoming  in  the  Transition 
Document.  Instead,  he  says,  the 
Inland  Revenue's  calculations 
were  based  on  "best  estimates 
and  not  the  actual  revaluations 
that  will  be  used  in  the  new 
system." 

Mr  Mendham  argues:  "The 
fatal  flaw  in  their  calculations  is 
that  they  assume  an  across  the 
board  increase  in  Rateable  Value 
of  7'/2  times  the  current  level. 
This  gives  the  lie  that  any  rises  will 
be  easily  assimilated  by  phasing- 
in,  no  matter  how  low  the 
percentage  may  be.  The  truth  is 
that,  because  of  market  variations 
ignored  by  the  Transition 
Document  many  small  businesses 
will  experience  increases  in  RV  of 
anything  up  to  27  times." 


Takeover  VAT 
dropped 
for  EEC 

Customs  have  reviewed  theirl 
policy  on  the  recovery  of  VATj( 
paid  by  holding  companies! 
involved  in  takeovers,  in  line  withn 
the  principles  of  the  EEC.  Thisf 
will  allow  holding  companies  tol 
recover  VAT  paid  on  expenses! 
involved  in  the  purchase  of  other! 
companies,  or  in  defence  againstji 
takeovers. 

The  changes  will  apply  from! 
April  1  1987  and  Customs  will  re-jf 
examine  any  assessments  whicbil 
have  been  issued  since  that  date,! 
if  requested  by  such  taxable;!* 
persons. 


GF  and  Rite 
Diet  for 
Europe 

Dutch  company  N.V.  Vernenigdeljl 
Bedrijven  Nutricia  have  acquirec 
Welfare  Foods  (Stockport)  Ltd  foi 
an  undisclosed  sum,  bringing  theii 
special  dietary  foods  interest  n 
the  UK  up  to  a  turnovei 
approaching  £6m  a  year. 

Nutricia  already  have  a  stake  ii 
the  gluten  free  and  other  specialis 
food  market  in  the  G.F.  Dietary 
Group  and  with  the  purchase  o 
Welfare  Foods,  with  their  Rite 
Diet  brand,  are  looking  forward  t( 
an  expansion  in  the  Europeai^ 
market  through  Nutricia's 
existing  network  of  agencies,  ; 
company  spokesman  says. 

The  company  says  that  it  plan: 
to  run  and  expand  the  twc[ 
companies  separately  as  it  feel; 
that  the  public  appeal  of  the  Gl- 
and Rite  Diet  brands  are  quite 
distinct.  The  fact  that  some 
products  are  precribable  on  the 
NHS  in  the  UK  is  seen  by  the 
company  to  be  of  value  whei 
promoting  these  products  ii 
countries  where  similai 
prescribing  arrangements  exist 
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AAH  expand 
retail 

AAH  Holdings  pic  have  acquired 
Chapman  (Chemist),  a  retail 
pharmacy  in  Haverfordwest, 
South  Wales.  They  paid  £451 ,000 
for  the  freehold  property,  fixed 
assets,  stock  and  goodwill. 

AAH  financed  the  deal  by 
issuing  112,190  Ordinary  shares 
of  25  pence,  credited  as  fully  paid, 
all  of  which  have  been  placed  in  the 
market,  on  behalf  of  the  vendor, 
by  Hoare  Govett  Corporate 
Finance  Limited. 

A  further  sum,  expected  to  be 
payable  when  the  stock  valuation 
is  confirmed,  will  be  settled  in 
cash.  The  total  net  assets 
acquired  by  the  company  are 
approxmiately  £140,000. 

AAH  say  the  acquisition 
further  enhances  their  Vantage 
Chemist  programme,  which  now 
includes  74  units  controlled  by 
AAH,  in  addition  to  a  large 
voluntary  membership. 


Uni-Bond 
bonanza 

The  £4m,  set  aside  in  1985  under 
Unichem's  Uni-Bond  scheme,  is 
now  due  to  be  distributed  to 
members  who  made  the  required 
level  of  purchases  during  1985  and 
maintained  them  over  the 
following  three  years  to  qualify. 

Members  qualifying  for  Uni- 
Bond  redemption  should  forward 
their  certificates  to  the  Secretary 
at  Unichem  House. 

Any  members  who  have 
queries  or  who  have  lost  their 
certificates  should  contact 
Unichem  direct  for  advice. 


Going  west 

Steriseal  have  signed  a  contract  to 
take  their  Sorbsan  range  into  the 
US.  The  exclusive  rights  deal  with 
Dow  B.  Hickman  Inc  includes  an 
option  on  future  calcium  alginate 
dressing  developments. 


Theresa  Fedee  (left)  Paul  Boateng  (MP  for  Brent  South),  Kim 
Watson,  Shola  Francis,  Burge  Francis  and  Mrs  Janet  Boateng,  at  the 
Paradise  Cosmetics  stand  at  Afro  Hair  &  Beauty  '89,  which  was  held 
in  London  on  Mav  28-29.  Over  7,000  visitors  attended  the  show 


The  verdict  on  retail 
demographics? 


How  are  Britain's  retailers  coping 
with  the  demographic  changes 
taking  place  among  their 
customers,  the  shopping  public? 
Not  very  well  according  to  a 
report  just  published  by  Verdict 
analysing  retail  demographics. 

The  company's  report  focused 
on  a  number  of  aspects  of 
shopping  today  and  found  that  the 
public  is  not  impressed  with  some 
of  what  it  sees.  Service  has 
become  a  more  prominent  part  of 
the  retailer's  vocabulary  in  recent 
times  but,  according  to  the  report, 
words  have  not  been  translated 
into  action.  The  majority  of 
shoppers  do  not  believe  that 
retailers  have  well  trained  staff  or 
that  they  are  able  to  provide 
advice  on  the  products  they  sell. 

New  shopping  centres  are 
criticised.  The  "vast  majority  of 
shoppers"  found  that  modern 
centres  are  simply  too  much  like 
one  another,  an  opinion  held 
particularly  strongly  by  older 
shoppers.  This  is  especially 
significant  says  Verdict  in  view  of 
the  population  trends  which  mean 
this  group  of  consumers  is  the 
fastest  growing. 

Taking  this  point  a  stage 
further  the  survey  also  found  that 
most  shoppers  prefer  the 
traditional  high  street  to  new 
shopping  developments.  Greater 
choice  and  variety  in  the  high 
street  is  once  again  notably 
favoured  by  older  members  of  the 
public. 


Verdict  say  it  is  clear  that 
retailers,  property  developers  and 
designers  will  have  to  pay  much 
more  attention  to  the  views  of 
these  segments  of  the  population. 
The  company  thinks  that  in  the 
race  for  space  of  the  mid  1980s, 
too  many  new  centres  were  built 
without  regard  for  the  retail  needs 
of  the  area  concerned.  The 
slowdown  of  consumer  spending 
growth  will  highlight  this  and  a 
number  of  shopping  centres  house 
"unhappy  tenants". 

Another  group  of  consumers 
which  may  be  by-passed  by 
retailers  are  those  without  cars. 
Two  thirds  of  the  shoppers  talked 
to  by  Verdict  were  worried  that 
shopping  in  the  1990s  will  be 
difficult  without  a  car.  This  view  is 
held  particularly  strongly  by  older 
people. 

The  move  away  from  local 
shopping  has  been  a  key 
characteristic  of  retailing  in  the 
1980s.  Only  25  per  cent  of  retail 
spending  now  takes  place  in 
neighbourhood  shops.  A  rapidly 
growing  slice  is  going  out-of-town. 
These  trends  are  at  the  heart  of 
shoppers'  concerns  when  they 
look  at  shopping  in  the  future. 

In  spite  of  these  gloomy 
findings  the  report  maintains  an 
optimistic  view  of  the  future. 
Britain's  retailers  are  among  the 
most  professional,  imaginative 
and  profitable  in  the  world.  Verdict 
on  retail  demographics  £450.00 
Tel:  01-404  5042. 


BRIEFS 


Barclays  Bank  —  the  world's  largest 
issuer  of  Visa  cards  —  last  week 
began  processing  Access  and 
MasterCard  transactions  for  the 
first  time  to  add  to  their  Visa  card 
processing  operation. 

The  Hackney  office  of  the  Small  Firms 
Service,  set  up  to  advise  on 
business  start-up  and  help  existing 
small  firms  meet  the  problems  of 
growth,  was  due  to  be  officially 
opened  by  John  Cope,  Small  Firms 
Minister,  on  June  8. 

The  Health  and  Safety  Commission  has 

published  guidance  on  the  control 
of  dust  in  powder  handling  and 
weighing.  Although  the  guidance 
is  based  on  experience  in  the 
rubber  industry,  it  is  said  to  be 
relevant  to  any  manufacturing 
process  involving  dusty  powders. 
Guidance:  Dust  Control  in  Powder 
Handling  and  Weighing,  ISBN  0 
11 885495X,  £6.50,  HMSO. 

United  Glass,  one  of  the  UK's 
largest  glass  packaging  concerns, 
has  been  put  up  for  sales  by  its 
owners  who  include  Guiness. 

Parfums  Jourdan  have  been  sold  by 
parent  group  Charles  Jourdan  to 
Laboratories  Payout. 

Beecharn  Pharmaceuticals  are  to 

sponsor  research  into  mental 
health  at  Oxford  University  at  an 
estimated  rate  of  £5m  over  ten 
years.  The  project  will  establish  a 
centre  for  applied  neuro- 
psychobiology  at  the  Radcliffe 
Infirmary  in  Oxford. 


COMING  EVENTS 


Ag  &  Vet 

group  meet 

The  Agricultural  and  Veterinary 
Pharmacists  Group  are  holding  a 
meeting  on  June  27  at  the  Graham 
Arms  Hotel,  English  Street, 
Longtown,  at  11.30am,  with  lunch 
at  12pm. 

After  lunch,  Mr  Harold  Jobson 
will  give  an  introduction  to  his  ag 
and  vet  business  before  the  group 
visits  this  and  his  traditional 
pharmacy  in  Brampton. 

The  fee  for  the  day  is  £4. 
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BUSINESS  AND  THE  ECO 


Pharmacy  sales  to 
average  2.5  pc  growth 


Despite  falling  retail  sales,  which 
adds  to  evidence  that  interest 
rates  at  13  per  cent  are  already 
having  a  restraining  effect  on 
consumer  spending,  this  looks  set 
to  be  a  Summer  of  sky-high 
borrowing  costs. 

The  Institute  of  Economic  and 
Social  Research  is  now  forecasting 
relatively  high  inflation  for  the  next 
two  years,  accompanied  by  a  large 
trade  deficit  and  low  growth.  In 
another  recent  forecast,  Staniland 
Hall  Associates  point  to  a  further 
fall  in  consumer  confidence,  with 
men,  younger  people  and  those  in 
the  higher  socio-economic  groups 
showing  the  smallest  declines  in 
confidence  in  recent  months. 

Turning  to  the  outlook  for 
spending  on  chemists'  goods, 
Staniland  Hall  expect  slower 
growth  compared  with  the  strong 
rise  of  the  past  five  years.  But 
spending  on  toilet  articles  is 


forecast  to  rise,  along  with  sales  of 
proprietary  medicines.  The 
average  annual  growth  in  volume 
sales  during  the  period  1987-93  is 
forecast  at  2.5  per  cent. 

The  latest  high  street  trading 
figures  reveal  a  big  fall  in  April, 
with  an  estimated  drop  of  some 
1.5  per  cent  on  the  month  —  the 
biggest  since  May  1987. 

However,  the  sectors  worst 
hit  are  expected  to  have  been 
durables  such  as  furniture  and 
electrical  appliances  and 
equipment. 

City  observers  see  a  further 
slowdown  in  sales  volume  and 
consumer  spending  ahead,  which 
reflects  the  findings  of  the  latest 
CBI/FT  survey  of  the  distributive 
trades.  This  showed  retailers 
looking  to  only  modest  gains  in 
May. 

In  the  three  months  January  to 
March,  the  level  of  retail  sales 


%  change 

Period 

Latest 

Previous 

on  year 

Prices  and  Costs 

Retail  prices  (Jan  1987  =  100): 

all  items 

Apr 

114.3 

112.3 

8.0 

chemists  goods 

Apr 

114.1 

112.2 

7.3 

Producer  prices  (1985  =  100): 

manufacturing  industry,  excl  food 

Apr 

118.9 

118.4 

5.3 

chemical  industry 

Apr 

116.1 

115.8 

5.0 

pharmaceutical  products 

Apr 

117.1 

116.9 

1.0 

toilet  preparations  for  men 

Apr 

135.1 

135.1 

3.8 

other  toilet  preparations 

Apr 

117.6 

117.5 

5.6 

surgical  dressings 

Apr 

128.7 

128.5 

6.5 

photographic  materials  and  chemicals 

Apr 

117.1 

116.8 

4.3 

Average  earnings*  (Jan  1985  =  100): 

distribution  and  repairs 

Feb 

131.7 

130.5 

9.4 

Output  &  overseas  trade 

I'K  Manufacturers'  sales*  (Cm): 

pharmaceutical  products 

Qtr4 

1258 

1207 

7 

perfumes,  cosmetics  and  toilet 

preparations 

Qtr4 

427 

397 

11 

Total  Home  sales*  (Cm) 

pharmaceutical  products 

Qtr4 

1032 

982 

9 

perfumes,  cosmetics  and  toilet 

preparations 

Qtr4 

381 

357 

16 

I'K  manufacturers'  exports*  (Cm): 

pharmaceutical  products 

Qtr4 

478 

464 

3 

perfumes,  cosmetics  and  toilet 

preparations 
UK  imports*  (Cm): 

Qtr4 

119 

122 

n 

pharmaceutical  products 

Qtr4 

252 

239 

8 

perfumes,  cosmetics  and  toilet 

preparations 

Qtr4 

73 

82 

16 

Sales 

Consumer  expenditure  (£bn  1985 

prices) 

Qtrl 

65.8 

65.5 

4.5 

Retail  sales*  (value  1980=  100): 

all  retail  businesses 

Mar 

189 

183 

8 

chemists 

Mar 

244 

244 

12 

Business  indicators 

Average  earnings  index  (1985  =  100) 

Mar 

135.0 

133.8 

8.9 

Capital  expenditure  (Cm  1985  prices): 

distribution 

Qtrl 

1992 

1816 

-17.3 

Stock  changes  (Cm  1985  prices) 

wholesalers 

Qtrl 

-46 

121 

retailers 

Qtrl 

267 

371 

I'nemplovment  (I'K  per  cent) 

Apr 

6.5 

6.7 

-22.6 

Sources:  Central  Statistical  Office,  Department  of  Employment,  Department  of  Trade  and 
Industry. 

All  figures  seasonally  adjusted  except  where  marked* 


volume  was  0.25  per  cent  lower 
than  in  the  previous  quarter,  after 
seasonal  adjustment.  The  value  of 
high  street  business  in  March 
reached  a  level  8  per  cent  higher 
than  in  the  same  month  in  1988. 
Sales  by  retail  pharmacies  beat  the 
average  to  record  a  12  per  cent 
year-on-year  improvement. 

With  the  overall  rate  of  retail 
price  inflation  now  at  8  per  cent 
and  expected  to  rise  to  at  least  8.5 
per  cent,  the  prices  shoppers  had 
to  pay  for  chemists'  goods  in  April 
rose  to  a  level  7.3  per  cent  higher 
than  in  the  same  month  last  year. 
Taking  the  three  months  to  April, 
the  average  annual  rate  of  price 
increases  has  been  6.4  per  cent, 
compared  with  7.9  per  cent  for  the 
all-items  index. 

Further  back  in  the  price 
pipeline,  manufacturers'  prices  of 


pharmaceutical  products  have 
been  at  a  low  of  around  1  per  cent 
annual  rate  of  increase  for  the  last 
three  months. 

In  contrast,  factory  gate  prices 
of  perfumes  and  toiletries  have 
been  rising  at  a  year-pn-year  rate 
of  some  5.5  per  cent  during  the 
same  time. 

The  latest  overseas  trade 
figures  show  that  the  value  of 
pharmaceutical  and  toiletry 
imports  was  rising  at  annual  rates 
of  8  per  cent  and  16  per  cent 
respectively  at  the  end  of  last 
year.  Meanwhile  exports  by 
British  manufacturers  improved 
by  3  per  cent  in  the  case  of 
pharmaceuticals,  but  were 
broadly  unchanged  on  the  final 
quarter  of  1987  in  the  case  of 
perfumes,  cosmetics  and  toilet 
preparations. 


Chemists'  goods  price  inflation  moves  up 


o 
-J 

15 

yeai 

10 
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5 
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Retail  prices 


Medicines,  surgical  goods 
and  toiletries 


Source:  Dept  oj  Employment 
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Wholesale  prices  of  pharmaceuticals  steady 


Producer  selling  prices 


Perfumes,  cosmetics  and 
toilet  preparations 


Source:  Depl  of  Trade  and  Industry 

All  manufactured 
goods 
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Output  of  toiletries,  cosmetics  gathers  pace 


production 


Source:  Central  Statistical  Offici 


"  no 


100 


Perfumes,  cosmetics  and 
toilet  preparations 


Pharmaceutical  products 


All  manufacturing  (seasonally  adjusted) 
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Retail  chemists'  sales  growth  slows 


Retail  sales       (value,  three  months  average) 

20 


Source:  Dept  of  Trade  and  Industry 
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All  retail  business 
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Post  to  Classified  Advertisements,  Chemist  &  Druggist, 
Benn  Publications,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

Telephone  Tonbridge  (0732)  364422.  Telex  95132. 
Ring  Julian  Seal  Ext  472  for  further  information 
Publications  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate  headings 
Copy  date  4pm  Tuesday  prior  to  publication  date. 


APPOINTMENTS 


EASTBOURNE  HEALTH  AUTHORITY 
DISTRICT  GENERAL  HOSPITAL 

SENIOR  PHARMACY  TECHNICIAN  (PRODUCTION) 

This  is  a  challenging  post  in  a  very  busy  production  unit  providing  a  wide  range 
of  sterile,  non-sterile  and  repackaged  products  to  the  Region.  The  postholder  will 
supervise  the  day-to-day  operation  of  the  Pharmacy  Manufacturing  Unit. 
Motivate,  organise  and  train  staff  whilst  coordinating  production  activities  with 
the  Senior  Pharmacy  Technician  (Sterile  Fluids  Unit).  Production  experience  is 
desirable  but  not  essential  for  the  right  candidate.  Whitley  Council  PTB  scale.  The 
Unit  is  set  in  a  pleasant  modern  hospital  in  an  expanding  South  Coast  resort. 
Accommodation  available  if  required. 

For  further  details  or  informal  visit  please  contact  Mike  Sherwood  or  Ann  Gray 
on  (0323)  21351  Ext:  4194.  Application  forms  and  job  descriptions  are  available 
from  the  Personnel  Department,  District  General  Hospital,  Kings  Drive, 
Eastbourne,  East  Sussex.  Telephone:  Eastbourne  (0323)  21351  Ext:  4106  (24 
hours). 

Closing  date:  26th  June  1989. 


AGENTS  WANTED 


COMMISSION  AGENTS 

required 

FOR  KINGSMILL  COSMETIC 
PREPARATIONS  LTD 

We  seek  experienced  agents  with  existing  contacts  within 
Department  Stores,  Specialist  Boutiques/Supermarkets, 
Beauty/Hairdressing  Salons,  Chemists  and  Natural  Health 
Outlets,  to  promote  our  unique  range  of  non-allergenic  natural 

herbal  based  male  and  female  toiletries. 
Excellent  commission  rates  are  offered  with  product  training 
and  samples. 

CO  NT. A  CT:  BA  RRY  U  EBBLE  Y 
Alanese  Ltd,  21  Beii  Alley,  Leighton  Buzzard 
LU7  7DG. 
Tel:  0525  373144 


DISTRIBUTOR  WANTED  FOR  UNIQUE 
SURGICAL  PRODUCTS  MADE  IN 
SPAIN.  EXCLUSIVITY  POSSIBLE. 

CONTACT:  MR  SILVERBERG. 
MALLORCA  -  FAX:  010  34  71718635 


Cancellation  deadline  10am  Monday  prior  to  publication  date. 
Display/Semi  Display  £16.20  per  single  column  centimetre,  min  30mm 
Column  width  42mm. 

Whole  Page  £1620.00  (250mm  x  180mm)  Half  Page  £810.00 
(125mm  x  180mm)  Quarter  Page  £405.00  (125mm  x  88mm) 
Box  Numbers  £3.00  extra  Available  on  request. 
All  rates  subject  to  standard  VAT. 


AGENTS 


SPECTIQUE 
INTERNATIONAL 
REQUIRE 

Freelance  Sales  Agents  to  sell  ready 
made  reading  glasses.  Must  have 
full  knowledge  of  chemist  trade  and 
live  accounts.  High  income,  easy 
saleable  lines. 
Tel:  01  837  7420 


LABELS 


QUALITY  LABELS  delivered  in  14  DAYS* 

OR  NO  CHARGE— 

That's  the 
PARK  PUNTING  PUD  GE 
PARK  PRINTING,  183  GREAT  HOWARD  STREET 

"■SSSa 051.298  2233 

#  OFFER  APWES  TO  U.K.  MAINLAND  ONI  IT:  WRITTEN  DETAILS  PROVIDED. 

IprintTngI 

LOOKING  FOR  STAFF? 

The  people  you  need  to  fill  your 
slaff  vacancies  are  precisely  those 
who  read  Chemist  &  Druggist  — 
over  28,000  of  them  —  week  in, 

week  out.  Next  time  you  have  a 
vacancy  to  fill  call  Julian  Seal  on 

0732  364422  and  find  out  how 
Chemist  &  Druggist  can  help  y  ou 

to  find  the  right  person  quickly 
and  effectively. 
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STOCK  FOR  SALE 


LABELLING  SYSTEMS 


Simply  the  best 


PATIENT  MEDICATION  RECORD 
LABELLING  SYSTEM 

■  Faster  U  Easier  to  use   MFull  drug  interaction 
MFull  BNF  Warning  M  Direct  order  entry 

AND  YOU  CAN  TRY  BEFORE  YOU  BUY 

FREE  VIDEO  CASSETTE  AVAILABLE 

Contact  David  Coleman  or  Mike  Spnnce  MPS 
For  a  demonstration  or  trial 

PARK  SYSTEMS  LTD  051-298  2233 

A  FULL  RANGE  OF  PC  BASED  LABELLING 
PMR  CARDS  &  FORMS  ARE  AVAILABLE 


A. 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 

SHADOW  LABELLING  /y^ 

V 

SHADOW  PLUS  /1999S^ 

PATIENT  RECORDS  /im*A 

PATIENT  RECORDS  PLUS  /3999^ 

SHADOW  CONTROL  DOSAGE  A 

/ 

~   tor  your  nursing  home  business1 

SHADOW  HOSPITAL  /2499j^ 

r 

COMPLETE  PATIENT  RECORDS  SYSTEM/' 1,395s 

k%f  1 7  Waterloo  Place 

JLJ  Leamington  Spa 

|  CV32  5LA 

8  '0926; 336485 

division  of  Image  Micro  Systems  Ltd. 


hardware  h  software 


John  nictiardion 
Computer!  Ltd 


►  In  Pharmacy  Labelling 
In  Auto-Order  Slock  Control 


►  In  Customer  Service 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR 5  (>BR  Telephone:  (0772)  323763 


PRODUCTS  &  SERVICES 


Anything  old  and  interesting  from  Chemist 
Shops  —  Display  Fittings,  drawer-runs, 
Bottles,  Labels,  Advertisements,  pot-lids,  eye- 
baths,  Baby-feeders,  cat/journals,  Soda- 
Syphons  etc  etc. 

mmm,  Tel:  mm  87213  (Collect  anywhere) 
25 StapmMI Road.  Burton-on-Trant  DE159AE 


TO  ADVERTISE  IN  THIS 
SECTION  CONTACT  JULIAN 
SEAL  ON  0732  364422. 


CAMPDALE  LTD 

67,  CENTRAL  ROAD,  HUGGLESCOTE, 
COALVILLE,  LEICESTER  LE6  2FJ. 

Subject  to  availability 


PROTHIADEN  75MG 

28 

28% 

AMOXIL  500MG 

100 

23% 

ADALAT  10MG 

50 

24% 

ZYLORIC  300MG 

30 

73% 

INDOCID  25MG 

30 

24% 

FULL  PRICE  LIST  SUPPLIED  ON  REQUEST 
24  HOUR  ANSWER  SERVICE. 

SAVE  £  £  with  CAMPDALE  LTD 

COALVILLE  (0530) 
510520  y 


SAVE£££££££££ 


NORAST  LIMITED 

Pharmaceutical  Distributors 

50,  Friars  Stile  Road,  Richmond, 
Surrey  TW10  6NQ 
01-948  0431 


CO-PROXAMOL  DISTA 

100 

0.88 

PIROXICAM  10MG 

60 

5.70 

PIROXICAM  20MG 

30 

5.70 

ATENOLOL  50MG 

28 

2.75 

ATENOLOL  100MG 

28 

3.85 

AMILORIDE  5MG 

500 

7.50 

ISOS.  MONONITRATE  20MG 

100 

4.20 

MIANSERIN  10MG 

100 

4.99 

MIANSERIN  20MG 

100 

9.99 

MIANSERIN  30MG 

100 

14.99 

METROPROLOL  50MG  (Supply 

100 

3.60 

Betaloc  50mg  56x2) 

PLUS  MANY  MORE 

Subject  to  availability 
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STOCK  FOR  SALE 


SHOPFITTINGS 


THE  FILM  MAN 

DAVE  ROTHWELL 


Konica  110/12 

70p 

Konica/Fuji  1 10/24 

80p 

Konica  135/12 

80p 

Konica  135/24 

90p 

Konica  1 35/36 

£1.25 

Kodak  Gold  135/12 

0/D85p 

Kodak  Gold  135/24 

£1.55 

Kodak  Gold  135/36 

£1.80 

Kodak  Gold  110/24  £1.45 
Kodak  VPS  1 35/36  Oct  '89  £2.25 

11 0/24  from  70p 

135/36  from  £1.00 

126/24  from  40p 

Disc  from  40p 

E180VideoTape  £1.75 


Polaroid,  Kodak,  Fuji,  Agfa  —  all  at  good  discounts. 
Good  prices  for  colour  sheet  paper. 

ma  p/mmi  ma  sssmms  swmm 
D.V.  ROTHWELL  LTD. 

138  Westmoreland  Avenue,  Blackpool  FY!  5QW. 
Telephone:  0253  697094  Carphone:  0836  614018 
Fax:  0253  66615 
ALL  PRICES  +  VAT  


SUNGLASSES  FOR  IMMEDIATE 
DELIVERY 

★WIDE  RANGE* 
★HIGH  QUALITY* 
★FASHIONABLE  STYLES* 
LESS  50% 
For  details  'phone: 
0299  22583  or  0562  851613 
(24  hour  answering  service!) 


SHOPFITTINGS 


ORAL  ABEL  PC 

'The  Ultimate  in  pharmacy  systems..." 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only . 

For  leaflets  or  a  demonstration,  phone  or  write 

Computer  Systems  Limited 


Village  Workshops.  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


Webb  Shopfitters  Ltd 

offer  the  following  services 
Shelving,  Display  Fittings,  Made  to  Measure  Counters  anil  Showcases,  Card 
Units,  Suspended  Ceilings,  Floors,  Fronts,  Shutters.  All  types  ot  Signs. 
Decorative  and  Modernisation  Works.  The  Complete  Shoplifting  Service. 

For  a  fast  reliable  competitive  job  telephone 
PAUL  WEBB  ON  HIGH  WYCOMBE  0494-716516 
24  HOUR  ANSWER  SERVICE 


SHOPFITTING  &  CONTRACTING 

EXCELLENT  PRE-LAUNCH  OFFER  for  LATEST 
'SERIES  2000'  PHARMACY  SHOP  EQUIPMENT 
lacked  by  RELIABLE  &  COMPLETE  CONTRACT  SERVICE 

FOR  DETAILS  OF  OFFER  PHONE 

01-328  9628 

28  NOTTTINGHAM  PLACE    LONDON  W1M  3FD 


1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  guality  affordable  to  all.  


BRISTOL 
0761  -41  8941 


EXETER 
0392-437791 


as 


MM 


Specialists  in 
pharmacy  design 
and 

construction 


the  shopfitters 


LUXLINELTD 
8  Conunerce  Way,  Leighton  Buzzard 
Bedfordshire 
Telephone:  (0525)  381356 
Fax:  (0525)  382761 


NPA 
APPROVED 


g[  Apeils  Systems  Ltd 


Umdasch 

Fama 


Unit  P,  Kingsway  Trading  Estate 
Kingsway,  Luton,  Beds  LU1  1  LP 
Telephone  Luton  (0582)  4571  1  1 


A 
w 

Approved 

mm  NATIONAL 
HAS  ASSOCIATION 
mm  SHOPFITTERS 


Shopfitting  styles 
for  modern  selling 

★  Competitive  prices 

★  Attractive  designs         ★  Dispensary  fittings 

★  Unsurpassed  quality       ★  Incredible  space  saving 
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OUT  PEOPLE 


Pharmacy  natural  health 
centre  praised 


The  natural  health  centre  attached 
to  Mike  Finberg's  Minster 
Pharmacy  in  Ilminster,  Somerset 
has  been  voted  a  runner-up  in  a 
national  competition  organised  by 
the  Journal  of  Alternative  and 
Complementary  Medicine  in 
conjunction  with  the  National 
Association  of  Health  Food 
Stores. 

Mr  Finberg  rents  out  a  couple 
of  rooms  at  the  back  of  his 
pharmacy  to  alternative 
practitioners,  as  well  as  running  a 
large  health  food  and  natural 
remedy  section  in  his  shop. 

"We  have  nine  practitioners 
working  here  now  over  five  days 
a  week, ' '  Mr  Finberg  told  C&D. 
"We've  got  an  osteopath/cranial 
osteopath,  two  homoeopaths,  an 
acupuncturist,  an 
aromatherapist/massage,  a 
remedial  massage/reflexologist,  a 


diet  therapist  who  also  does 
iridology  and  is  a  herbalist  too,  a 
hypnotherapist/psychotherapist 
and  a  spiritual  healer."  Two 
practitioners  work  each  day. 

Mr  Finberg  urges  any 
pharmacist  who  has  a  spare  room 
to  think  of  putting  in  a  practitioner, 
particularly,  perhaps,  a  diet 
therapist.  He  says  pharmacies  are 
good  places  for  alternative 
practitioners  to  be  associated 
with .  "I  have  just  come  back  from 
France  and  every  pharmacy 
offers,  for  example,  homoeopathic 
pharmacy,"  he  says.  "Interest  is 
growing  and  five  years  time 
houses  could  be  filled  with 
alternative  practitioners." 

He  has  words  too  for  those 
pharmacists  who  might  be  a  little 
sceptical.  "Yes,  you  should 
always  be  objective  and  critical, 
but  keep  an  open  mind. 


Aspiring  racing  champions  (left  to  right)  pharmacists  David  Blundell 
(Blackpool),  Richard  Hopkins  (Burgess  Hill ,  West  Sussex)  and  Peter 
Mirzoeff (Harrow,  Middlesex),  were  participants  in  an  day  at  Brands 
Hatch  organised  by  Beecham  Health  Care.  Following  a  briefing  they 
tried  the  race  track  in  a  Ford  XR3i,  followed  by  timed  laps  in  Formula 
First  car.  Peter  Mirzoeff  has  been  to  the  racing  school  at  Brands  Hatch 
before,  but  for  David  Blundell  it  was  in  at  the  deep-end  and  his  is  first 
opportunity  to  achieve  an  ambition  to  drive  round  a  track  at  full  racing 
speed.  With  the  nonchalance  of  youth  Richard  Hopkins  expressed  no  fear 
of  getting  into  top  gear 


This  likely  looking  bunch  of  lads  is  the  Sussex-based  football  team  the 
Witch  Inn  who  are  now  sponsored  by  the  Swiss  ginseng  company  Ij 
Pharmaton.  The  deal  was  set  up  by  team  manager  and  local  pharmacist 
David  Morgan  (in  jacket,  left  centre)  and  local  resident  Tony  Foreman 
(centre  right),  assistant  marketing  director  of  Unichem,  Pharmaton 's 
UK  distributors.  After  a  successful  season  this  year,  the  team  hope  toi 
travel  to  Switzerland  for  a  few  friendlies.  Eagle-eyed  readers  will  have  j 
spotted  that  the  legs  on  the  far  right  could  only  belong  to  a  footballer.  The  I 
team 's  star  player  is  the  Witch  Inn 's  landlord  Gerry  Ryan,  the  former  \ 
Brighton  player  and  Eire  international 


APPOINTMENTS 


Julian  A.  Greenaway,  lately  with 
Underwoods,  has  been  appointed 
managing  director  of  Guerlain 
(UK)  Ltd  after  fifteen  years 
association  with  the  cosmetics  and 
perfumes  industry. 

He  studied  pharmacy  at 
Chelsea  and  qualified  in  1971 .  He 
practised  pharmacy  at  the 
Westminster  Hospital  before 
joining  the  marketing  department 
of  Ciba-Geigy. 

Joining  Underwoods  (Cash 
Chemists)  as  senior  store 
manager,  he  moved  into 
marketing  again  as  buyer  and 
marketing  director  for  a  number  of 
years,  before  taking  up  this  new 
appointment. 


Fairscan  have  appointed  Ian  Crimpl 

as  national  sales  manager. 

White  Rose  (Pharmaceuticals)  Ltd,  a| 

subsidiary  of  the  Veterinary  Drugl 
Co  pic,  have  appointed  Dorl 
Farmer  as  manager  responsible^ 
for  wholesale  distribution. 
Konica  UK  have  appointed  Mikeij 
Jones  as  general  sales  manager  foi  I 
professional  products. 
Courtaulds  Chemicals  have  appointed!! 
Dr  John  Marriott  as  a  director  wit™ 
responsibility  for  the  company's™ 
pharmaceutical  activities.  Mr  Paul 
Law  becomes  research  manager.? 
Creighton  Laboratories  pic  have! 
appointed  Bill  Hamilton  as  sales! 
manager.  He  was  previously  witljl 
Coty/Goya  as  national  sales! 
manager. 

Allergan  Optical  have  appointed  Marti 
Evans  to  the  newly  created  post  op 
assistant  product  manager  foi 
contact  lens  products. 
Helene  Curtis  UK  Inc  have  announcec 
two  new  management 
appointments:  Michael  Gubbins 
as  national  sales  manager  and! 
David  Knight  as  product  group 
manager.  Stuart  Fowlie  has  beer 
promoted  internally  to  commercia 
director  responsible  for  financial 
and  operation  functions. 


Typesetting  and  graphics  by  Magset  Ltd,  Sidcup,  Kent.  Printed  by  Riverside  Press  Ltd,  Whitstable,  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbndge,  Kent  TN9  1RW 
Registered  at  the  Post  Office  as  a  Newspaper  26/26/24s  Contents  ©  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system  or  transmitted  in 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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It  takes  5000  tiny  seeds  to  ^am^m 
make  just  one  Efamol  capsule  of 
Evening  Primrose  Oil. 

Efamol  Evening  Primrose 
Oil  is  a  very  rich  natural  source  of 
the  extremely  important 
substance  CLA,  which  the  body 
can  use  for  the  production  of  biological  regulators. 

Each  seed  grown  and  harvested  by  Efamol  is 
the  result  of  over  a  decade  of  scientific  study  and 
development  at  the  unique  Efamol  plant  research 
unit.  Indeed,  Efamol  has  already  been  awarded  Plant 
Breeders  Rights  (equivalent  to  a  patent)  in  the  UK  and 
USA.  Only  in  this  way  can  Efamol  guarantee  that 
the  CLA  content  in  the  oil  is  of  consistently  reliable 
proportions  every  time. 

Efamol  is  the  only  brand  of  Evening 
Primrose  Oil  that  has  been  extensively 
clinically  researched.  In  fact,  Efamol 
has  been  subject  to  controlled 
clinical  trials  around  the  world,  and  is 


1  generally  regarded  as  the  best. 
This  scientific  base  has 
helped  Efamol  expand  the 
Evening  Primrose  Oil  market 
and  become  firmly  established 
as  the  brand  leader 
Independent  market 
research  shows  that  Efamol  is  the  outright  brand  leader 
in  the  multi-million  pound  Evening  Primrose  Oil 
market.  And  that  Efamol  sales  are  growing  by  30%  a  year 
against  19%  for  the  food  supplements  market  as  a  whole. 

As  well  as  Efamol  500  Evening  Primrose  Oil,  there 
is  a  range  of  combination  products  to  meet  various 
dietary  requirements.  Such  as  Efamol  PMP Efamol 
Marine  and  Efamol  Plus. 

Stock  the  complete  Efamol  range  and  plant  the 
seeds  of  success. 

Distributed  for  Efamol  Ltd.,  by 
Britannia  Health  Products  Ltd., 
Forum  House,  41-51  Brighton  Road, 
Redhill,  Surrey  RH 1  6Y5.  Tel:  (0737)  77374 1 . 

Efamol"  and  &  are  Registered  Trade  Marks  of  Efamol  ltd 


ESSENTIALLY  THE  BEST  EVENING  PRIMROSE  OIL 


Last  year  more  people  used  Optrex 
than  the  leading  aspirin  brand* 


Who'd  have  thought  it? 

Optrex  is  the  seventh  largest  medicine 
range  sold  over  the  counter  in  pharmacies. 

One  in  four  adults  now  use  it.  (We  sold 
over  5  million  packs  last  year.) 

This  year  we've  already  unveiled  our  new 
range  of  pack  designs. 

In  June  we  will  be  spending  £1.8  million 


running  our  highly  successful  TV  commercial. 

So  who  knows,  we  may  rise  even  higher 
than  number  seven. 

But  before  you  rush  off  and  stock  up  with 
Optrex,  we  suggest  you  check  your  supplies 
of  headache  tablets  too.  With  all  this  activity 
numbers  one,  two,  three,  four,  five  and  six 
are  bound  to  need  some. 


*  Source:  TGI  1988. 


